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H-R KOLA 


You can count on H-R KOLA to win the “‘straw 
vote”’ wherever it’s sold. 


More zip per sip is the answer! 


H-R KOLA has that consistently hearty, good 
kola flavor that brings customers back for 
more. 








Laboratory and consumer testing has 
PROVED the superiority of H-R KOLA. And 
our 35 years experience in manufacturing 
fine syrup products guarantee satisfaction 
to bottler, retailer and consumer alike. 





Increasing numbers of successful bottlers 
are turning to H-R KOLA concentrate for 
increased profits. 


Let H-R KOLA put those nice, big, black 
peaks on YOUR sales chart. Write right now 
for information. 


THE SYRUP PRODUCTS COMPANY 


“Seruing the Cottler since 1915" . Baltimore 2, Maryland 
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TALK OF THE TRADE 


Atlantic City Picked As 1952 
National Convention-Exposition Site 
Atlantic City, New Jersey, site of the 1947 and 1948 
National Conventions-Expositions, has been selected as 
the locale for the 1952 Meeting and Big Show. 
(For a 34-page report on last month’s convention in 
Washington, D.C., see articles beginning on page 24.) 


10% - 15% Industry Sales Rise 
For 1951 Forecast by A.B.C.B. 
A.B.C.B 


month that 1951 “is expected to result in a sales volume 


Secretary John J. Riley declared last 


dollarwise and by cases—which will exceed any 
previous year.” 

In an address at the national convention, Mr. Riley 
estimated that “the increase over 1950 should be 
about 10°, and may be as much as 15%. This means 
the industry’s case production of bottled soft drinks 
should total over 900,000,000 cases, with a dollar 
value of about $1,100,000,000. It means that since 
1919, the industry has multiplied its production and 
sales almost seven times.” 


Dr. Pepper Drives For Big 
Metropolitan Markets 

A concerted expansion drive in 1952 to open key 
metropolitan markets in the East is seen in the an- 
nouncement by Dr. Pepper Co., Dallas, Texas, of the 
erection of a syrup-making factory in Baltimore, Mary- 
land shortly after the first of the year. 

The Baltimore plant will service present franchise 
operations in North Carolina, Virginia, Maryland, West 
Virginia and Pennsylvania, and will supply Dr. Pepper 
concentrate to the large metropolitan cities in the East 
where the parent company is planning its major ex- 
pansion effort for next year. 
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New Price Relief Regulations 
For All Sizes .. . All Bottlers! 


The Office of Price Stabilization last month gave 
additional price relief opportunities to all bottlers 
through two new overriding regulations—one for 
small-volume bottlers, the other for big-volume oper- 
ators. 

The action, taken Nov. 29 under General Overriding 
Reg. 20, allows bottlers whose net sales do not exceed 
$250,000 yearly, to calculate an adjustment for each 
of the products they sell on the basis of their overall 
business operation. It permits them to take into con- 
sideration all increases in cost up to July 26, 1951. To 
his overall costs, the bottler is then allowed to add his 
normal profit margin to determine his new ceiling price. 
In theory, at least, this means that some bottlers may 
be permitted a ceiling price above the 96c per case 
level. 

Formula in the regulation provides that a firm 
calculates what ratio its total operating costs bore to its 
total net sales during the first 6 months of 1950 and 
the first 6 months of 1951. These costs ratios for the 
two years are then used as follows: the 1950 ratio is 
applied to the base period price of each product and 
the 1951 ratio is applied to the average selling price 
during the first 6 months of 1951 for the same product 
to determine the production costs for each period. 

If the 1950 production cost is lower, it is subtracted 
from the 1951 cost. The difference is added to the 1950 
base period price to determine the new ceiling price. 

However, the agency pointed out that wherever on 
particular items a seller’s price increases since 1950 
have exceeded the cost increases calculated under the 
regulations, reductions in present ceilings would be 


required. 


Production or operating cost increases which small 
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manufacturers may reflect in their ceilings include 
labor, materials, and other factory costs, as well as 
other overhead costs such as selling, general and 
administrative expenses. 

The regulation also provides a method for calculating 
a separate wage increase adjustment, if the manufac- 
turer gave any wage increases during the period Jan- 
uary 1 to July 26, 1951 

Director of Price Stabilization Michael V. DiSalle 
said the method provided in GOR 20 for calculating 
adjustments is simple enough that any businessman 
who is able to prepare a semi-annual profit and loss 
statement should be able to use it to compute his new 
ceilings without difficulty 

To make price adjustment under GOR 20, Public 
Form 106 must be filled in and the completed form filed 
with the OPS District Office in the District in which 
the firm’s principal place of business is located. Every 
effort will be made, OPS said, to review these applica- 
tions as quickly as possible in order to permit these 
firms to use their new prices without delay. 

If, however, by the end of 30 days, the applicant 
has received no word from OPS denying his application 
for price adjustment or asking for additional informa- 
tion, he may begin using his proposed prices, the 
agency said. These ceilings may be continued in effect 
unless otherwise instructed by OPS. 

Copies of Public Form 106 may be obtained from 
OPS Regional and District offices 


IMPORTANT NEWS FLASH! On Dec. 5, OPS issued an- 
other regulation (GOR 21) which permits big-volume 
bottlers and other big businesses not covered by GOR 
20 to apply for higher ceiling prices under the “Cape- 
hart adjustme nt” in the defense production act. The 
new regulation is an extension of the same idea as 
GOR 20, and involves the same basic formula. The 
calculation procedure under the new order is more 
complicated, however 

GOR 21 is essentially a procedural regulation. It is 
entirely optional; no one has to price under it. It does 
not itself set prices. Rather, it provides a procedure 
under which big bottlers, among others, can apply for 
new ceilings if they feel that they can better their 
price position through use of the Capehart formula. 
Under this formula, sellers may apply for adjustment 
of their ceiling prices on the basis of the highest prices 
received between Jan. 1 and June 24, 1950 (the pre- 
Korean period 


to July 26, 1951 


, adjusted for all increases in cost up 


Businesses calculating new ceiling prices under 
GOR 21 are directed to use their own accounting sys- 
tems, and fill out five special forms (109 through 113 
which are available at OPS district offices. If the bot- 
tler’s net sales for the last complete fiscal year ended 
not later than July 31, 1951 were more than $1 million, 
he must file with OPS in Washington. If less than $1 
million, he may file with his OPS district office 


New ceiling prices cannot be used until OPS has 
reviewed them and notified the seller by “letter order” 
that the prices are approved. 


Big Independents Plan New York 
Meeting, January 14-15 


The Carbonated Beverage Institute, an association 
of leading independent bottlers throughout the coun- 
try, will hold its Fourth Annual Meeting in New York 
City, January 14-15, Executive Secretary Morton M. 
Klein has announced. The meeting will feature the 
election of a new slate of officers. 

Officers and Directors for the current year include: 
President—Abe Lapides, Suburban Club Carb. Bev. 
Co., Baltimore, Md.; Vice-President—Laurie O. Graf, 
John Graf Co., Milwaukee, Wisc. ; Treasurer—Aaron R. 
Liebenthal, Variety Club Bev., Toledo, O. 

The Board of Directors consists of Abe Lapides, 
Suburban Club Beverage Co., Baltimore, Md., chair- 
man; John J. Cott, Cott Beverage Corporation, New 
Haven, Conn.; Emanuel D. Lowenstein, Booth Bottling 
Co., Philadelphia, Pa.; Julius Darsky, Golden Age 
3everage Co., Akron, Ohio; and Chester Shagets, Hi- 
Grade Products Co., Pittsburgh, Pa. 


New Bottling Plant Construction 
Practically Eliminated By Government 


A further tightening of construction regulations by 
the Department of Agriculture last month all but halts 
the erection of new soft drink plants. 

Under the new restrictions, allocations of steel, cop- 
per, and aluminum, for use in the construction of food 
production and processing facilities, will be made only 
for essential and immediate need. Formerly, such allo- 
cations were granted or considered if construction 
seemed merely desirable or if it was considered essen- 
tial for long term needs. Now, allocations will not be 
made for a new processing facility if postponement is 
considered possible. 

Future applications will be favoraby considered in 
three basic categories: ““Non-deferrable projects which 
are basically important to the nation’s food program” ; 
“non-deferrable projects involving public health, safety 
and welfare”; and “projects involving severe personal 
hardship.” 


A.B.C.B. Asks Fair Sugar 
Deal From Agriculture Department 


A.B.C.B. last month urged the Government not to 
restrict the supply of sugar in order to increase the 
price. 

In a statement presented at a hearing on November 
29 to guide the Secretary of Agriculture in determin- 
ing the 1952 sugar quota, the national association 
requested that the Secretary establish a quota which 
will be adequate and reflect fair prices to all con- 
sumers 
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The Secretary of Agriculture was also urged, in 


deciding what the nation’s permissible sugar supply 
would be for 1952, to take into consideration the sub- 
stantial depletion of stocks during 1951, the needs of 
increasing population, and the expected increase in de- 
mand coming from higher purchasing power. 

(For a forecast of sugar supply and price conditions 
in 1952, see article, “Sugar Price Will Hold Firm”, 
page 68.) 


Hires Shows 1951 Sales Gain, 
But Net Is Off 


The Charles E. Hires Co., Philadelphia, has reported 
a net income of $404,004.35 on net sales of $8,066,- 
612.28 for the 1951 fiscal year ended September 30. 

In comparison, Hires for the 1950 fiscal year showed 
a net income of $436,123.15 on net sales of $7,581,- 
748.06 

In his statement to stockholders, Hires President 
Edward W. David pointed out that the “current year’s 
net profit has been affected by the increase in federal 
normal tax and surtax,” which more than offset a dollar 
sales gain of $484,864. 

Incidental Note: Hires executive John Gorski, Jr. 
divulged at the national convention last month that 
73% of the company’s franchised bottlers, as well as 
most parent-owned plants, are now selling at increased 
(above 80c) prices. 


Public Health Service Urges 
Soft Drink Consumption “Cut Down” 


The Division of Dental Health of the Public Health 
Service has recently advised that consumption of soft 
drinks by children should be “cut down.” 

In a recently-issued pamphlet discussing the ad- 
visability of adding fluoride to water as a means of 
preventing tooth decay, the Public Health Service also 
recommends that “children should .. . cut down on 
candy, soft drinks, and other sweets.” 

Official industry sources are known to have already 
protested this new, official “knock” against soft drinks. 


Coke’s Gallon Sales Hit Record Level: 
9-Month Net: $21 million 


The largest nine-month gallon sales in its 65-year 
history were reported last month by The Coca-Cola 
Company. 

Profit before taxes for the first nine months was 
$47,659,939 in 1951, against $44,603,171 in 1950, for 
The Coca-Cola Company and consolidated subsidiaries. 
Net profit for the first nine months was $20,988,997 


in 1951, $25,192,576 in 1950. 


Consolidated net profit for the third quarter of 
1951 was $9,305,956, against $10,561,926 for the same 


period in 1950 
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Bottle Price Hike Near: 
Additional News Briefs 


Bottlers can expect to pay from 5%-7!2% more for 
bottles effective early next year. A major glass pro- 
ducer has already petitioned OPS for an increase, and 
is now awaiting approval (which seems likely). 

Orange-Crush Company’s appointment of a new 
advertising manager (Don E. Roettger) indicates that 
some new, larger advertising programs are in the 
works by this firm... A.B.C.B.’s next “short course” 
for production men will be held March 3-8 at the New 
Hotel Jefferson St. Louis, Mo. The course will include 
day and evening sessions covering subjects important 
to the production of carbonated beverages and the 


‘operation of bottling plants. Enrollment applications 


may be obtained from A.B.C.B. headquarters 
Nedick’s President Walter S. Mack, Jr. revealed last 
month that the Nedick drink as well as Cantrell & 
Cochrane Ginger Ale will be distributed for home 
consumption at the grocery stores. However, this prob- 
ably will not be for some time to come, as Mr. Mack 
stated earlier that the first big job would be the re- 
vamping of Nedick’s store operations. 

Eugene A. Morgan is the new president of Blue 
Seal Extract Company, Boston. He succeeds Stephen 
R. Casey, who has been named Chairman of the 
Board . . . West Virginia soft drink tax collections 
in October totaled $249,791.72. That’s one important 
reason why the state’s bottlers will have a tough time 
repealing the tax . The director of oral hygiene 
for North Dakota’s health department recently urged 
that soft drink dispensing machines should be removed 
from school buildings on the grounds that soft drinks 
play a large part in fostering tooth decay. He said 
that about 75% of the state’s schools have such ma- 
chines. 

David G. Bloom, 58, well-known southern supply- 
man, died suddenly November 25. Mr. Bloom, associated 
with Crown Cork & Seal Company for practically his 
entire beverage industry career, was vice-president 
and southern sales manager of that company ... W. F. 
Barron, Coca-Cola Bottling Co., Inc., Rome, Ga., is the 
new president of the Coca-Cola Bottlers Association. 
Truman M. Gill, former A.B.C.B. president and owner 
of the Beeville, Texas Coca-Cola Bottling Company, was 
named vice-president. 


N. J. Bottlers Scolded for Price-Cutting; 
Association Membership Way Down 
Bottlers of New Jersey who engage in price-cutting 
received a sharp tongue-lashing at the state associa- 
tion’s 27th annual convention in Asbury Park, Dec. 1-2. 
Frank W. Lovejoy, sales expert and a top executive 
for the Socony Vacuum Oil Co., told the convention 
that “you can’t do business which is not profitable. 
Yet,” he commented, “many bottlers are doing just 
that with improper pricing or with cut prices. When 
you cut prices, the dealer never knows where the bot- 
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tom it. Whatever the price, he thinks he is getting The balance of the convention time was devoted to 
rooked, and reacts accordingly.” a forum, questions from the floor being answered by 

Mr. Lovejoy also took note of the fact that there M. J. Becker, Editor, National Bottlers’ Gazette; Ben 
was only a sprinkling of bottlers in his otherwise large Ginsberg, the American Bottler; Geo. F. Crofton, E. L. 
audience, criticizing the indifference of those who did Kerns Co., Trenton; Mr. Mankin; Mr. Riley; Wm. 
not turn out for the convention. Lohrfinck, Crown Cork & Seal Co.; T. J. Torjusen, 
Foote & Jenks, Inc.; and special guests Morris Levin, 
Star Bottling Co., Philadelphia, and Manny Lowen- 
stein, Booth Bottling Co., Philadelphia. The questions 
concerned the reasons for the falling off of per capita 


That bottler indifference is one of the association’s 
big problems was further emphasized by state organi- 
zation leaders. 


Thomas Mansfield, chairman of the Executive Com- . eek ‘es ‘ 
consumption; what logic is used by large franchise 


ttee, si ite at | ‘r-membership i , a ‘ ‘ . - 
mittee idly pointed out that bottler-membership in plants in the New York-New Jersey area to justify 


the associ: é ‘ -d sharply fr 45 1 947 ” . . 
he a eciation . id dropped sh arply from 145 in 1 47 current “deals”; the outlook on supply and price for 
to 75 in 1951. Treasurer Jack Kessler put into his re- : si “ae 
; lesi : build tt flavors, machinery, crowns and other bottlers’ supplies ; 
oe 2 ee a eee ee en and why quart bottlers were not included in the special 
membership. President Allan Turtletaub stressed the ; : , : ; w 
; , . price order covering soft drinks and many others. 
importance of the State association as a rallying point All officers of the association were re-elected. They 
4 ( "eTs ) e aSs "le ; > = 1eCC °d. -~ 
are: Allan Turtletaub, Perth Amboy, president; Ed. P. 
Additional urging to strengthen the New Jersey Laragy, New York City, 1st vice-president; A. J. Masi, 
association came from John J. Riley, A.B.C.B. Secre- Newark, 2nd vice-president; Jack Kessler, Newark, 
tary. Pointing out the many benefits of organization treasurer: Wm. J. Mansfield, Newark, Secretary. 
and unity, Mr. Riley explained how combined efforts Newly elected to the Executive Board were Harold 
helped A.B.C.B. (1) in securing fair sugar quotas; Chapin, Newark; M. Lawo, Jr., Jersey City; Edwin 
(2) in staving off proposed Federal taxation of soft Minck, Newark; Saul Koff, Passaic. Hold-over mem- 
drinks, and (3) in obtaining a “tailored” price order bers of the Board are Philip Miller, New Brunswick; 
for the beverage industry. John Lasco, Bound Brook; Samuel Cott, Newark; A. F. 
Wm. E. Mankin, public relations director of the Ruddy, Newark; C. H. Herr, Atlantic City; Geo. F. 
Grapette Co., also addresed the convention, presenting Crofton, Trenton; Jos. Garbarine, Asbury Park; and 


for the State’s bottlers in times of emergency. 


a public relations program for the small bottler. A. O. Rheinking, Camden. 





1951-52 STATE CONVENTION CALENDAR 


The following State Association meeting dates have been definitey set for 
the 1952 convention season, Additions to this listing will be made monthly. 


State City Hotel Dates Days 
1951 

Massachusetts Boston Statler Hotel Jan. 14-15 Mon.-Tues. 
Colorado Denver Brown Palace Jan. 20-21 Sun.-Mon. 
New Mexico Albuquerque Hilton Hotel Jan. Thurs.-F ri. 
California-Nevada San Francisco St. Francis Jan. 28-25 Mon.-Tues. 
Oregon Portland Multnomah Hotel re 2 Fri.-Sat. 
Mississippi Biloxi Buena Vista 2b. 3-4-5 Sun.-Tues. 
Wisconsin Milwaukee Hotel Schroeder Peb. 4-5-6 Mon.-Wed. 
Texas San Antonio Gunter Hotel ‘eb. 10-11-12 Sun.-Tues. 
Alabama Birmingham Thomas Jefferson ‘eb, 10-11-12 Sun.-Tues. 
Washington Yakima Chinook Hotel "eb. 11-12 Mon.-Tues. 
Utah Salt Lake City ‘eb. 15-16 Fri.-Sat. 
Indiana Indianapolis Marott Hotel ‘eb. 18-19 Mon.-Tues. 
Montana Feb. 18-19 Mon.-Tues. 
Kentucky Louisville Brown Hotel ‘eb. 22 Thurs.-F ri. 
West Virginia Clarksburg Stonewall Jackson Peb. 25 Mon.-Tues. 
Illinois Chicago Hotel Sherman ‘eb. 27-28-28 Wed.-Fri. 
Michigan Grand Rapids Pantlind Hotel Mar. 3-4-5 Mon.-Wed. 
Nebraska Lincoln Cornhusker Hotel Mar. 6-7 Thurs.-Fri. 
Ohio Columbus Deshler-Wallick Mar. 10- Mon.-Tues. 
New York Syracuse Hotel Syracuse Mar. 23-24-2: Mon.-Tues. 
Maryland Baltimore Sheraton-Belvedere Apr. : Sat. 
Minnesota Minneapolis Hotel Nicollet Apr. : Sun.-Tues. 
North Dakota Williston Plainsmen Hotel . 17-18 Thurs.-Fri. 
South Dakota Aberdeen Alonzo Ward . 21-23 Mon.-Tues. 
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Saratoga Vichy is a 
highly carbonated 
spring water, the 
quality of which has 
been widely recog- 
nized since 1876. 


There's lots more to crown 
manufacturing than just mak- 
ing GOOD crowns. 


Consolidated's 47 years of 
experience bring you crowns 
of top quality for top quality 
beverages. 


Tanto the Otfesense Consolidated crowns have every at- 
Gi D, y tribute of sales appeal, but equally 
a — . important is their perfect sealing 
brings out the true quality, even in the most exacting 


flavor of your drink — i 7 
gk ie ae circumstances. "We have used 


Consolidated Lokrite crowns for 9 

SARATOGA years. Constant testing of Saratoga 

ae VICHY Vichy indicate that these crowns are 

*, TOVne meeting all of our exacting require- 

i oe” ments satisfactorily. Bottles of Sara- 

BS = toga Vichy, tested for carbonation 
sy = 





after storage for one year, showed no 
traceable loss." E. S. Downing, Plant 
D) auniae Superintendent, Saratoga Vichy 
FOR A CLEARER HEAD Spring Co. 


From the first suggested sketch for your decoration 
through on-time delivery of the finest-made crowns, 
Consolidated's entire organization is working for you to 
help you produce fine beverages, perfectly sealed. A 
letter or telephone call will place us at your disposal. 





CONSOLI pate ‘Conk 


4012 SECOND AVENUE 
BROOKLYN 32, NY. 


PHONE STERLING 63030 
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at less cost 


from the same bottling line 


More — Because it’s gentle — The Ermold 
Automatic Unpacker handles bottles gently, thus 
minimizes hidden damage to glass . . . cuts rejects 
or broken bottles at the end of the line . . . reduces 
stoppages. As a result, the highly efficient Un- 


packer makes possible more finished packages. 


Less cost because it is easy to operate and 
maintain. Ermold Automatic Unpacker starts and 
stops automatically to keep the washer loader filled 


. resulting in more continuous production, 


Safe — Fully automatic safety devices not only 
protect employees, but also prevent damage to 


bottles, cases and the machine itself. 


Fast and flexible — The Ermold Unpacker 
automatically loads washers up to 12 cases per 
minute. Accepts all split to quart standard bever- 


age and beer bottles in full or half depth wooden Find Out how you can boost production from 


and two or four flap fibre or corrugated cases . . . your present bottling lines and reduce bottle 

‘ breakage with the Ermold Automatic Un- 
with or without inner cartons. The efficient Un- packer. Ask your Ermold representative for 
a detailed analysis of your operation, Write 


packer can be installed in any position at the wash- or call today, 


er... or away from it, if space is limited. 


BARRY-WEHMILLER MACHINERY COMPANY: Edward Ermold Division 


652 HUDSON STREET, NEW YORK 14, N. Y. 
re 3 / 7] Aa 
RA 2, 


| | 1) <’ UNPACKERS ... 
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hed Seal Imitation 


Nirawherry 
Favors 





Strawberry beverages become a delightful, 
exciting adventure in tangy, bubbly good- 
ness with Red Seal Strawberry Flavors. 
A sure sales stimulator! 


WILD STRAWBERRY 


\ 


FRUITY STRAWBERRY 
12) 


19) 


STRAWBERRY COMPOUNDS, 


2 or 4 ounce 


2) 


APACHE STRAWBERRY 


2) 


* 


$ / 
.@) ° 
) 
if your order comes in \\ 
before noon, shipment a 
is made the same day! 


\ 





THE BEST BOTTLERS’ BODIES ARE 
BUILT BY SPECIALTY ENGINEERS 


NEW ZEPHYR FASTEST LOADING 


RACK PALLET BEVERAGE BODIES 


REDUCE LOADING HOURS TO MINUTES 


Here is the world's fastest loading Beverage Body—finest all-steel 
construction and exclusive Specialty engineering. Smartly stream- 
lined, electrically welded—with removable rack pallets also of 
steel. Sensationally new and years ahead of the field. 


These removable rack pallets permit fast loading in the bottling 
plant without penalizing the driver-salesman during delivery. They 
reduce loading hours to minutes. They eliminate restacking alto- 
gether. Each case slides in and out easily and rides safely in a 
clin sets inialib i ‘AS separate rack. Each case is easily removed anywhere in the load, 
ssh hes ils gin tated tee > yet so securely stationed it is practically impossible to drop cases 
sai iit, ale dia a on fast turns. Every bottle is safe from crown damage—free from 
Stine Macias wnens chipped locking rings. 


be had , . . 
oe ee ee Investigate—be the first to see this new body achievement by the 


~ manufacturer responsible for many firsts in the industry. Zephyr 
Bodies are famous all over the world for their exclusive features of 
construction that spell out long life, low upkeep and extra profits. 


where—at any price. Don't 
compromise with quality 


Write Specialty today 


Write for Free Catalog 


<=) ZEPHYR BODIES 


SPECIALTY ENGINEERING CO. 


ALLEGHENY & TRENTON AVES. PHILA. 34, PA. 
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. Ret makes this bette bettoe ? 


a PERFECT SEALING SURFACE 


. . . that’s one reason why Thatcher WEDG-WALLS 
are better, why they outlast ordinary beverage bottles! 








There'll be no loss of carbonation — no ‘‘cut- a perfect sealing surface — one that reduces 


ting" of closures — no deterioration of your 
beverage when you use Thatcher Wedg-Walls. 
Why — because these finer beverage bottles 
have the famous ‘'Fire-Polished Finish". And 
that eliminates the sharp seams and uneven 
lips that ordinarily cause excessive locking- 
ring chippage. Result: a beverage bottle with 


loss from chippage and adds to the life of 
the bottle. 


Enjoy the many money-saving advantages only 
Wedg-Walls offer. Contact your Thatcher rep- 
resentative today — or write, wire or phone 


Thatcher Glass. 


THATCHER GLASS MANUFACTURING COMPANY, INC. 
Wt pir All qe Factories: Elmira, W.Y., Streator, Ill, Lawrenceburg, Ind 
Sales Offices: BOSTON BUFFALO CHICAGO CINCINNATI §— DETROIT = LOUISVILLE 
WEW YORK PHILADELPHIA =—ROCWESTER. WY. ST. LOUIS. »«ST. PAUL «= WASHINGTON, OC 
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Pay Off 


arvice 
SANTA ANA, CALIF. 
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when you ren it 
bottlers. 
Superb" Flavors 


So, you see there is. 
Makers of Quality ‘ 


pest regards - 
INDIANAPOLIS 7, IND. 


Wh 
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Wh 
Wi 


me to be able to turn to Hurty peck for 


HURTY-PECK & COMPANY 


BOTTLING W ORKS 


Yllo 

I, 

Média 

Udi. 
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WHIW0~/) (éddddddlea 
Lid fd: 
Wl yp MMW) 
Méé@éc 


**QUALITY SINCE 1884" 
august 4, 1951 
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first issue I sold the tank. 
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On the 
4 time I sold the egitator. 


Lew mnkema, 


helped me & lot in my business. 


. 
a 
eT STREET 


LM: dda 
LL «S Ln 


Hurty Peck 
Indianapol 
sale. 
the secor 
no doubt but 
It sure means 6 lot to 
so much free help. 


Mr. 
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. .In Performance 
ee ee In Design 
ein Value 








Miller Hydro 


No matter where you look ...no matter what you pay... 
you won't find a better bottle washer than the famous Miller 


Hydro. It looks better... lasts better...and above all, washes 
bottles better. A favorite with Bottlers for more than 35 years 
30 to 250 b.p.m. capacities. Takes all size bottles. 


Write for complete information. 


MILLER CO: 
Geo OUGyia 
hg \\ Bainbridge. 7 € 


MILLER HYDRO BOTTLE WASHERS ou ae 4 
Wanalaconen te MILLER KENDALL MIXERS 


O57 JOHN MULHERN co. 
MILLER ACCUMULATOR TABLES 


RS Serving Bottlers 
0 
eR BOTTLE prop megane - 

a WILLE FLUORESCENT INSPECTO 


Since 1913 
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PAPER MILLS 
135 So. LaSalle St., CHICAGO 3, ILL. 


PAPER MILLS © CARTON PLANTS © MORRIS, ILL.— MELROSE PARK, ILL.— MARION, IND. 
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EXTRA —— 


with the One and Only 
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Profitable Franchises TE 
now available to 
aggressive bottlers E> 


CHERRY SMASH is not just another “cherry flavor.’ ‘Dp MA 


Its unique true fruit blend builds quick brand-taste identi- z Cherny { 
fieation—assuring steady, profitable repeat business. Conde sath ther 
; — ‘ue “wos 
CHERRY SMASH in bottles is experiencing ready accep- fui fee 1 
“ne ; ATED BEVERA 
tance and steady increases in sales volume. 


CHERRY SMASH is quality—the true fruit ingredients 


vuarantee customer satisfaction. 


CHERRY SMASH has merchandising plans to build real 


volume for you. 


Thanks for the 
swell reception at 
the National Bever- 

about profitable exciusive-territory franchises, age Exposition. Come back 


write to to see us. 
(Just across the Potomac from the Nation's Capital) 


CHERRY SMASH COMPANY, INC. °° 'siisicn'* 1401 Lee Highway, Arlington, Va. 
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For Informa 


or phone 
CHestnut 4670 
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These Z can make the difference in ‘CD 
Vinernta Dare 


SOUTH SEAS 











A corking drink. Lemon Soda Blender made 
with the peerless flavor that only Virginia 
Dare can offer. Double the sales potential 
as a thirst-quenching drink straight—as an 
deal bar mixer. Check the profit possibili 
ties in this flavorsome drink. Attractive 
sales inviting glass and decorative crowns 


available 


Deliciously different! A blend of fruit flavors 
that sets lips smacking with the taste of the 


tropics. Because of its year round appeal 
South Seas is a consistent volume provider 
wherever bottled. A rare combination of 
eye appeal and taste appeal that add up 
to unusual sales appeal. Glass and decora 


tive crowns are available from Virginia Dare 





Send for complete details on these Virginia Dare Specials 
\ IRGIN ARE EXTRACT CO., Inc., Bush Terminal Bldg. No. 10, Brooklyn 32, N. Y. 
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OPER ATTY | 


Nasn-Kecvinator ComPoraTion . Dept. NB-12 Al IL} 
14250 Plymouth Road, Detroit 32, Michigan 

Gentlemen: Please send me pricing information on 

the new Kelvinator Beverage Cooler. Also send 

me without cost or obligati your ill 

booklet “Bottlers’ Op ing Guide™ 

information on how to sell, service and finance my 


own Cooler Program. 








_ IN COUPON — paste on penny posteard — 

mail today! Receive, by return mail, this FREE 

Kelvinator Booklet . . . showing how only Kel- 

vinator’s time-proved plan offers you ALL THESE 

ADVANTAGES: 

*® Attractive Financing Plan! *& Meter Plan. Your l CITY » ZONE STATE 
dealers own Kelvinator Coolers for only a few 
cents a day. No down payments or lump sums 
to collect! % Network of 44 dis- 

tributors for “right-at-hand” 

service, sales and finance as- 

sistance! *%& 5-Year Warranty! 


Resse seca i ecru: SA ns em mm. nls ae 


fet the 
best! 


G ET the cooler that brings in more business! Kelvinator _assure repeat sales. Get point-of-sale advertising of your 
¥ Coolers win heavy-traffic locations— pull more im- _ brand-name. And remember—you can’t top Kelvinator’s 
pulse sales—and keep your beverages always chilled to _ experience in building refrigeration equipment of this kind! 


Leave the rest to Kelvinator 
si Beverage Coolers! 
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For the Crowning Performance, be sure 


your beverage crowns have the extra 


protection of Mundet cork liners... 


processed from the world’s best cork. 


Mundet Cork Corporation, Crown Division, 
7101 Tonnelle Avenue, North Bergen, N. J. 








*ATLANTA 
339-4! Elizabeth Street, N.E. 
*BOSTON 
57 Regent St. (No. Cambridge 40) 
*CHICAGO 16 
2601 Cottage Grove Avenue 


CINCINNATI 2 
427 West 4th Street 





MUNDET DISTRICT OFFICES 
DALLAS 1 KANSAS CITY 7, MO. 
0! Second Avenue 1428 St. Louis Avenue 


DETROIT 21 *LOS ANGELES (Maywood) 
1440! Prairie Street 6116 Walker Avenue 
*HOUSTON 1 *NEW ORLEANS 16 
Commerce and Palmer Streets 315-325 N. Front Street 
JACKSONVILLE 6, FLA. PHILADELPHIA 39 
800 E. Boy St 854 N. 48th Street 


“CROWNS CARRIED IN STOCK 


serves the World 


Mundet Crowne 


COMPLETE CROWN SERVICE 





ST. LOUIS 9 
3176 Brannon Avenue 
*SAN FRANCISCO 7 
440 Brannan Street 
*In Canada: 
Mundet Cork & Insulation Ltd. 
35 Booth Avenue, Toronto 





National Bottlers’ Gazette 





WIDE 


and 


LOTS LOWER 


MORE BOTTLERS 
USE 
HERMAN BopileEs 
THAN 
ANY OTHER 
KIND 


December, 1951 


This excerpt from an 
unsolicited letter from 
one of our bottler 
customers tells our 
story in a nutshell 
HERMAN BODIES ARE 


casings BUILT! 
Ga = 
— 


a 





“/de HERMAN BOTTLERS’ BODY 


Maybe we do build HERMAN BODIES too well. Maybe we do lose 


a sale occasionally because HERMAN BODIES last so much longer 


than customers expect. But we love it that way! We intend to keep 
right on building them like that. We know the more wear we put 
into a HERMAN, the more vou ll get out of it... and sales will take 


care of themselves 


WRITE TODAY FOR LITERATURE 
AND DETAILED INFORMATION 








7 


Want extra profits while winter winds whistle? 














You can help stem the tide of cost increases ®@ CONCENTRATED SOLL TION —Saves 
by adding Twitchell Sparkling Waters to you dissolving and filtering steps. Gives 
your line. They cost less to make, and they vou “fortified” carbonation. 


rer 4 {f per case. . P . 
allow greater profit: per cas Contains a fortifving agent—a Twitchell 


exclusive ewl developed to heep 
CLUB SODA, SELTZER and VICHY ee ee ee 
Vwitchell Mineral 


are available in three forms: 
Water pepps long 


@ POW DER—Simply dissolve in’ specified a oe a 


amount of water, then use this solution just opened. 


as you do syrup in your regular filling 
Cash in on Twitchell 


Mineral Water 


@ TABLET Place one or more in each order your choice 


machine. 


bottle and fill with carbonated water. today! 


COMPANY 


S2 veers of cervieese te bBettiers 


CRESTMONT AND HADDON AVES. ®e CAMDEN 4, N. Jj. 
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Editorials + + ° 


@ UNITY NEEDED 


Fas National Convention in Wash 
ington provided bottlers with infor 
mation and incentive, and showed 
continuing development of many im 
portant projects You will find them 
reported in the following word and 
picture roundup of the national con 


clave We are. 


proud of the complete coverage of 


incidentally, quite 


the meeting, in conformance with the 
N. B...G. 


One of the things hatched out of 


tradition of thoroughness. 


the Washington meeting is a move- 
ment toward strengthening the State 
bottlers’ These 44 


considar- 


associations, 
sroups have been under 
able stress of late. It is no surprise 
to find that the strain of conflicting 
pinions among bottlers has cracked 
some organizations, split others wide 
open and weakened many more. All 
this is a manifestation of tensions 


occurring in a transitional period, 


like that through which the industry 
is now progressing. 

From time to time, suggestions 
have been made as to how the asso 
ciations can be brought up to numer- 
ical strength, their prestige and in- 
fluence restored. There is no need 
to judge which is the best idea—we 
firmly believe that the final answer. 
in time. will come out of a combina- 
tion of many constructive sugges 
tions. 

It is fitting that concern over the 
weak position of the State associa- 
tions (and only a few are not in that 
position) should start at the top 
levels of the State organizations. In 
Washington. sparked by the lady se 
retary of the Ohio group, discussions 
among top officials were started on 
ways and means of putting the State 
organizations back on firm ground. 
sure of where they are headed and 
properly guided to their destinations. 
It is right. too, that the A.B.C.B 
should be inextricably tied to this 
project. The strength of the National 
Association. like Samson's hair, is 
in the strands of organization which 
extend through the 48 States. Its 
own membership has dropped con- 
sistently during the past three years 
from over 4.400 to about 3.030. 
It. too, has had to meet with the dis- 
satisfaction of bottlers. a resentment 
which kas caused proportionate de- 
creases in State memberships, the 
formation of “splinter” associations 


in some States. and even rumblings 


another Na 


for the formation of 


tional group. 


Discounting for the moment the 
numerous outstanding qualifications 
of the A.B.C.B. and the State asso- 
ciations to perform their functions 
of leadership, and the fact that in 
many respects they are suffering un- 
justly because of conditions beyond 
their control, such divisions stagger 
the unity and the strength of the 
soft drink industry. 

The move toward rebuilding the 
organizational structure of the. soft 
drink industry is late in coming, but 
deserves full) support from every 
quarter of our industry and the al- 
lied trades. We hope that the Na 
tional Association and the State asso- 
ciation officers. on whom the respon- 
sibility will fall, will not shirk their 
roles to think clearly and act decisive- 
ly on trade problems. We know of 
no more important factor in the fu- 
ture welfare of the industry—than 
a strong. united network of bottlers’ 


issociations, 


BUY CHRISTMAS SEALS 





OE ee itr ee Ten, 








National Convention Marks 


Cautious optimism expressed by bottlers and 


First to congratulate Mr. Beaman 
upon his re-election to the presi 
dency was petite and attractive Mrs. 
Beaman. 


24 

















IT TOOK LOTS of work at the registration desks to equip .... in time fer the opening ceremonies, at which President 
all visitors with badges... Al Beaman officiated. 


THE LIST of important speakers was headed by Secretary ....and all the Convention sessions had capacity audiences. 
of the Treasury John W. Snyder... . The picture was taken as the first session ended. 


Industry Turning Point 


supplymen attending Convention and Exposition 


itv of bottlers 
ly profitable ley 


+ 


was shown in othe 


teres 
yblems, such as combatti 
the trade by some 
, enlarging it 
advertising and merchandisi! 
grams to stem the droy 
sales and meet the mount 


competition of other products 


the frozen, concentra 


hdence 

inder constant criticism, 

end of World War II, for its ‘ 

regard to prices and de 

' ts 7 P oo k { le < TT 
Three of the quartet of officers who head up A.B.C.B.: John J. Riley, secre- _— and for it lack of leadet 
tary, A. G. Beaman, president, and E. Robt. Anderson, new vice-president. ship” during a critical transitional 
Jos. Lapides treasurer, the missing member, was busied with official aad t th Onn < , 
duties when the elections took place. period. At the 1950 San Francisco 
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meeting he national association 
yulled out all the stops and provided 
' t 


every opportunity for a democratic The Industry Award, Well Merited ... 


debate i the controversial topics 


deposits. This was in . 

Forum \ similar to Edward W ver, of Cincinnati, Ohio CW. T. Wz rs Sons Co.) 
Washing Accompanied to the platform by two former rec ts of the Award, 
James Vernor (1944) and Geo. S. Derry (1948). Mr. Wagner received 
the citation and the medal from Paul Glaser (see photo), who made 


the presentation on behalf of A.B.C.B. “Men with fiber such as you 


. was this year, at the Washington national convention, presented 


It 


possess are the materials necessary to help carry out the sound and 


constructive principles of the A.B.C.B. upon which foundation this 


months 

ilewed in detail 
word and picture 
ional conventior 
1951) gatherings 
as large (in most 
The Wast 
1.465 

2.636 


broke down 


parenthesis 


: t 
ves Members, 
members 209 (123 

foreign bottlers 
itors, 1466 (967 
bitors, 11 é >; and 


HHo 


l ie 


association was founded”, Mr. Glaser said in making the presentation. 
“Your work did not rest with the activities enumerated in the citation 
you have never been found wanting in any of the calls made upon 
you to represent the A.B.C.BO 
The citation gave unstinted praise to Mr. Wagner for his organiza- 
tional activities from 1936 to L951, his many accomplishments in the 
service of the national association, including two terms as president 


(19140 and 1941) and his work on the LAC during World War If. 


Said Mr. Wagner: “Tam most grateful and most humble.” 








Guard Armory, 





on sess 
Six speakers were offici from 
various branches of the U. S. Gov 
ernment. Most prominent among 
mpromptu eve al them was Secretary of the Treas- 
reported in ury, John W. Snyder 


omnipresent N Other major addresses were made 


ameramet! by T. H. Stanley, Vice-President, 


lanned p nming Nehi Cory Columbus, Ga.; Dr 
d compressing an unusua H. H. Maynard, Chairman, Depart 


number of speakers, commit ment of Business Organization and 


ifficers’ reports and Professor of Marketing, Ohio State 


ires into approximately Universty; Dr. Charles Reitell, of 
hours of convention, divided Stevenson, Jordan and Harrison, 


three morning sessions N. Y.; and J. L. Brakefield, Director 
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of Public Relations, Liberty Na- 
tional Life Insurance Co., Birming- 
ham, Ala 


Six committee reports were 


made 


National Legislative Commit- 


tee, James Vernor, Chairman 


Educational Services Commit 
tee, E. Robt. Anderson, 


man 


Chal 


Research and Public Relations 


Thomas Moore, Chairman 


Defense Planning Committee, 


John Leary, Chairmar 


Special Sugar Committee, Wil 
bur Glenn, Chairman 
Membership Committee, E 


Bostrom, Chairman 


In addition, A.B.C.B. President 
A. G. Beaman, Treasurer Jos. La- 
Pides and Secretary John J. Riley 
reported on the stewardship of thei 


respective offices 


Youthful president Al Beaman 
keynoted the convention when he 
said: “In the atmosphere of ur- 
gency which we sense here (Wash- 
ington) perhaps we too shall find 
added reason for unlfving our own 
forces for the good of the industry, 
the individual bottler and the State 


and National associations.” 


3riefly discussing the program, 
Mr. Beaman said, in relation to the 


hot topic of prices: “As you know, 


industry opinion has had a wide 
variety of views as to the proper 
A.B.C.B 


jicture. But when a government 
I 


place of in the pricing 
agency strong enough to enforce 
its price rules goes into action, we 
all realize immediately that pricing 
which 


independence has _ points 


make it preferable to dictated pric 
ing. Controlled prices, of necessity, 
involve also control of profit) mar- 
yins and regulation of the profit 
motive. Most important, we miss 
the flexibility of decision which we 
enjoy in a normal system of free 
enterprise. The same thing is true 
when other government agencies 
tell us how much we may pay our 
employees; how we may construct 
or modernize our plants; what fuels 
we may burn; how much tin can be 
used in crowns; What bottle designs 
we may order—and so on down the 
line 

“Thus, with the defense effort in 
its earliest stages, we find that the 
controls program could become very 
restrictive. The problem must be 
given our best efforts if those who 
make the rules are to give serious 
consideration to our viewpoints 
This is a two-way street. First, 
the A.B.C.B. as an organization 
must be on its toes. Officers, Execu- 
tive Board, Committee chairmen 
and the association staff must be 
A.B.C.B. at the 
operating level must make certain 
that the bottled soft drink industry 


is well and favorably 


constantly alert 


known to 


Newly elected and re-elected officers and Board members thanking the 
delegates for their unanimous vote. Left to right. President Beaman, Vice- 
President E. R. Anderson, Asa Day, Jos. Nerney. John W. Davis and J. B. 


Christman, Board members. 
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THE ELECTIONS 
President—Alvin G. Beaman, 
Seven-Up Bottling Co., Nash- 
ville, Tenn. 
Vice-President—E. Robert An- 
derson, Rochester Coca-Cola 
Bottling Co., Rochester, N.Y. 
Treasurer — Joseph LaPides, 
Pepsi-Cola Bottling Co., Bal- 
timore, Md. 
Secretary — John J. 
Washington, D.C. 


Riley, 


Prexy Al Beaman welcomes the new 
veep, E. Robt. Anderson, to the top 
level in the national association. 





EXECUTIVE BOARD 
John B. Cristman, J. C. Bot- 
tling Co., Topeka, Kansas. 
John W. Davis, Dr. Pepper 
Bottling Co., Roanoke, Va. 
Jos. F. Nerney, Pequot Bever- 
age Co., Attleboro, Mass. 

R. A. Jolley, Nehi Bottling Co., 

Orangeburg, S. C. 
Asa L. Day, Coca-Cola Bottling 
Co., Wilkes-Barre, Pa. 
NEXT YEAR 
Convention City — 
City, New Jersey 
Place — Atlantic City 
torium 
Dates—To be announced. 


Atlantic 


Audi- 





yovernment, to opinion molders and 
to consumers 

“The national organization, in 
turn, must have the support of even 
greater numbers of the country’s 
bottlers of soft drinks. In repre- 
senting an industry before govern- 
ment agencies, numerical strength 
is extremely important. In this 
emergency, members of the soft 
drink industry need a strong na- 
tional association more than eve) 

Treasurer Jos. LaPides reported 
the financial condition of the asso- 


ciation as good, with income up, and 


27 





failed to keep pace with the rise in 
has failed to 


are to 
of 


income. and 
the rate of expansion 
bluntls 


is essential if we 


‘which 1 
defenses at full 


for 1951 \ encoul 
to n h: this keep our domesti national 
strength and our productive power 


said, 
maintain 
pointed oO previous Vvears, Mr Stanley 
declared : 
he consensus of opinion(among 


that soft drink sales 


with national 


sociation had ty i 
i inimpaired.” He 


membershiy 
requirements ol 


Same 
ado} tion 
} 


rttlers IS 


not kept pace 
war because 


failing to 


¢ 


continued, income since the today 
and l il could totally di vou are doing wrong or 
it t modern industrialized eco do the things vou did and did right 

y the 1934-1941 period! 


\.B.f 

“That raises the question,” he 
“What are the condi 
which today 


secretary 

it note I tal 

\ t ! . 1on i continued 
tions in our industry 


industry 





COMMITTEE CHAIRMEN AND SPEAKERS WHO ADDRESSED ... 


T. H. Stanley. Nehi Corp. 


E. A. Bostrom. Membership. 
e conditions existing 


amaZingiy successtul 


John Leary. Defense Planning. 
riod prior to World War IIL? 

e, according to 
whom I talked 
morale. Dut 


period morale 


Ven 


id 


trucks an 


as high, the 


rrovided 
equipment ALCLYeSSIVE co! 
merchandising and advertis 


sumer ! 


programs 


hand, 


Profits 


ng On the het 
today morale has suffered 
declined, or they are declin 
it bottlers have 


| » push. Bottlers are 


littl 

reducing their operations to a point 
hat results in too few trucks, too 
little merchandising, and too little 


torce il 
dvertising 


yroad 
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“In the second place, the charac- 


teristics of 
are now 


salesmen of 


were attracted to 


different 


the average 


high selling 


Before the 


salesman 


war, 


ability 


the industry be- 


cause working conditions and com- 


pensation 
industries 


men fo 


tracted to our industry 


haven't 


tnat 


were 


our 


worked 


compensation 


above most 


out Ways to 


more 


attr 


other 


Today, producing sales- 
trucks are not at 
because we 
make 


active 


give them better working condi- 


tions. 


salesmen 


and ¢ 


employ 


annot 


Bottlers have lost their good 


good 


men because other industries pay 


more. 
“A third 
During the pre-war period 


factor has to do with 


price. 
of growth, for practically all bever- 
there was a standard 


ages, 


price 


to the dealers—a standard retail 
price. Dealers maintained this price 
because profits for beverages they 
handled than 


cally any other item merchandized 


were higher practi 


in the store—gladly they gave ade- 


quate display space. Both 


and dealer reaped profits that were 


reasonable and attractive under the 


bottler 





... THE CONVENTION SESSIONS 


December, 


Ed P. Morgan, O.P.S. 


Earl Nash, N.P.A. 


1951 


J. L. Brakefield, Liberty Life. 


Dr. H. H. Maynard, Ohio State. 


then existing economic conditions. 
By contrast, today’s prices are not 
uniform and there is confusion—in 
many cases they are unprofitable to 
bottlers and unattractive to dealers 
There is a growing tendency on the 
part of dealers to refuse to give 
cooperation in displays and other 
merchandising support because they 
have changed their attitude toward 
profits. More and more dealers are 
looking today at the net profit per 
case for the space occupied rather 
than the per cent of mark-up 

“And finally, our industry in this 
post-war period is different in that 
it has lost the unity of purpose and 
action among the industry members 
that served so well during pre-war 
days to meet and cope with any 
problem the industry faced.” 

In reference to this, Mr 
the 


Virginia, where at 


Stanley 
West 


instigation 


situation in 
the 


pointed to 


of some bottlers, a special tax was 
drinks, 
astrous results to all bottlers’ oper 
With all of this, he said, he 


“optimistic in my 


imposed on soft with dis 
ations 
conviction 
bright 


and cited the following rea 


Was 


that our future could be 
again,” 
sons 


Mistakes of 


rectified 


the past can be 


Sottlers in many areas have 


begun to work together again 
and where this has happened, 
all bottlers are doing well 

No sales shown 


loss has been 


in areas where prices have 


been increased in reasonable 
amounts 
million 


added to the 


Each year, two more 
consumers are 
potential, in children reaching 
buying age 

Since half the 
still not 


drinks, 


more than 
American people are 
regular users of soft 
the market for tremendous ex 
pansion exists 
He concluded with a three-point 
program for future growth (1) Im- 


prove your distribution. (2) Im- 
prove the quality of men who sell 
Plan your adver 


intelli- 


your products. (3 


tising and merchandising 
gently 


Dr. Maynard’s contribution was 
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A.B.C.B. BOARD MEMBERS ... 


In a post-convention meeting. all officers and Executive Board 
members met to tie up the loose ends of the 1951 conclave 


and set plans afoot for the 1952 gathering at Atlantic City. 





less inspiring. For thirty min- 
utes » delved into the “tools” of 
management which, when properly 
employed, make the difference be- 
tween success and failure. Quoting 
case histories drawn from his con- 
siderable experience, he discussed 
psychology, human relations, mar- 
keting analysis, personnel methods, 
production controls, pe rsonnel test- 
selling through 
bottler, 

other 


ing before hiring; 
personal contact by the 


building morale and many 


cing closelv to the title of his 


Volume, 


“Balancing Price, 


and Profits,” Dr. Reitell, us 
blackboard to graphically 
his points, discussed the 
conditions required to adjust 
t are taking 


price structures, in cost 


ne rapid changes tha 


in sales volume and as 
affect earnings. He 
typical bottling operations 
levels of price, cost and 

and showed what hap 

ned to profits when any or all of 
these factors changed. It was hardly 
a lesson in simple arithmetic, but 
the bottlers soaked it up and asked 
for more, in the form of questions 


to Dr. Reitell 


Classifying himself as the mar 


with the most unpopular job in the 
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world—the man whose job it is to 
enforce price controls, Edward P. 
Morgan, Director of Enforcement, 
Office of Price Stabilization, in his 
address analyzed why price controls 


were necessary, and what they do 


“This country has dedicated itself 


to the proposition that freedom will 


not be lost by reason of our military 
impotence to meet this challenge 
We have determined to arm this 
nation to such a point as to insure 
our security That provides a 
situation ripe for but one thing, and 
that is inflation on a gigantic scale 

in the light of past experience 
where free enterprise cannot be 
free by reason of great economic 
imbalance, then the government of 
the United States must step in and 
try to hold the line in such a way 

t 


that we do not have an economy 


rampaging toward inflation.” 


Interspersed through the three 
Convention sessions were the re- 
ports of the Standing Committees 
of the A.B.C.B. These are the task 
forces of the national association, 
doing the spade work on such im 
portant and continuing projects as 
| t 


legislat 


ions, both state and national, 
technical research, public relations 
and many others. Six such commit- 
tee reports were given by the chair- 


men of each group They placed be 


fore the members information on 
national association activity 

The one sad note of the Conven- 
tion was the eulogistic reference, 
made by John Leary, to the death 
during the year of Vice-President 
James Lee, Birmingham, Ala. The 
audience stood in silence for one 
minute in respect to his memory 

In conjunction with the special 
reports on other phases of the Con- 
vention and Exposition, which fol 
low, the reader has in these thirty 
four pages, a complete word and 
picture report of the Washingtor 
national Convention and Exposi 


tion 
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Problems (That's Price) Panel: 


Talk, Talk, Talk--But Price Still 
Remains Trade’s No. 1 Stickler 


qs ADEQUATE soft drink prices, for 


many years now the trade’s most 
acute and aggravating problem, got 
a thorough verbal going-over dur- 
ing a current problems (price 
forum that highlighted this vear’s 
national convention sessions. But 
after all was said (and about 10, 
000 words were said), it was clear 
lv apparent that the price problem 
will remain the industry's big head 
ache for some time to come 

Not that anybody had really ex 
pected a clear-cut, satisfactory-to 
all solution to'stem from this vear’s 
convention Veteran  convention- 
goers remembered that the price is 
sue had been hashed and rehashed 
at previous national meetings, with 
little of a constructive nature ac- 


complished. However, perhaps in 
the faint hope that miracles do 
happen, a standing-room-only au- 
dience was present as the price 
panel discussions got under way 
The diverse, astute composition 
of the panel—all elements of the 
industry were capably represented 
See listing of members even 
gave some basis to this hope. The 
more 


objective-minded delegates, 
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a + 
VA - a) : p 


however, could not ignore the hard, 
cold, insurmountable fact that the 
panel could only advise and sug- 
gest, not enforce. As panel modera- 
tor A. G. Beaman (A.B.C.B. Presi- 
dent) put it: “Our objective ... is 
to disseminate informaton which 
will be helpful.” 


The Chief “Revelations” 


As things turned out, the main 


i 


ue S 


“revelations” to stem from the 
price forum were these “old hat” 


admissions and assertions: 

1. The Coca-Cola Company does 
not dictate the pricing policies of 
its franchise bottlers. 

2. The price problem should be 
met on local levels. 

3. The Coca-Cola Co. is opposed 
to the clause in the soft drink in- 





PRICE 


Vembers (1. to r. 


ED WAGNER, The W. T. 


Cincinnati, Ohio. 


Philadelphia, Pa. 





PANEL 
in photo): 


JOHN TABOR, Seven-Up Co., St. Louis, Missouri. 

ABE LaPIDES, Suburban Club Beverage Co., Baltimore, Md. 

WILBUR GLENN, Nehi Bottling Company, Columbus, Ga. 

LEONARD GREEN, Dr. Pepper Company, Dallas, Tex. 

JOHN F. LEARY, €. Leary & Company, Newburyport, Mass. 

ALVIN G. BEAMAN (Moderator), Seven-Up Bottling 
Company, Nashville, Tenn. 

JAMES VERNOR, James Vernor Company, Detroit, Mich. 

ED FORIO, Coca-Cola Company, Atlanta, Ga. 


Wagner's Sons Company, 
Kk. D. LOWENSTEIN, Booth Bottling Co., Ine., 


JOHN GORSKI, The Charles E. Hires Co., Philadelphia, Pa. 














They rbsked Leading Zucstions... 


JOHN R. SOUSA, Par-T-Pak Bev- EMIL M. CHUBRILO, The Spark- N. B. JANSSEN, Whistle Vess Bot- 
erage Company, Oakland, California: ling Spring Water Co.. Kenosha, tling Co., Inc., Kansas City, Kansas: 

“Ef it is true that each bottler should Wisconsin: “What 
run his own business, why did A.B.C.B. “What we need fre A.B.C.B. more 


go before the government boards to than anything else is help in organ- 


percent of the cases sold 
in a given area must be raised before 
a price increase can be assured of suc- 


cose?” 


plead for an increase in price?” izing local bottlers in the local bot- 





tling area. That is where the national 





pricing order which, while associate i give us a good servi to keep down inflation by not rais- 





raise to as : ing the prices of our products un- 

from James Vernor, president 
does : > less it was absolutely necessary. 
the James Vernor ( o., Detroit : 


he» “When appeals came into the 
“Many bottlers, like myself, were ABCB Washington office stating 


Some bottlers are suggesting the hardshi} iposed rtail 
1 Wrdsnips imposed on certall 
with that price freeze. I ; ” -_ : 
a discriminators , bottlers in the country due to their 
Lat ; Wi caught in my two. bigges . 
licKel retall price ‘ inability to raise rices——while 
That freeze came in pretty erent. ike 7 
fron ne _ ' some hi: taken advantage and 
: There was no reason from the 
members raised ) to some extent, 
oiced whether or not they were justified 


the ABCB had to take action o1 


accused of selling the bottlers 
member Johr this country down the river 
board membet 


s i , i hin Mr. Sousa should be 

‘ sorry very gratel the ABCB and to 
{ ; co Mine 

the small he members of Defense Plat 


ABCI ng Committee and members of 


3 
members of the committee will he Industry Advisory Committee 
ficht for relief o that through a unanimity of 
small bottles pose, they were able to show the 
iob OPS. officials that those bottlers 


who had raised the prices to such 
iteres an extent, whether it was question 
this able, whether or not the increase 
necessary Was justified, that the prices were 
governmen not rolled back 


“I Am Not Stupid” “I do not think that the ABCB 
those bot “Mr. Sousa referred to the should be criticized for that. Nor 


y dow: nidity. or lack of initiative ¢ do I think that a statement should 
before? bottlers who did not raise their be made on the floor of this hall 


prices before January 26. 1951 that any man who did. not raise 


not raise There are a great many in this his prices to the present time is 
3CB become room speaker, who stupid 
for various reasons “IT consider it a direct insult 


nd I do not consider mvself stupid! when any man on this floor says 
“In the fir ace, if vou will to me that I am stupid because I 


remember, we were asked to try have not raised my price.’ 
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_.. toad Wade Pertinent Obseruations... 


WILLIAM E. KREGER, Wyandotte 
Coca-Cola Bottling Company, Wyan- 
dotte, Michigan: 

“If we do not mold our State As- 
sociations, through the cooperation of 
all franchise houses and all suppliers, 
we are going to be faced with a split 


in our organizations.” 





Questions on Coca Cola’s pricing 
es Were asked by several bot 
came from Frank Grass, 
Bottling Co., Oklahoma 
asked 
feeling 


ompans 


Coke's Pricing Policy 


Coca-Cola Company does 

the price policy of any 
company. The Coca-Cola 
companies are independ 


owned, generally speaking, 


formulate their own policies, 
ir own price policies 
exercise no control and 
right to exercise control, 
knowledge and. belief, 
exercised any control.” 
d question was asked 
Gerstein, Red Fox Ginger 
Providence, Rhode Island 
Forio stated the Coca-Cola 
of Atlanta does not dic 
policy of the plants 


"ASE 


GERSTEIN, Red Fox 


Providence, 


SAMUEI 
Ginger Ale 


Rhode Island: 


Company. 


“Is it true that the Coca-Cola Com- 
pany of Atlanta does not dictate the 
price policy of (Coke) plants over the 


country 7” 





point that would it iot be he 


policy of his company to maintain 
an eighty cent price in view of th 


that in the are in which I 


from, there are several Coca 


come 


plants maintaining an eighty 


Cola } 


in a market where the 


independent bottlers have 


| tried to 


tv-six cents.” 


Forio: 


‘The Coca-Cola Company does no 


oO nine 
R sponded Mi 


t 


bottling plants. Coca-Cola 


v owns stock of certain bot 
lants of certain companies 
erate bottling plants. To the 
knowledge, the situa 


those plants 


best of my 
tions in measured 
by their management, and by thei 
boards ot directors, and those 
plants have their own management 
and their boards of directors. But 
I have nothing to do with the policy 


or policy determination.” 


“They Don’t Tell Us” 


Johnston, Magnolia Ice & 
Coca-( ola Bottling Co., Magnolia, 
Arkansas, supported Mr. Forio: 

“I distribute Coca-Cola. I am just 


G. G 


a small bottler—very small. I have 
some flavors, too. I will say that 
Coca-Cola does m te ;s wnat 
do 

Olin Garrett, Dr. Pepper Bot- 
tling Co., Norfolk, Va., then asked 
Mr. Forio: 


s. W. HARRIS, NuGrape Bottling 
Co. of Atlanta, Atlanta, Georgia: 


“Whenever you go into a dentist's 
office you are always offered a soft 
drink. So, what are these dentists fight- 


ing about?” 





“I believe you said the price was 
raised to ninety cents per case in 
four of your plants. If I am cor 
rect, I believe that the dealer only 
gets a nickel per bottle and pays 
ninety cents. Wouldn't it be better 
to go to ninety-six cents a case In 
the company plants and give the 
dealer the same percentage of profit, 
plus the few extra pennies?” 

Mr. Forio concurred: 

“IT have opposed the freezing of 
tail price at five cents at the 


nt price 


more vigorously 
know. The re- 


tailer should have the right to raise 


one vou 


his price if the price was raised to 
him, whether vou went to ninety 
cents or ninety-six cents 

“I think it is manifestly unfair 
that the dealer have the same mark 
up that he formerly had.’ 
A question on the attempts of 
nickel 
price through a discriminatory tax 
was asked by R. A. 
Bottling Co., Paragould, 


some bottlers to break the 


Reynolds, Dr 
Pepper 
Ark 


Can Tax Attempts Be Halted? 


“Do you believe that there can 
ye enough unity established among 
the bottlers of the nation to stop 
the bottlers from sponsoring unde- 
sirable legislation, and without our, 

‘es being raised nationwide? In 


legislation has been spon 
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Price Coucerued “/here Gottlers.. . 


W. J. KELSCH, Geo. Schneider & 
Company. Brooklyn, New York: 

“Are the beverage compantes 
controlled by the liquor industry or 
the brewery industry in the business 


to make money?” 


R. A. REYNOLDS, Dr. Pepper Bot- 
thing Company, Paragould, Arkansas: 
“Can there be enough unity estab- 
lished ar the bottlers of the na- 
tion to stop the bottlers from = spon- 


soring undesirable legislation?” 


FRANK GRASS, Nesbitt Bottli 
Company, Oklahoma City, Oklahoma: 

“What is the general feeling of the 
parent Coca-Cola Company toward 


I would like to 


know the general policy? 


price increases 





sored by bottlers that are desiring 
price increases.” 
E. D. Lowenstein, Booth Bottling 


Philadelphia, volunteered a re 


“Apparently one of the state as 
sociations in the southwest was de- 
luded with the idea that if they 
were able to get the state legisla 
ture to enact a tax, they could get 
themselves out of a bad situation 
Fortun- 


and effect a price raise 


ately they sent some representa- 
tives to Pennsylvania to discuss it 
with the bottlers in the state who 
had been living under the tax. I 
had the good fortune to spend four 
hours with one of the representa 
tives, and after the conclusion of 

discussion, he was convinced 

his recommendation to the 

’s association would be to for 

the whole idea that nothing 
1arm would come from it.” 

B. Janssen, Whistle Vess Bot 
thing ) Kansas City, sought to 
determine whether the success of a 
price boost hinged or ne olume ot 
the bottlers desiring 

“What percent of the cases sold 
in a given market must be raised 
in order to assure the success of a 
price ralse ?” he asked 

A reply came from Mr. Vernor 

“In the 


we have raised our prices, we have 


various markets where 


certain markets where we will say 


Coca-Cola went up to ninety-six 
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cents at the same time we did. We 
have other markets where Coca- 
Cola did not go up In some of the 
Coca-Cola did not 
other drinks 
us. In one market, namely Toledo, 
bottler in the 


town that raised the prices 


markets where 
yo up, went up with 
we were the only 
Every 
other bottler, including Coca-Cola 
which represents the largest busi- 
ness in the town by far—did not 
have watched with a great 
deal interest in the last six 
months, and especially the last two 
months, the sales curves in the vari- 
ous branches which were not affect- 
ed and others which were affected, 
that is, the difference in the market 
where they all went up with us, 01 


where we went it alone 


“Run Your Own Business” 


“There is no sales curve differ- 
ence in any one of those markets 
We are showing just as good per- 
whether Coca 


centage Increases 


Cola went up or whether they did 
not. | made up my mind that it 
Was a question of ‘to run your own 
a business and let competition 
run theirs.’ ” 

Several questions from the floor 
were concerned with some of the 
ramifications of the price problem: 

Miss Mary Lou Marlay, Secre- 
Ohio Bottlers’ 


“I would like to address my 


tary, Association, 
asked: 


+ 


question to the members of the 


panel who have the franchise 
groups Can you suggest to the 
state association executives what 
program we should embark upon to 
create better harmony on the state 
association level? The second part 
of the question: How much activ- 
ity do you believe that the state as- 
sociation officials should take with 
respect to the local organizations?” 

John T 


pany, St 


Tabor, Seven-Up Com- 
Louis, Missouri, replied: 

“My only suggestion is to have 
more meetings in the state. As to 
the liasion between the state asso- 
ciations and the ABCB, I think 
they might meet more than just 
once a year.” 

Wm. E 
Cola 3ottling Co., 


Kreger, Wyandotte Coca- 


Ws andotte, 


MISS MARY LOU MARLAY, Exe- 
cutive Secretary, Ohio Bottlers Asso- 
ciation: 

“Can you suggest to the state asso- 
ciation executives what programs they 
should embark upon to create har- 


mony on the state association level?” 
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Comments aud Zuerier From “Shem... 


G. G. JOHNSTON, Magnolia Ice & 


OLIN GARRETT, Dr. Pepper Bot- 
; -Cola Bottling Company, Mag- 


thing Company, Norfolk, Virginia: Coca 


fa- “We are losing business to cup ma- nolia, Arkansas: 
“Lam just a small (Coca-Cola) bot- 


small, and I will say that 
tell us what to do!” 


BEN R. KOCH, O-So Grape Bot- 
thing Company, Peoria, Hlinois: 

“Will the A.B.C.B. take a more 
position on an industry-wide chine 
have not been making enough profit tler— 
( oca- ola does no 


vorable operators because our dealers 
magazine advertising campaign = simi- very 
Meat ... the retail grocers’ association has 


lar to that being done by the 





Institute?” complained terrifically.” 
recting practically all of its atten- 








point to lend “Some action will be taken which tion to the dental, medical and die- 


: 


+ th} 


irose a Unis 


\ ] “ } ior } } ‘ . 

Miss Marlay’s questio ill be satisfactory to all of the tetic groups is because there is 
> ‘ } 

Presidents and where our big problem is coming 


help up from, and we are attempting to go 


those groups with the kind 


bring closer to State Association 
within ou Secretaries if they will 
Ben Koch, O-So Grape Bottling back to 
to know of information that they will accept 


to talk to them in 


members 
includes fran 

is not done, Co., Peoria, Ill, wanted 

A.B.C.B. is conducting ad cam It is necessarv 
medical, and dental jour their own language, which becomes 
down a 


Within our why 
in our organiza paigns in 
and not doing any consumer scientific. We cannot tear 
medical or dental statement in 


very close and als, 
Should that happen, then advertising 
ational ot ‘Will the ABCB take a more fay layman's language, so to speak.” 

will have orable position on an industry gen 
| organizations eral couniear samen naweatin Hires Increases Successful 
not mold our State ng campaign similar to that being Prior to the opening of questions 


from the floor, panel member John 
F. Gorski, Jr., Charles E. Hires 
Co., declared that price increases 
Hires plants through- 


ns, through the coopera done by the Meat Institute, and 


franchise houses and all particularly in view of the adverse 
publicity given our industry by the 


of our industry, we are 
and so executed by 


i serious split. We must dentists, local school boards, 
about it if we are forth?” out the country had generally been 
Edward Wagner, W. T. Wagner's successful. “We have found more 
Ohio, re dollars of revenue in our business 


successful and go fot 
Sons Co., Cincinnati, 


should.’ 
and more cases of Hires sold because 


then took up the mat sponded : 
3C of this realistic pricing.” 


assured Mi Kreger: The reason tor the AB 


a~ 


Industry problems also were discussed by state association and parent company 
PROBLEMS CONCERNED THEM. TOO officials at the important State Association Conference, shown above. 
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Supplementary Meetings... 


Machinery makers, flavor The — flavon 
producers, national supply- 


producers’ group 
elected T. C. Spencer, John Mul- 
hern Co., as president; and H. E 


men’s group, andother = schmidt, E. Berghausen Chemical 


organizations meet during ‘®. Vice-president 
bins, Theonett & Co., 


Convention Week. 


treasurer, and 


cago, Was re-named 


secretary 


Frank A. Rob 


was re-elected 
S. Hall, Chi- 


attorney and 


Ss Retiring association president 
EVERAL allied trade associations ie: a 


Green, Green 


also held important meetings dun elected to the 
\.B.C.B. Convention Week P \ C.D 
\mongy these were the Beverage . O.E 
Machinery Manufacturers Associa 
tion, National Manufacturers of 
i Water Flavors, National Bot- 


ervice Club, and the Ohio 


Products Co 


Carbonated Beverag 


ant development 


claves Was a resolution by In his address, 


the flavor makers’ for more realistic 


vocating the scheduling of | carbonated be 


May, Coca-Cola Co.; 


rie Corp., and Don Woode, Citrus 


& Green, was 


board of directors, 


Little, Double-Cola OHIO BOTTLERS’ ASSOCIATION 


honored its Edward J. Wagner. this 
year's recipient of A.B.C.B.’s Medal 


Kleinschmidt, Liquid Car- of Industry Service Award, at its 


customary convention luncheon. 
Ohio association official Frank Con 
stans, right, made a special presen- 
tation to Ed. 





Higher Prices Urged 


if actuated by 


Mr. Green called genuine cooperatior 
pricing of bottle Mr. Green further pointed 


verages ins that the flavor makers, 


Beverage — Expositions that price increases in many parts the bottlers themselves, 


very two vears Members of of the country 


have met with great suffering from under-prici! 


machinery makers’ association, success, he declared: “The manufacture of 


passed a similar resolution a “Surely there 


enough intell flavors,” he said, “is perhaps the 


vears ago, participated but did gence and leadership in this indus only allied industry to feel the im 


their equipment at this try to accomplish on a national scale pact of this lopsided economy. Other 


ion What has been 


NATIONAL BOTTLERS’ SERVICE CLUB presented an award 
to national slogan contest winner and elected new officers. 
Contest Chairman Al Schwartz. left (Glenshaw Glass Co.), 
holds prize-winning slogan (“Soft Drinks—Food For Thirst’), 
as Martin Schmidt, Jr. (Coca-Cola Bottling Co. of Louisville, 
Ky.) accepts by proxy the award won by a Louisville Coke 
employee, I. E. Weinhardt. Newly-elected officers are at 


done by sectional associated industries have adjusted 


right. Seated: Paul J. McMackin (Hugh J. McMackin Co.) 
president, and Ken Stelter (Virginia Dare), secretary-treas 
urer. Standing: Wallace Tonissen (Consolidated Cork), di- 
rector; Bill Woodhull (DeLisser Extract Co.), first vice-presi- 
dent, and Arthur LeClaire (Owens-Illinois Glass Co.), direc- 
tor. Not shown is second vice-president Mary Shirley (Miller 
Hydro Co.) 
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prices of their commodities in keep- 

with rising production costs. 
The flavor man has in most in- 
stances absorbed these increases, 
and is still showing the same well- 


thumbed price list.” 


Machinery Makers Elect 


Principal activity at the meeting 
of the Beverage Machinery Manu 
facturers Association was the elec 
tion of officers. In addition to those 
shown in the accompanying photo, 
the association named the follow 
ing to its Executive Committee: 

Paul K. Wehmiller, Barry-Weh- 
miller Machinery Co.; Kenneth P 
Miller, Liquid Carbonic Corpora- 
tion; Emil Howe, Waukesha Foun 
dry Co., and George R. Pryor, the 


Heil Company 


Trade Slogan Chosen 


the National Bot- 


tl 
+t} 


ers’ Service Club meeting was 
lt announcement that “Soft 
Drinks—-Food for Thirst” was 
chosen by the Soft Drink Slogan 
Committee as the best trade slogan 
among 724 others submitted in the 
recently-completed national slogan 
contest. The winner, I. E. Wein- 
hardt of the Coca-Cola Bottling Co 
of Louisville, Ky , received a cash 
award 

Committee Chairman Al C. Sch- 
wartz remarked: “It is hoped that 
the slogan will be put into use by 
bottlers and franchise parent com 
panies, as well as supply houses, 

the end that ‘Food for Thirst’ 
will become a buy-word wherever 


beverages in bottles are marketed.” 


Ohio Group Honors 


At its customary convention 
luncheon, attended as usual by nu- 
merous trade dignitaries, the Ohio 
Bottlers of Carbonated Beverages 
paid tribute to one of its most 
prominent members, Ed Wagner 
Mr. Wagner, winner of this year’s 
A.B.C.B. Medal of Industry Ser- 
vice Award, received well-deserved 
accolades from Miss Mary Lou 
Marlay, the group’s executive sec- 
retary, and other officials of the 


association 
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NATIONAL MANUFACTURERS OF SODA WATER FLAVORS had a well- 
attended meeting, with E. J. Forio, vice-president of the Coca-Cola 
Company, as featured speaker. Highlight was a resolution by members 
favoring expositions once every two years. 





BEVERAGE MACHINERY MANUFACTURERS ASSOCIATION re-elected 
its top three officers (left to right): William W. Burns, Sr. (Burns Bottling 
Machine Works), treasurer: George L. N. Meyer (Geo. J. Meyer Mfg. 
Co.), president; and Charles E. McManus, Jr. (Crown Cork & Seal Co.), 
vice-president. J. R. Pat Gorman, not shown, was reappointed secretary. 





UNIQUE “198 CLUB” was formed by group of supplymen who at one 
time or another worked with veteran supplyman Bill Pipes, now sales 
manager of Consolidated Cork Co. Club name was derived from fact 
that members’ combined years of trade experience totaled 199 years. 











> 





Special Meetings 
Cover Mueh Ground 


In three sessions each afternoon, the Spe- 
cial Meetings, with four scheduled speakers 
and four motion pictures, covered a wide vari- 
ety of subjects. Bottlers showed most interest 
in the discussion led by C. C. Benedict, Chief, 
Grocery Products Branch, Food and Restau- 
rant Division, OPS (right, center). The tech- 
nical aspects of the G.C.P.R. and the indus- 
trv’s “tailored” order were fully covered. Miss 

Katherine Wellingbrook,. (top, left) A.B.C.B. 
Consumer Relations Counsel, discussed mate- 
rial available to bottlers designed to bring 
about better public acceptance of soft drinks. 
The wage stabilization program and its con- 
trols were analyzed by J. W. Whittlesey (top. 
right) technical assistant to the WSB. Lynn 
LaGarde, Manager, Engineering Division, 
Coca-Cola Co., (bottom, left) led a discussion 
on labor saving devices in the plant and meth- 
ods of inereasing efficiency, while John P. 
Greze, Chief Bacteriologist, Oakite Products, 
Inc. (bottom, right) brought bottlers up-to- 
date on the technical factors in bottle washing. 


(TURN TO PAGE 55 FOR MORE CONVENTION NEWS: AND PHOTOS) 





Dn the bottles YOu use 
givé ALL he adlialilages 


Sparkling Fire-Polish Finish 
Various Capacities and Colors: 
Two-Color Shoulders fi 


A Product of Over 50 Years' Experience 


ee, 


Made on a Flexible Production Schedule 


Labels in Color on Glass 


From the raw materials to the finished produc 
watchword in producing Glenshaw Color-Print Bé 
give your brand added prestige and greater sales ap 


ask yourself this question—do the bottles you use give 


ALL these advantages? 


They th if theyre 


GLENSHAW GLASS €CO., INC., GLENSHAW, 
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E-X-T-E-N-D 
Bottle-washing 
Solution Life with 
Wyandotte B.W.C. 


educe Bottle-washing Costs! 





. 

$e are you're not getting the most out of 
that a lot of wash- 
ing power goes down the drain. You can correct 
this right now by using Wyandotte B. W.C. as 
xte -” B.W.C. lengthens the effective 
life of solutions so that you get the benefit of 


your bottle-washing solution 


an “extender.” 


‘extra’ washing power. 


But that’s not all. B. W. C. also increases 


sealing. And it cuts drag-out. which means less 


alkali consumed. Ask your Wyandotte Repre- 
sentative or Supplier to come to your plant and 


show you how low use cost B. W.C. gives you 


cleaner sparkling dry bottles—with practically 
no rejects! 


P.S. Contact Wyandotte Chemicals. We will 
help you work out your problems. 


efficiency of bottle washers because it reduces 


Accelerates soil removal 
Produces sparkling bottles 
Drains faster 


Extends solution life 


“Promoted Wyandotte B.W.C. 


Reduces rejects 





Provides scale control 
Reduces drag-out 


Costs little to use 


WYANDOTTE CHEMICALS CORPORATION 
WYANDOTTE, MICHIGAN 


SERVICE REPRESENTATIVES IN 88 CITIES 


THE WYANDOTTE LINE —water conditioner: 
N.8.Q.; bottle-washing alkalies: B.W.C., Seneca 
Flakes, No. 91, C.C.S., 721 Special; germicides: 
Steri-Chlor, Spartee; for equipment cleaning: 
G.L.X., SR-10, Kelvar, Poma. In fact, specialized 


products for every cleaning need. 
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ONLY YESTERDAY when Mrs. Consumer looked like this— 


Top was just petting started! 


TODAY its 2 | o> 4 
household word | ; 3 
throughout America! ee ROR Mn 
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NEHI CORPORATION + COLUMBUS GEORGIA 
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, — PROTECT THAT FLAVOR! 


... HERE'S WHY FLO-SWEET LIQUID SUGAR DOES A BETTER 
_ JOB OF FLAVOR PROTECTION THAN ANY OTHER SUGAR 


TURBIDITY COMPARISON OF GRANULATED AND REFINERIES REPRESENTED 


LIQUID SUGAR PRODUCTS WITH DISTILLED WATER 


LUQUID SUGAR 
UQUID SUGAR REFINERY A 
TREATEO WITH 


REFINE YRUP 
| VEGETABLE CARBON ONY | 


& 
U. S. REFINERY A 





GRANULATED SUGAR 


U. S. REFINERY 


OFF SHORE REFINERY 


NOTE 


TURBIDITY MEASUREMENTS OBTAINED 
OISTULED «ot #1 INDUSTRIAL #2 TYPE ON THE PULFRICH NEPHELOMETER 


i F 
WATER | SUCROSE INVERT SUCROSE | SYRUP lle = AT 529 WAVELENGTH 


- 
REFINED SYRUPS & SUGARS INC CRRA SUC 





For many years, sugar technicians believed 


the flavor of beverages. 
that ash 


ontant introlled + \ { ' ' 

content controlled the quality That's why new Flo-Sweet Liquid Sugars for 
sugar was the limiting factor in beverage the beverage industry are as low in turbidity 
flavor control. 


as modern research can make them. 
Now, after years of research, Flo-Sweet If 


If you want real flavor protection at low cost, 
technicians have proved beyond doubt that __ then Flo-Sweet's the sugar for you! Why not 
colloidal matter, as well as ash, has 


an get in touch with us for details today? 


PIONEERS SANITATION AND SERVICE 
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ONE 


TRU-ADE, INC. 


2 
7 ; 
Taste Tru-Ade...and judge for yourself 


when you want 4 
better beverage > 


—ask for Tru-Ade 
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are your Problem P 


® A lot of your bottling problems are going to fade away when you put a new Cem Filler on your 
line. Production will take a nice step forward, you'll have more cases at the end of the daily run. . 
the quality of your beverage will be just where you want it . . . rising costs will be pulled back in line. 
* Cem Fillers are efficient and dependable . . . they run without stops or delays hour after hour. 
They are flexible on sizes and flavors . . . a big advantage to the bottler who turns out a number of 
beverages. And they’re built to give you many, many years of top performance. 
*® Why not get in touch with your Crown Representative now. Ask him to help you determine the 
size Cem which suits your needs best. Do it today . . . there will be plenty of tomorrows you'll be 


glad you did. 


CROWN CORK & SEAL COMPANY 


Machine Sales Division ¢ Baltimore 3, Md. 
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The New 


High Speed 
Super 


CEM 50 


A finer, faster filler for large bot- 
tling plants. This machine has 
many outstanding features, here 
are some of them: 
NEW SCREW FEED 
NEW CROWN FEED 
NEW CROWN HOPPER 
NEW VALVE DISCS 
NEW SYRUPER 

STEM ASSEMBLIES 
NEW SYRUPER DRAIN COCKS 


Cem 40 Fillers Dixie F Fillers 
OTHER UNITS Cem Saturators Cem Water Coolers 
MADE BY CROWN Cem 150 Combination Water & Syrup Cooler 
Cem Syrup Coolers 
Cem Beverage Mixers 
Cem Bottle Conveyor Equipment 
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Chemicals you live by 


< 
“0 


DIAMOND 
TECHNICAL 
service 


IS YOUR SANITATION 
PROGRAM STILL IN THE 


BLOOMER AGE? 


Improved washing and cleaning compounds~new 
techniques are coming from DIAMOND’s research 
laboratories! It might pay you to check up. 

How long has it been since you checked the thor- 
oughness and the cost of your sanitation program ? 

We say program, because up-to-date cleaning in 
the bottling industry now goes far beyond the bottle- 
washing machine. Syrup room lines and tanks need 
special compounds. Air-borne contamination be- 
tween Hottle-washing machine and filler and capper 
causes a lot of waste. This contamination can be 
controlled with proper sanitation. 

Throughout your plant, you can benefit by an 
Engineered Cleaning Program. A DIAMOND Tech- 
nical Serviceman will make a free checkup for 
you~ water analysis, soil analysis, machinery study, 
time and motion study, chemical compounds test 
at every step of your process. If the results show 
you already have the most modern, eflicient and safe 
sanitation program you can have, then you will be 
satisfied. But if the DIAMOND man can show how 
more modern techniques and newer cleaners can 
improve your operation or save you money, then 
there is no question but that you would welcome his 
recommendations. 

Judge for yourself whether DIAMOND’s Engi- 
neered Cleaning will benefit you. Sometimes a 
checkup shows nothing more can be done. But when 
we can improve your operation. the advantages he- 
come so obvious, you will ask for our program, You 
wont need to be sold it. And that’s the way it 
should be! 

Call your nearest Dia wonp sales office now for 


an appointment. 


‘\ 
* 





DIAMOND CLEANERS 


» ™ 
DIAMOND 





DIAMOND 


ALKALI 


COMPANY...CLEVELAND 14, OHIO 


CHEMICALS 
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. . .- AS INDICATED BY SURVEY 

CONDUCTED BY CAPPER’S WEEKLY AND PUBLISHED 

IN MID-CONTINENT BOTTLER, BOTTLING INDUSTRY, 
NATIONAL BOTTLER’S GAZETTE AND 
AMERICAN CARBONATOR AND BOTTLER 


ROOT BEER IS 
Stemsneucts THE NUMBER TWO DRINK 
aay areas IN POPULARITY isasco on same sunvey 


Quote from Morch, 1951, issue of Mid-Continent Bottler Magazine — “DAD'S and Hires ore 
the two big brands of root beer in this study, according to the answers to: What brand of 
bottled root beer do you serve at home?'”’ 


~—BRAND SERVED PERCENT 


DAD’S 25.2 
HIRES 21.1 
MASON’S 8.1 
NEHI 2.2 
BARQ’S 1.7 
HOWEL’S 7 
GOODY 



































This report is based on o study mode by Capper's Former, 
(One of Americo's leading rural publications with 
o circulation of 1,360,219) 


S2eeu 888 
BQPasers 
SAS HCENWMies 
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Cab Ce 


What every 
bottled 











bevers ve 





should know 


Every bottled beverage should 
learn about the dangers of impure 
water. before going out in the wide 
All sorts of wicked forces 
—like alkalinity and turbidity—lie 


world. 


in wait to cut him down before he 
reaches his prime—rob him of his 
vitality and popularity. 


Be assured of good beverage water with Permutit equipment 


Don't let color, odor, hardness. turbidity. 1 


alkalinity stay in vour beverage water. 


T he 


removes organic matter, and lowers alkalinity 


Permutit 3-zone Precipitator  sterilizes. 

all in one swift operation. This unit is more 
compact and easier to maintain than ever. And 
all internal parts are factory-installed to elimi- 


nate costly on-the-job assembly 


\ Permutit Neutralite Filter polishes the water 
and passes it on to the Carbo-Dur Purifier, 


which removes unpleasant taste and odor. 


a “ tO ae” 





TER CONDITIONING HEADQUARTERS FOR OVER 38 


Learn the full details of this equipment. Write 
to The Permutit Company, Dept. NB12, 330 
West 42nd Street. New York 18. N. Y., 
Permutit Company of Canada, Ltd., 6975 
Jeanne Mance Street. Montreal. 


or to 


J én 
UTIT 
—F 


OO et aeat eet ag 


YEARS 
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DREW LUBE 


for UNINTERRUPTED 
CONVEYOR OPERATION 


Cleans while it lubricates 


DREW LUBE not only holds bottle breakage 
and conveyor break-down to a minimum... it 


. Chee These Addition vantaae: 
also keeps bottles and parts sparkling clean! se Additional Advantag 


DREW LUBE—the most efficient and econom- @ Prolongs life of conveyor system! 

ical conveyor lubricant—gives super slippage @ Uniform film protects chains! 

and longer mileage, eliminates bottle and con- @ Lasts longer, goes further, saves more! 
veyor friction, assures smooth, trouble-free 


@ Retards formation of calcium salts! 
operation. 


® Won't clog dispensing lines! 
DREW LUBE DISPENSERS, famous for their @ Provides a linkage cushion... prevents jerking! 
“eye dropper” control, are available to users 
of Drew LuBE. Call the Drew Man today or 
write for Technical Bulletin L-73. 


@ Can be used in all types of dispensers! 


SPECIAL PRODUCTS DIVISION 


E. F. DREW & CO., Inc. DREW 


PRODUCTS 


Boonton, New Jersey 


NEW YORK @ CHICAGO @ BOSTON e@ PHILADELPHIA 
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HOW THE DURAGLAS METHOD OF 
-MAKING BENE EFITS YOU 


-t 


Art THE FORMING MACHINES... 
at the lehr...at the raw material loca- 
tion—strict QUALITY CONTROL 
under constant check, rules in the man- 
ufacture of Duraglas beverage bottles. 


The result is dependably strong, 


high-trippage bottles of uniform ca- 
pacity, with high resistance to wear, 





heat, cold, and washing solutions. 


One of the reasons you are assured 
of the finest bottles always is because 
continuing research at the Duraglas 
Center, the world’s largest glass con- 
tainer laboratory, keeps Duraglas 
bottles at top quality. 


It is one of the reasons why it pays 
you to depend on Owens-Illinois for 
all your beverage bottle needs. 


OWENS-ILLINOIS GLASS COMPANY. @ TOLEDO |, OHIO @ BRANCHES IN PRINCIPAL CITIES 
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f) 
+ paloal > ele | 
the iil ale GWLAS 
Soft Drinks | 
| ZA be Ge Td 200 Seuid 
| EXTRACTS 


are made with 


> } ’ ’ 
srrers and Bottlers who want the 
ious flavors of nature's choicest fruit 


{tlas True Fruit Ewtracts., 


ONLY NATURE'S CHOICEST FRUITS, the pick-of-the-crop, 

are processed for Atlas True Fruit Extracts 

HIGHEST QUALITY PRODUCT UNIFORMITY “ssures the same delicious, 
full-bodied flavor in every gallon. 


H. KOHNSTAMM RELIABILITY, OVer a century of service, research 
and new product development 


EXTRA HIGH CONCENTRATIONS IN bulk are available to 
Extract Manufacturers for use in their own formulations 


FREE LABORATORY CONSULTATION— If you Wish to create a special blend 
our vast research facilities and skilled staff of flavor experts 
are available to assist you. Upon request we can arrange a confidential 


laboratory consultation... free of charge and obligation, 


ALL THE FAVORITE 
TRUE FRUIT FLAVORS 

IN ALL CONCENTRATIONS 
BLACK RASPBERRY 
BLACK CHERRY 
also 

Wild Cherry 
Strawberry 

Red Raspberry 
Pineapple 

Grape 


ie on 
tan 
Acie ), we 
we mia ; 
| 
Ati ee der willconvince you, 


Write, wire or phone today! 
l 








FIRST PRODUCERS OF CERTIFIED COLORS 


OHRSTAMM ¢ COMPANY Inc. 
ESTABLISHED 1851 

89 PARK PLACE, NEW YORK 7 N13 E spegrese'n ae earverer end Y 4735 DISTRICT BLVD., LOS ANGELES 11 

ATLANTA «= BALTIMORE « B sTON + ] NNATI > LEV * DALLAS + DETROIT += H STON + INDIANAPOLIS +« KANSAS 

iT MO.+ MINNEAPOLIS = NEW RLEAN . MAHA + PHILADELPHIA + PITTSBURGH + ST. LOUIS = SAN FRANCISCO 


WS54—-Onet:Mundtratth Chine ersaviy—1Gi7 
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“Pull Together“ on Price, Tax 
Problems, State Leaders Urged 


and to 
fakers”” who 
led car 

bonated beverag 
The pleas for unity on these com 
mon industry problems were made 


at the Annual 


Conference, whick 


State 


Associatior 
some trade ob 
servers believe is the most impo! 
..B.C.8 
Week. The Conference this year was 


tant event of Convention 


attended by a record turnout of 


presidents and secretaries of State 
} 


vottliers associatio 


ns, parent com 
any executives, and trade press 
editors, in addition to top national 
association officials 


Alvin G 


dent = and 


Beaman, A.B.C.B. presi 
Nashville, 


declared that 


Te nnessee 


Seven-Up bottler, 


there 1 ally oO reason, except 


maybe petty jealousies or lack of 


inderstanding, Ww we cannot all 


ll together 


“If the 


ings and frictions 


present misunderstand 


imong bottlers 


December, 195] 


in state after state can be replaced 


with understanding, 


cooperation 


and singleness of purpose, there is 


no doubt in my mind that a future 


of something like 300 or 400 bottles 


per capita exists for our industry 
Mr. Beaman said that “our trouble 
is largely fundamental when two 
thirds of the bottlers in the country 
are either losing money or barely 
managing to break even, during a 
greatest 


veriod of the prosperity 


that this country has ever known, 

a period when all bottlers should 

be expanding their businesses and 

building up cash reserves to pro- 

tect our industry in times of na 
nal economic distress.” 

The national association presi 
dent asserted that the problem of 
disunity “is a challenge greater 
than has ever before existed in the 
industry 

The need for unity on another 
against 


front discriminatory 


beverage taxation—was emphasized 


Joe Whitmore, 


he Canadian 


managing direc 
Bottlers of 


Carbonated Beverages (Canada 


now has a 30 soft drink tax 


George S Derry, Coca-Cola Zot 


Co. of Philadelphia, one oft 


the key leaders in the successful 


fight for the removal of Penn 


sylvania’s 20°; soft drink levy, and 
two trade leaders in West Virginia, 
in Which state a soft drink tax was 
recently imposed 

Pointing out that a beverage 
depressive 
Whitmore 


has damaging and 
fects on sales, Mr 
clared that 


“provincial sales de 


creases and individual plant de 
creases have been recorded all the 
way from 10° to as high as 50 
and 60° 

Warming up to his subject, Mr 
Whitmore insisted that tax imposi 
tion may best be avoided by the 
maintenance of close contacts with 
government officials 

“IT am convinced,” he stated, 
“that 
thorities give more consideration to 


legislators and taxing au 
the political aspects of either tax 
impositions or tax relief than they 
do to the economic side of the prob 
lem. This is a regrettable state of 
affairs, but 
is the greatest factor in this prob 


political expediency 


lem.” 
Mr. Whitmore 


bottlers generally are 


also charged that 


apathetic to 
the tax danger. “The average bot 
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DISCUSSED A.B.C.B ACTIVITIES 


Top—Thomas F. Mansfield was chairman of the 1951 State Association 
Conference, the largest-attended meeting ever held by this group. Below 
—Murray Breese, A.B.C.B. public relations counsel, lambasted “science 
fakers” who are continually attacking soft drinks. 





HITS CANADA'S BEVERAGE TAX 


me, 


ial 
Joe Whitmore, managing director of the Canadian Bottlers of Carbon 


ated Beverages. discussed Canada's 30 beverage tax, said it had 
resulted in a sharp decline in sales. 





tler,” he said, “is more concerned 
with the latest increase in the price 
of sugar, shells, glass than he 
is with the excise taxes about whict 
he needs to be activated.” 

He warned that “until we car 
bring home the tax situation to 
the level where the bottler unde 
stands it and can tie it in with his 
‘cents-per-case’ profit) and his 
profit, we will not achieve a satis 
factory result.” 

Mr. Derry agreed that bottlers 
must be alerted to the dangers otf 
discriminatory taxation, pointing 
out that “the only way we suc 
ceeded (in the fight for tax re peal 
was by stirring up the bottlers of 
the State of Pennsylvania, and get 
ting them out to beat the bushes, 
and to talk with their representa 
tives in both branches of the Legis 
lature 

A. B. Hatcher, ABCB executive 
board member from. Charleston, 
W. Va., admitted that West Vii 
ginia bottlers were unprepared tor 
a tax fight, and commented that 
“what we tried to do to defeat the 
tux was too little and too late 
J. E. Decker, president of the West 
Virginia Jottlers’ \ssoclation, 
added: “Don’t let anyone kid you 
and cram down your throat a soft 
drink tax if you can avoid it.” 

The warning that bottlers should 
take positive action against anti 
soft drink propaganda emanating 
from “dental politicians and dietetic 
politicians in high places” was 
sounded by Murray Breese, A.B 
C.B.’s public relations counsel. “You 
and every bottler is slated for the 
slaughter unless you get busy ar 
fight it at vour local le ~ e 
pointed out that A.B.C.B. could not 
properly tackle the problem single 
handed because “it would take 
annual budget of at least a millior 
dollars to do so.” 

Others who addressed the meet 
ing included: 

Oly Holmstad, Department of 
Agriculture; John Hood, public re 
lations counsel for the Kevstone 
(Pa Bottlers’ Association; John 
Riley, ABCB Secretary; and Miss 
Mary Lou Marlay, Ohio association 


secretary 
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“Veer Was Fun, “Joo... 


another national convention-exposition which company dinners, two A.B.C.B. social functions, and several 
1951 Big ww and Meeting was not without surprise shindigs 
The five big entertainment events of Convention Week 


Delegates were ted with numerous opportunities to are shown on this and the following page. Open house parties 


make merry—at f open house celebrations, parent and franchise dinners are pictured on succeeding pages. 
— 

ttle ashes” 

JULEP JAD : 


wt 


¥ 
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DIXIE JAMBOREE was the biggest supplier-sponsored party. 
Atlanta Paper Co., the host, opened the doors wide for all 
BIGGEST PARTY OF ALL... and any convention delegates—and thousands poured 
through! Atlanta Paper's President. Arthur Harris (second 
from left), had a good time, too (the tab notwithstanding). 


FAYE EMERSON COCKTAIL PARTY was jam-packed with (extreme left) and Pepsi-Cola President Al Steele (in right 
convention throngs who came to get a glimpse of Pepsi- photo with glasses) helped Miss Emerson from being 
Cola’s famous TV star. The host, popular Joe LaPides mobbed. 
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A.B.C.B. BANQUET was the national association's major and Mrs. Beaman (left photo), and industry veterans H. E. 
contribution to delegates’ enjoyment. Among the thousands Kimball (Clicquot Club Co.) and James Vernor (James Vernor 
present: A.B.C.B. president A. G. Beaman, flanked by Mrs. Co.)—at extreme left in right photo. This affair officially con 
Dick Burgess (wife of Pepsi-Cola Company's vice-president) cluded the 1951 National Convention-Exposition. 


é 


LIQUID CARBONIC COMPANY FETED hundreds upon hun among them Ely Klapman and Barney Berns (standing ex 
dreds at its customary. big convention shindig. The “top treme left), president and vice-president respectively of 
brass” of many parent companies were in attendance, Dad's Root Beer Company. 


TABLE JAMMING WAS PREVALENT at the big open house like everybody turned out for this one ... and left the 
celebration offered by Crown Cork & Seal Company. Seemed sweepers with lots to do. 
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your Fall and Winter Sales! 


A brisk new flavor with a true ginger tang — 
checked and tested in our laboratories for 
over a year. Enthusiastic bottlers who have 
tried it lead us to predict it will be a 
sure-fire seller... to ginger up lagging 
fall and winter sales. 
Start today to build new fall and winter 
sales volume. Just fill out the coupon 
below and get a generous sample 
of extract or ready-mixed syrup. 
Mail it today, 





MAIL THIS COUPON TODAY 


THE LIQUID CARBONIC CORPORATION 
3100 South Kedzie Avenue, Chicago 23, Illinois 
(CHECK WHICH) 
Rush, generous trial order of new Red Diamond 
“Ginger Ale” Extract. 
CT] Rush, generous sampling test of correctly blended 
INCLUDE: Almond, syrup, ready for bottling. 
Banana, Birch Beer, 
Cherry, Chocolate, 
Cream Soda, Grape, 
Grapefruit, Lemon, 5 
Lime, Lime-Lemon, Compan) 
Root Beer, Straw- 
berry, Vanilla. Address 


THE LIQUID CARBONIC CORPORATION City__ 
3100 South Kedzie Avenue, Chicago 23, Illinois 


Name Position 


See 
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GREEN & GREEN 


MORRIS PAPER MILLS 
LIME COLA COMPANY 


BOND CROWN 
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DR. PEPPER COMPANY ARMSTRONG CORK CO. 





CHARLES E. HIRES CO. OWENS-ILLINOIS GLASS CO. 





CONSOLIDATED CORK CO. MISSION DRY CORP. 





SEVEN-UP COMPANY V. & E. KOHNSTAMM, 











GRAPETTE CoO., at its annual conven 
tion banquet, feted its franchise bottlers 
and numerous A.B.C.B. dignitaries 
(President Al Beaman in foreground). 





NEHI CORP., with Vice-President H. T. 
Stanley (second from right) acting as 
host, dined and entertained some 500 
persons at a BIG affair. 





O-SO-GRAPE — DR. SWETT’S ROOT 
BEER COMPANIES’ get-together had 
President Dick Conover (left) and Vice 
President Ben Koch (right) serving as 
co-hosts. 





JAMES VERNOR CO. had good reason 
to celebrate: it recently embarked on 
a big expansion program. 








The Big Show.... 


.... was made up of the colorful displays of 169 manufacturing, 


supply and service firms 


several displays showing materials 

; y of the Bev handling equipment, including fork 

erage Machinery Manufacturers trucks, conveyors, automatic cas¢ 
Association to display their heavy inloaders and loaders, carton 
equipment every two years. Mem ing equipment and other time 


vention in Washington, bers of this group, at the Washing labor saving devices. A focal point 


the National Guard Arm ton Show, equipped their booths f interest was the big display of 
{Ul}} i y 


time spent nly with furniture and floral he RCA Corp., with its electronic 

thousand decorations, but leir representa nspection devices and case un 

ill over the nation tives were on hand to dis« loaders. The pallet handling fork 

ad trades concerns took matters with visitors trucks were in constant operation 

the Show, and against Otherwise, the Show had every and demonstration, and attracted 
decorated. colorful back thing. Most major franchise drinks i good deal of attentior 


wares fol \ represented, and in the matter Th ure on this page 


he bottlers. T} of supplies and small equipment clearly the size and scope of 
the big, heavy \ need of the bottling plar Show. It was manned by ove? 


be found. Visitors t supplymen and was open for 


. er 7 . 
rave special attention t} total of 21 hours during four days 
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“Easy-Chair” Tour of the Exposition 


A pictorial record of the entire Exposition 
... its scope and its color . .. as seen by 


the omnipresent “eyes” of N.B.G cameras 
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PORTLAND Conn 
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isers requesting a large quota to 
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Korea brought almost 
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a slow demand, world — prices i thstantial | 
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an 5 months-——one 
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HELP! e e e For budget-wise bottlers 
¥ BOTTLE HOLDERS 


¥ LABELS 
¥ FLAVOR CHARTS 


Attractive savings for both SMALL AND LARGE Runs! 
Spielman can supply you with a complete range, of attractive signs, labels and displays 


to stimulate sales the year-‘roun 
TELL US WHAT YOU NEED! 


FACTORY & HOME OFFICE 


S ad I 3 L M A N 161-171 LEVERINGTON AVE. 


NEW YORK: 505 FIFTH AVE. 
PHILA. 27, PA. IVyridge 3-6100 


ide Mote ntiian <4 . a en 
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Denver Squirt Bottler 
Places “Sales Indicators” 
Here’s a new ant on Squirt 
ing from Jim 
Kent v, Squirt Bottler in Denver 


Colorut 


THEY WERE ELECTED... 
Officers of the Keystone Bottlers Association of Pennsylvania, elected at 
the recent annual convention of the organization (see last month's issue 
for report), pose happily for the N.B.G. cameraman. Seated. left to right: 
Wesley Woodson. president, and Morris Levin, retiring president. Stand 
ing: Asa. L. Day, secretary; Z. H. Confair, second vice-president; and 
E. H. Browning, first vice-president. 





Canada Dry 
Gets An “Appointment” 
nada Dry’s reputation for qual 


recoy 


Bf 

THEY RECEIVED A.B.C.B. AWARDS... 
Also at the Pennsylvania convention, seven prominent bottlers who spear- 
headed the successful flight for repeal of the State’s beverage tax, re- 
ceived “distinguished service” plaques from A.B.C.B. in recognition of 
their contributions. The awards went to (seated, left to right) Fred Sebul 
ske, Morris Levin, George S. Derry, and (standing) Asa Day. Z. H. Confair, 
Wesley Woodson. and Clarence Stoner. 





made up 
for Blair Housse 


Various recep- 


t up in Canada 


compa got some quiet pub- 


licity out it by using special %. 

crowns on all beverages for two HEAD VIRGINIA BOTTLERS’ GROUP 

eeks bef the couple’s arrival, New officers and directors of the Virginia Manufacturers of Carbonated 
ee ee ieee, Snes Beverages, elected at the association's recent annual meeting (see last 
ne Nzabeth s picture us month's issue for report), are pictured above. Seated, left to right: C. B. 
proved t rood sales-boosting Barker, president; A. M. Krebs, vice-president; Olin Garrett, retiring asso- 
. < a eT ciation head; Frank G. Louthan, secretary-treasurer, and Hosea E. Wilson. 
idea, since many people, particu director. Standing: Directors H. H. Smith, George F. Scott, Jacob Brown, 
larly the ig rs, bought them and executive secretary Calvert G. deColigny. Not pictured are directors 

J. C. Fuller and H. G. Lesley. 


oO kee p the bottle caps as souvenirs 
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Bottler Gets Coast-To-Coast 


SAVE! ONROUTE SHES] 


Bottling Co.. Oklahoma City, Okla 


homa, stopped off in New York City 
AND BINDERS! Jvc ve oe 
e . 7 a mventior 


They attended a TV broadcast ot 





* Sammy Kaye's “So You Want Te 
® Your Choice . 
111 —Standard Form for Dealers 
112 —Standard Form for Prospects + Of a Combination 
125 —Coke Route Sheet for Dealers ° 
© Of Six Styles 

125a—Coke Route Sheet for Prospects 
126 —Your Beverages Printed in Head- e Small Quantities 

ings—for Dealers 


126a—Your Beverages Printed in Head- e VOLUME 


ings for Prospects 
© PRICES 











ROUTE SHEET TIME IS HERE 


This year, more than ever, we are determined to put ROUTE SHEETS 
on EVERY ROUTE of America's BEVERAGE INDUSTRY. To do this, 
we make sure that our PRICES CANNOT BE BEATEN; that we have a ioe 
ROUTE SHEET TO FIT YOUR INDIVIDUAL NEED; our QUALITY sacle it nga emt 
UNEXCELLED and our SERVICE UNEQUALLED. NOWHERE else in Recent, “aed of cand ag 
AMERICA can you get this high- quality ROUTE SHEET in SMALL 

QUANTITIES at HUGE VOLUME PRICES! 


ROUTE SHEETS ARE EXPERTLY PRINTED on tough, durable 28 lb. 
basis CARLETON white ledger paper. They provide for a six month's 
record on one side and six month's record on the other side. They are 
punched to fit a standard three ring binder. Overall size is 6" x 9!/,". 
BINDERS ARE HEAVY DUTY black imitation leather—hard non-flexible 
backs for long ROUGH HANDLING. They are |"' (150 to 200 sheet) 


capacity with chrome finish metal rings and have thumb snap-open, 
snap-shut attachment. ibout 


free) plug for Nesbitt’s on the maes 
tro’s popular TV show. 





Frank 
he replic 
bottle?” 


That’ 





WE PAY FREIGHT WHEN REMITTANCE ACCOMPANIES 
ORDER FOR 5,000 OR MORE! 








bottle 
PRICES PER THOUSAND finest « 


1,000 2,500 5,000 
Form 111 $7.25 $7.00 $6.65 
Form 112 7.25 7.00 6.65 
Form 125 7.50 7.25 6.80 
Form 1254 a —— 8.00 
Form 126 7.50 7.25 6.80 
Form 126a oe ee 8.00 
BINDERS ARE $1.65 EACH 


S1.000.00! 


DON'T DELAY — ORDER TODAY!!! 
HAVE YOUR SUPPLY WHEN YOU NEED IT 


Barnett Rothstein 
Barnett Barne 


‘ owner of the Pepsi-Col: 
7| e [ Co. of Wilkes Barre and 
aliona died‘ last month 


BUSINESS FORMS CO. 


NOT INC 
53 W. JACKSON BLVD., CHICAGO 4, ILL 
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GEO. J. MEYER MANUFACTURING CO. 
CUDAHY, WISCONSIN U.S. A. 


Manufacturers of fivcnt tllting equipment for beverage plant, brewers an 





Coca-Cola’s Forio it ‘ way.” He 
Cites Publie Relations Value 


Business 


said that this 


langing times and con- 


whether large or small tions is a constant challenge 


conti 


lal he 


insure lasting and improve 


business to develop new ideas 
its product. 
he opinion = Most important of all, Mr 
president of th oca emphasized, is the necessity to keep 
la Co., Atlanta ul 
Mr. Forio 


recent annual meeting of the Food on 


Forio 


a good public relations job, and 


guest speaker at the inform your customers at all times 


what you are doing 
Manufacturers Sales Executive He 


that on 


said that customers get down 
their 


were not 


Club of Atlanta, Inc., said companies and 
they 


added that “I like and it is the 


products 


nothing is permanent in life except because 


informed, 
change, and he 


duty and a necessity 


Keal Money Savery 





ApsR Unscrambling Table 


You can save time, money and bottles with the new P & R Unscrambling 
Table. This ruggedly constructed, simply operated feeding table reduces 
the time required by the loading operator — actually eliminates the need 
for one or more men if more than one is now engaged in the loading 
operation. Also cuts bottle breakage to the vanishing point. Attaches 
directly to soaker loader. Foolproof — nothing to get out of order. Pays 
for itself in savings alone in 10 to 15 months. 


@ Handles all bottles up to 12 ounces 


@ Built to P & R's regular high standards 


@ Reasonably pr 4 @ Sure to satisfy 
Write 
For Prices 


! 
Teday! P. O. Box 
Atlanta, 


1042 
Georgia 


of business to have every single 
employe join in the public relations 
job, which he said is nothing more 
than 


“What you say 


“collective friendliness.” 
about yourself 
“but 
what others say is reputation.” 
Mr. Forio that 


loyalty is what all companies strive 


is advertising,” he explained, 


said product 
for—to build up confidence in the 


public mind in the quality | and 
satisfaction of your product. Cus- 
tomer good will, he emphasized, 
is the public’s tendency to return 
where it has been well served. 

He stressed that this quest for 
good will must be built on sincerity 

not smugness. “No matter how 
big your company, you must always 
that 


your way.” 


show you're trying to earn 


Sugar Quota Data Offered 
In New Lamborn Booklet 
A booklet containing, in layman’s 
language, the fundamentals of the 
1948 and 
rating the Amendments passed by 
this 
distributed by 


Sugar Act of incorpo- 


Congress summer, is. being 


Lamborn & Com 
pany. 

The various factors, and the nu- 
merous considerations, to be taken 
into account by the Department of 
1952 


Agriculture in fixing the 


quota, are contained ir 


reference handbook 


this ready : 





7-UP FOR THE KIDS 


The order of the day was hot dogs 
and 7-Up at the recent Police Athletic 
League championship playoffs in 
Newark, N. J. During “breaks” in the 
baseball action, hundreds of young- 
sters crowded around the Seven-Up 
booth on-field, operated by the New- 
ark Seven-Up Bottling Co. 
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ERCHANDISING 
ETHODS . . . 


FROSTIE DISPLAY RACK 
Strength and durability. together 
with maximum display are outstand 
ing features of this modern stacker 
rack for the six-bottle carton of 
ie Old Fashion Root Beer. Sturdy 
permits the consumer to pick 
cartons without reaching in be 
tween shelves. The zinc-coated rack 
stacks four 24-bottle cases (16 carry 
home cartons) 


_ 
€ Pee Ta 


Hama rROERS~ 


HIRES IN TOYLAND 


Life-like miniatures of station wait 
ing rooms, platforms, and roadside 
stands—all bearing the Hires trade- 
mark—are now being sold nationally 
by Comet Products Co., New York. 
These units are indicative of the ef 
fective way brand names can help 
ontribute to home enjoyment and 
yather additional product preference. 











Collier Trophy honors 
individual most responsible 
for the year’s greatest 


aeronautical achievement 





3 eleleeCaemarmeeliiles Mmeniae 


are satisfied they have the best orange 
drink. Their Nesbitt’s sales are 


responsible for their enthusiasm. 


If Nesbitt’s is not sold in your 
territory we suggest you contact 
several of the neighboring Nesbitt 
bottlers. Find out for yourself 

why they are sold on Nesbitt’s. 

The names and addresses of Nesbitt 
bottlers‘in your vicinity will be 
supplied on request. They will, we-are 
sure, be glad to tell you that the 
Nesbitt label is the ‘Mark of 
Distinction” in the Orange Drink field. 





ene ee 


NESBITT FRUIT PRODUCTS, Inc. 


2946 East 11th Street, 

Los Angeles 23, Calif. 
Franchise inquiries for Mexico, Central ond 
South America address 


Nesbitt’s de Mexico, Edif. La Reinera, Desp 216 
Monterrey, N.L., Mexico 

Canadian franchise inquiries 

Nesbitt’s Orange of Conada, ltd. 52 Queen Street 
West, Ottawa. Ontario, Canada 





2X name on Orange Drivks 
is like “Sterling” stamped on Silver 


*This "A Mark of Distinction” Campaign will 
be geen in National magazines during 1951 
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ROWN LINERS 
FROM THIS LOAD? 





for crown liners. To find 
must be sorted 
have been 
of experier 

joes not have the required proper- 
liners may be best for corkboard 
sketing materials, floor coverings, 
or some of the many othet 
; Armstrong makes. Armstrong men 
e the burro totes in will 

proper purposes 


over 1600 of these Armstrong men 


and women in Spain, Morocco, and Portugal, all 


schooled in the complexities of cork buying, sort- 
ing, grading. They are a big part of the reason 
why Armstrong’s cork closures and other cork 
products are always top quality. 

Because we make so many things from cork, 
you get the benefit of this wide knowledge when 
you buy Armstrong’s Crowns. Take advantage 
of it today. For superior crowns, see your Arm 
strong representative or write Armstrong Cork 


Company, Glass and Closure Division, 


6312 Prince Street, Lancaster, Penna. 


REPRESENTATIVE: JOHN MULHERN CO., SAN FRANCISCO 24; LOS ANGELES 23; SEATTLE 9 
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Industry In Need Of Repairs 
N. C. Delegates Told 


GUIDING NORTH CAROLINA—Officers of the North Carolina Bottlers’ 
Association are pictured here following their election and installation at 
the grour 37th annual convention. Left to right: Frederick O. Bowman 
Chapel Hill, executive secretary: W. Harvey Morrison, Monroe, retiring 
sident. elected to Executive Board; N. D. Sowerby. Greensboro, presi 
it /. R. Roberson, Jr.. Washington, vice-president: and George W. 


Scott, Biscoe, treasurer. 
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Tabor, legal 
Up Company, 


address en 
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Baltimore, spoke on 
nment regulations imposed 


juipment needed by th bottler 


hinery and othe 
foreseeable future 
Nehi 
president of 


W. Harvey 


Morrison; M 
la Bottling 
Manning, Nehi 
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Bottling Co 
Grigg, Kings 
ng Co., Kings Moun 
Thompson, Capi 
»., Raleigh 
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Jr., Royal 


Bottling 
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i-Cola Bottling Co., Greensboro; 
ach Hall, Seven-Up Bottling Co., 
Charlotte; Hugh P. Williams, Coca 
Cola Bottling Co., Hickory; and 
Geol 
Reidville 
The Boosters’ Association elected 
following officers of their group 
or the coming year: A. S. McKaig, 
Owens-Illinois Glass Co., Charlotte, 
president, succeeding W. L. Shef- 
field, Jr.. The Herbert Thomson 


o., Wilmington; F. H Trethewey, 


AB ER Ue a gang 


ve Hunt, Big Bill Bottling Co.,. 


Lewis-Shepard Products, Charlotte, 
vice-president ; and Russell E 
Thompson, Jr., Armstrong Cork Co., 
Charlotte, secretary-treasurer 
Elected to the Boosters’ board 


were retiring president W. L. Shef 


Jr.. Wilmington; Bryce P 


Beard, Jr., Crown Cork & Seal Co., 
Salisbury; R. H. Roper, Jr., Lau 


Glass Works, Laurens, S. C 


B. Smith, National NuGrape Co., 


Greensboro; and Andy Wallace, 


Carbonic Co., Charlotte 


May God show us the way 
to bestow the gift of Eternal 
Peace on our loved ones. 
Let our Hope for the Future 
spur us on to face the New Year 
with Courage .. . ever mindful 
of our individual responsibilities 


in bringing Good Will toward men. 


, We, of the Flavorex Company, 
are deeply grateful for your 
Confidence and Patronage, 
and hope that in the years 
ahead, we will continue to 
merit your Friendship. 


OP FINE FRUIT JUICE FLAVORS 











Debate On Price 
Divides 


Tennessee Bottlers 


py ! I price ine 


argued lat) previous boost 


sulted in volume declines 
rroup supporter 
posit 


lt s 
ie} Its, 


TBCB  presiden ©. Harlan, 
Mt. Pleasant, ar ‘. Cola bot 
tler, told the delega at the open 
Ing session In 1 picturesque 


Hermitage Hotel industrial 


achieved before the 


ee ; Ee eS 
GIVING ANSWERS TO QUESTIONS were these members of the panel— yoda? ag 
M. C. Jolly, Dr. Pepper: J. P. Lasater, Coca-Cola; John W. Davis, Dr. Pep- Harlan declared that “dis 
per; moderator W. E. Harlan, R. C. Cola; Fred M. Haley. Lime Cola rust) between bottlers’ must be 
and L. W. Wilson, Pepsi-Cola. 


if the industry hopes to 





common problems 


“omni-present” 
federal tax situation as 
industry's most pressing 

problems. . nally, Harlan said 


elsewhere in the nation were suc ‘ 


ate in inadequate price structure also 
cessful. They claimed that consume} | . : 


: hampered the bottlers 
resistance was negligible after the 


initial period of the boost. Pro qT TBCB president charged 


tha ) situatic s 
ponents of an increase admitted, os : ituation has re 


1 ] r) its wit Yn 
however, that there was a necessity sil . promt within the 
for unity between bottlers in upping InguUstry, Ni impaired a high 

as an ingredient for su standard of service, has forced 

( 


general business cessfully vaulting consumer resist irtailment of advertising budgets, 


merely from the ance and hindered the employment o 


id they insisted the The group calling for a_ price skilled labor 


long overdue increase said the boost was neces John W Davis, a member of the 


sury to raise individual profits, Executive Board of the American 


‘'t ripe provide funds for first-rate adver Bottlers of Carbonated Beverages, 
programs, raise workers’ addressed the convention, telling 
favoring a price salaries, obtain better equipment, the delegates the aims of the ABCB 


for the industry as a whole ¢ 


Davis, a Roanoke Va., Dr 


experimental boosts i and permit improved general sales 


of Tennessee and promotior Mi 
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TENNESSEE PRICE PANEL HIGHLIGHTS 


Panel Members: M. €. Jolly, Dr. Pepper, Johnson City; tpetsitigersteisyela 


J. P. Lasater, Coca-Cola, Paris; John W. Davis, Dr. Pepper. 


Roanoke, Va.: Fred M. Haley, Lime-Cola, Chattanooga: 
L. W. Wilson, Pepsi-Cola, Chattanooga. 
Voderator: W. E. Harlan, Mt. Pleasant, R. C. Cola. 


The brief panel session started out with W. E. Harlan 
asking L. W. Wilson to read a prepared statement Mr. for 0 r 100 Years 
Wilson made available to those attending the convention. 

Mr. Wilson’s report described the success a rise in price RY ere 

had met in the Chattanooga area. He said that consumer 
resistance after the first week or so of the price hike was 
low. 

John W. Davis confirmed that price hikes in the Roan- 
oke area had met little consumer resistance. 

“The real resistance seemed to stem from the dealers, 
rather than the consuming public.” he said. Mr. Davis 
cited the case of Coca-Cola in the Roanoke area. 

“Coca-Cola went up to 90 cents a case on the 24th of 
January and experienced less than one per cent consumer 
resistance.” he said. He affirmed he was certain that the 
unified price rise by bottlers in the Roanoke area produced 
no loss in business for Coca-Cola, and, he remarked, refer- 
ring to the Roanoke Dr. Pepper plant, “we've shown a 
volume increase.” 

The price inerease had enabled his company to spend 
three times as much money on a first rate advertising pro- 
gram, and also enabled the company to replace its fleet, 
stop the high turnover in personnel by allowing the payment 
of higher salaries. 

“There’s nothing wrong with the industry that a price 
rise won't cure.” declared Mr. Davis. 

Fred Haley endorsed the sentiments of Wilson and Davis. 

“We have a happy situation in the Chattanooga area,” 
he stated. 

However, Mr. Haley noted that some bad feeling seemed 
to exist over the pricing issue (between bottlers). He ex- 
pressed the hope that “no one would go away feeling badly 
about the matter.” 

Mr. Lasater and Mr. Jolly did not offer individual com- 
ment, stating that the views expressed were much the same 
as their own. 

Moderator Harlan asked for questions from the floor. 

The question was asked as to the manner in which 
“overlap” areas were handled. 3 * EARLY AMERICAN * 

Mr. Davis stated that in areas where an overlapping ¥ 
situation existed a graduated price scale was applied. Bot- 
tlers from the “high price” areas sealed down their prices 
where their areas fringed upon “low price” areas. 

One of the delegates made a motion from the floor 
that the Convention be asked: 

“How many bottlers are satisfied with prices in their 


plants today?” 











Moderator Harlan ruled the question out of order. 

Brooks Walker, Corinth, Mississippi Coca-Cola bottler, 
took the floor after being recognized by the moderator, 
and called for careful consideration of the matter. F 

Walker agreed that a price rise was justified in some The Franchise offers 
areas where more metropolitan populations existed, but he F 
said that in the less populous areas the bottler was forced Bottlers many important 
to weigh the matter of a price inerease carefully. d t 

The matter of inereased deposits received very little advan ages 
attention in the discussion. The idea of a price rise seemed 


far the more popular subject for discussion. 


Dr. Swett’s Root Beer Co. 


bottlers are more likely to turn to a price rise, rather than 1931 W. 63rd St. 
increased deposits, as the answer to the industry's ills. Chicago 36. Illinois 
7 ’ 


If the panel discussion is any indication, it appears that 
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Thurman Sensing, 
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president of Southern States 


Industrial addressed the 


annual convention banquet and ap 


pealed for a return to the “indi 
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Sensing, author of a widely 


read newspaper column — called 


“Down South,” deplored the “drift 
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he charged has accompanied the 


scientific advance of our age 
“T fear,” Sensing ‘that 
factors 
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included: vice 
Jolly, Jackson D1 


secretary-treasurer, 


officers selected 
president, M. C 
r bottler: 
Griffin, 


bottle) 


Pe ppe 
L.. L 
Cola 


Johnson Citv Coca 


Named to the board of directors 


Cookville; ¢ B 
Murtfree sboro;: 


vere Jess Owens. 
Huyyins, 
Dugger, Lawrenceburg: 


Pacmer, Lenoir City. 
The 


Association 


Tennessee Bottlers Boosters 


voted for 
Webber, of 


Armstrong Cork Co., as 


also new 


naming J. D 


officers, 


the presi 
dent 


Frambach, of 
Ce.. 


Emory Owens 
elected 
Avery, 


is ¢ host ! 


Illinois, Glass was 


vice-president and Lupton 


Chattanooga Glass Co., w: 


+ 


SECT tary-tre asurel 


National Bottlers’ Gazette 














A HAPPY NEW YEAR 








MAY THE 


TORCH of LIBERTY 





FOREVER BE YOUR 





SYMBOL of FREEDOM 





a. 


SAPULPA, OKLAHOMA 


ARIZONA 


White Rock Bottling Co salem 


Phos , 


t ‘Ss ne nt 
nix, has made some extensive im aHaTee new plan 


retin sEEK 
, , welt 
provements in the plant and addi Tw 


Manager J. E uso tne 
Wood 


an Francisco, 


o personnel 


ales manager, Carl E 


has been made vice-president 


company and the production n wa-Cola Bottling Co... Mon 
1as been placed charge arranged to erect a new 
imeron Jones Fremont Extension at an 


Mis- 
Bottling (Co. Los 


Mason's 


ARKANSAS 


Ora 


Bottling Company of Angel is added Roo 
1 ta to its lir Company is he 

filed articles of inco Beer l it ompany is headed 
recently listing authorized Iu A part 


S100,000 
Weatherly Vernor’s Ginger Ale Bot 


0 
tl \ ong 
Bank z ling any, L 


Inco. “ate ‘ ng-range business expansion 
Beach, repre 
Cole, has bought 

Company 

The Arcadi: 
both Vernor’s 
distribution 
Cole acquired 
warenouse 
Iwo 


in Holly- 


lams 


Mason's Root 
Pueblo, has recentls 
in Colorade 
Orange Bot 


hor 
SS1O 


ado Sr 


BOTTLER 
BRIEFS 


CONNECTICUT 
Henry 


operating 


A. Osgood has been named 

manager of the 
Up Bottling 
Britain. M) 
of office 


Seven- 
New 


in charge 


Company of 
Osgood is 
records, accounting 
New 
Seven-Up development. 


and 
Britain 
The opera- 


production for the 








TRY IT—BUY IT 


Let the public try it. then they'll buy 
it. That seems to be the thinking of 
numerous Double-Cola bottlers who 
are going in heavily these days for 


supermarket samplin;. Top photo 
shows a typical sampling bar set-up 
arranged by Society Beverages of 
Dayton, O. Lower picture shows how 
Double-Cola in Orlando, Fla.. 


sets 
up its sampling bars. 
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tion recently installed a new 500 


gallon Liquid lifetime carbonator. 


GEORGIA 


Grapette Bottling Co. of Savan 
nah was recently purchased by Alex 
D. Morgan 


KANSAS 


Coca-Cola Bottling Co. of Good 
land has added Cheer-Up to its line 
This Coke plant also bottles Squirt, 
Nesbitt’s Orange, Dr. Swett’s Root 


Zeer and O-So Beverages 


LOUISIANA 
The new plant of the Pepsi-Cola 
Bottling Co., Monroe, 


started operations. The plant, which 


recently 


will employ between 20 and 30 peo 
ple, is managed by Henry Ennis, 
Jt Equipment of the Seven-Up 
Bottling Company, of Eunice, will 
be augmented soon by a_ Liquid 
Carbonic 12-wide double end, and a 
Hydro Jet 
Washer with an automatic. feed 


three - compartment 


table L. S. Uzzo is owner and 


manager of this operation 


MAINE 


Crystal Spring Beverage Co., 
Auburn, is now bottling Hires Root 
Beer. L 


ation 


Bornstein heads the oper- 


MICHIGAN 


Folger’s Orange-Crush Co., Grand 
Rapids, was recently sold by Martin 
Van Houtum to E. A. Nold Mr 
Nold was formerly in the bottling 
business in Grosse Pointe, Mich 


NEW YORK 
Ralph R 
pointed manager of the Kingston 
plant of the TruAde Bottling Com- 


pany, of Troy 


Lester has been ap 


The big Coca- 
Cola Bottling Co. of New York is 
going still more heavily into tel 
vision promotion Firm recently 
purchased a total of 260 half-hours 
on WABD, key station of the Du- 


mont television network 


OHIO 


Hires Bottling Company, Nor 


wood, was recently granted a Nes 


92 


CHRISTMAS GREETINGS 


Christmas is still ahead of us, but Zetz Seven-Up Bottling Company. Inc., 
of New Orleans, has already selected its Christmas card. As a matter 
of fact, it will be developed around the group picture above, which shows 
officials and employees of the operation. Merry Xmas! 








SETS SALES GOAL—TELLS IT TO PUBLIC 


A sales goal of 12,000,000 bottles of Seven-Up (a half-million cases) is the 
mark at which E. F. Wagner, general manager of the Seven-Up Bottling 
Company, Madison, Ill., is shooting this year. In a Labor Day parade in 
Madison, the huge truck shown above carried the story of Wagner's 
ambitious goal to Madison residents. The development was established 
in 1901 and today serves all or part:of 12 downstate Illinois counties, 
with a total population of 528.353 persons. 





CELEBRATING A WHOPPING BIG DELIVERY 


It isn’t the first time either, say these Canada Dry men at their Orange, 
N. J. plant, celebrating the delivery of 1,000 cases of beverages on a 
single order. From left are Ed Wengras, Orange branch manager: Art 
Tirrala, concessionaire at Lake Hopatcong, N. J.. who placed the mam- 
moth order to tide him over a recent holiday weekend; and Carl Cooper 
the star salesman involved. Others in photo are drivers and Canada Dry 


branch supervisors. 





bitt’s Orange franchise for Greater 


Cincinnati 


OREGON 


Gideon Stolz Bottling Works 


Salem, is now being managed by 
Willard Marshall. Mr. Marshall 
previously was general manager of 
the Oregon Physicians Service. . . 

Medford, 


Coca-Cola Bottling Co., 
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OMY 
CANADA DRY 
FRANCHISE 
PAID OFF 


150%!” 





One THING, in particular, that accounts for 
enthusiastic reports like Mr. Bersani’s—and his is one 
of many—is the way dealers and consumers respond 


to the magic of the Canada Dry name. 


If you are an operating bottler, you too can increase 


your sales and profits with a Canada Dry franchise. 





While this franchise includes the complete 
Canada Dry line, concessions will be considered to 
established bottlers who have built a demand for 


a specific beverage. 


If you would like to know more about a Canada Dry 


franchise, write us today. 


CANADA Dry GINGER ALE, INC., U. S. License Department 
100 Park Avenue, New York 17, N.Y. 


December, 1951] 








GOING OVER BIG 


Clyde Hanson, right. O-So Beverages 
bottler in Eau Claire, Wisc., recently 
introduced the O-So Beverages 10- 
oz. all-purpose package in his terri- 
tory. Here, he discusses initial sales 
results (which were highly satisfac- 
tory) with Paul Schauff, O-So Grape 
Company District Manager. 





is building a new plant and will 
move into it at an early date. Rob 
ert Morgan is general manage? 
Seven-Up Bottling Co. of Salem is 
carrying on an operation formerly 
housed in Albany, and is owned by 
H. E. Rabe Crater Lake Bever 
Klamath Falls, has added 


ot Beer to its line 


SOUTH CAROLINA 


Moore Beverage Company, Flor 


nce, has acquired a Hires Root 


Beer franchise. J. D. Moore heads 


tne operatio! 


TENNESSEE 

Nesbitt Bottling Co., of Chatta 
ooga, is now also producing Fros 
tie Old Fashion Root Be 


wners of this plant : R 


VERMONT 
Coca-Cola Bottling ¢ 

Barre, recently opened a new plant 
Montpeli Hal C. Miller, Jt 


the company 


WASHINGTON 
new trucks have been added 
ivery fleet of the Mission 
Bottling Co Longview 


Spurgeon heads this com 


WISCONSIN 

Sale of the equipment and assets 
of the Manhattan Bottling Works, 
Milwaukee, to the parent Pepsi- 
Cola Co. of New York City, was 


announced recently 


94 


renee Pai 
WHAT A TIE-UP! 
Close harmony between the Seven-Up Bottling Company of Pottsville. 
Pa., and the Pottsville Army Organized Reserve Corps is evidenced by 
the sign above. which hangs over the entrance to the Reserve Corps 
headquarters in Pottsville. The Seven-Up development presented the sign 
to the men in khaki earlier this year. Three members of the Corps are 
shown chatting outside the door to the O. R. C. center. 





WASHER ON THE WAY 


This giant-size bottle washer is shown en route to the Canada Dry 
Bottling Co. of Toledo, Ohio. where it was recently installed. The unit, 
custom-built by the Niagara Bottle Washer Mfg. Co.. is capable of steril 
izing more than 200 bottles per minute, using the jet water pressure 
principle. The Toledo Canada Dry firm is headed by Lew Levitt. president, 
and Maurice M. Levey, vice-president. 





BOTTLER. 17 DAIRIES JOIN IN PROMOTION 


Hires Bottling Co. of Cleveland, O., in conjunction with 17 local dairies 
recently conducted a Hires Boston Cooler Month, aimed at stimulating 
sales of Hires and ice cream. Point-of-purchase signs promoting the com- 
bination were erected in hundreds of retail outlets by driver-salesmen 
for both the bottling firm and the dairies. In photo. J. E. Eisenbrock 
district sales manager of the parent Charles E. Hires Co., and Rudy 
Miller, of the Cleveland plant. hold one of the truck bumper placards 
also used in the promotion. 
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To chill bevera 
kin 


the t! right KI oe 0 
he, LG 10 


ges, you 
of 


e grucks- 
ay with : 
at fits the job! 


Want a truck that will save valuable minutes at every stop? 


If so, you want a Dodge ‘-Job-Rated” truck—factory- 
engineered for multiple-stop bottle deliveries. 


You'll enjoy the advantages of new, trimmed-down turning 
diameters—much shorter than most other trucks! Because 
of its short wheelbase, wide front tread and cross-steering, 
your Dodge truck will wheel into tight spots in record time. 


What’s more, these brawny beauties are a “‘soft touch” to 
steer—thanks to new easy-acting worm-and-roller steering 
gear on most models. 


But this is only part of the story. You'll find that these new 
Dodge trucks are ‘Job-Rated’’ to give you dependable, 
trouble-free service for years to come. For example, there’s 
a new moistureproof ignition system and new high-torque 
capacity starting motor for trigger-quick starting in bad 
weather—plus a host of other brand-new advantages. 


So... why not get all the facts from your Dodge dealer— soon? 


Cut costs with easy-handling 


RUCKS 


Sob Ra 


for dependability! 


How Dodge trucks are “Job-Rated”’ 
for the bottling industry 


A Dodge “Johb-Rated” truck is engineered 
at the factory to fit a specific job... 
save you money .. . last longer 

Every unit from engine to rear axle is 
*Job-Rated” — factory-engineered to haul 
a specific load over the roads you travel 
and at the speeds you require 


Every unit that SUPPORTS the load — 
frame, axles, springs, wheels, tires, and 
others—is engineered right to provide the 
strength and capacity needed 


Every unit that MOVES the load—envine, 


clutch, transmission, propeller shaft, rear 


axle, and others—is engineered right to 
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Job-Rolod' TRUCKS DO THE MOST FOR You 
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meet a particular operating condition 








Be A Practical Santa This Year— 
For Only $3.50° 
TREAT YOUR ASSOCIATES 


airtel Set tere 





; Pr tagt bed 


Y 


N.B.G.'s Regular 
Low Subscription Rates 


$5.00 — |! year 
$9.00 — 2 years 


Here is a gift 

which you and every member of your 

executive staff will treasure 

all year ‘round— 

a subscription to the industry's 

leading trade publication, | 

each monthly issue . 

brimful of practical information x 
~~ 


Attractive Gift Certificate 
will be sent with each subscription. 


‘e 
rites ltitgt ver ver ee. Kee hat iat Cte aN 


for the more efficient operation ‘ 
of your business! 


Circulation Dep't. 
NATIONAL BOTTLERS' GAZETTE 
9 East 35th St.. New York 16, N. Y. 


é 


The service which 
National Bottlers’ Gazette renders Please enter Gift Subscriptions to NATIONAL BOTTLERS' GAZETTE 
is worth thousands of dollars - 

but costs you 1) 

less than a penny a day! Name 

It's a hard-to-beat 
practical Christmas gift 
to give yourself and 
ideal to present to your 
business associates! 


+4. 
. 


Address 
City 
2) 
Name 
Use the handy form 
to enter as many subscriptions 
as you need. 


Address 


City 
Fill it in 

if there isn’t enough space for 
all names, list on 

separate piece of paper), 
detach and mail back to us. 


3) 


Name 


Address 


it ge rhat Ket lta tat tat tat ate 


Cit 

Pay now ity 
or when you receive our invoice. 4) 
Name 


¢ x 
vere 


You'll thank yourself 

and so will your associates 
for being a smart 

Vr. Claus this year! 4 City 


a 
ta 


Address 


P= 


= 
‘ee 


atk ate: 





SMOOTT 
SLEDDING 
AHEAD... 


for the bottler who secures a happy 
Delaware Punch franchise! It's a 
good "off-season" seller. Now 
popular Household Syrup for home 
use steps up profit potentials for 
Delaware Punch bottlers. Investi- 
gate franchise possibilities in your 
territory. 


Delicious 


Y DeLay WARE. Me 


bi ious 


AWAR! 


© 1950 by Delowore Punch Co. of America 


FOR A TIME-TESTED DRINK PLUS A HAPPY FRANCHISE TO LIVE WITH 
WRITE TO: \ soko BALLEW Wi ASSOCIATES. One. 


> ATION . SEVEN ELEVEN GULF STATES BUILDING 
DALLAS, TEXAS 


A MARKETING ORGAR 


December, 1951 
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Alberta Bottlers’ Convention the tax situation. Mr. Sewell said Pearlman, Polar Aerated Water 
Alberta Bottlers of Carbonated ) the 3 soft drink tax is Works Ltd., Calgary, vice-presi- 
Beverages, meeting in annual con “definitely an impediment to the dent; and T. Ashenhurst, Edmon- 
vention in Calgary, October 15, progress of the carbonated beverage ton, secretary-treasurer 
were urged to cooperate in efforts industry” Mi Hawrelak termed Named to the executive commit- 
planned by the C.B.C.B. to reduce the tax “a serious blow to the in- tee were \ Bruce, Calgary 
the excise tax on carbonated bev dustry”, and said that all bottlers Brewing & Malting Co. Ltd., Cal- 


erages from 30 to 15 must go all-out in their efforts to gary; J. G. Buchanan, Coca-Cola 


J. A. Whitmore, C.B.C.B.’s Man secure tax repeal or a reduction to Limited, Edmonton; B. Margolis, 
ng Director, told the Albert: 15 Dominion Bottling Works, Limited, 
that the fight for tax reduc In the elections, Mr. Hawrelak, Edmonton; W. K. Price, Purity 
would require the support of who heads the Prairie Rose Man Bottling Works, Lethbridge; and 
vy bottler in the Dominion facturing Co. Ltd... Edmonton, was R. V. Truant, Red Deer Bottling 
E. Sewell, Chairman of re-elected president of the Alberta Company, Red Deer. 
C.B.'s Legislative Committee, association. Mr. Hawrelak is also Mr. Hawrelak also was nominated 
illiam Hawrelak, Alberta as president of C.B.C.B as Alberta Director to Canadian 


resident, Iso spoke OF Other officers elected were ‘ Zottlers of Carbonated Beverages, 


t 


Dominion Board 


Stubby Adds New Bottlers 


The addition of three bottlers to 
the Stubby franchise chain has been 
announced by J. P. Gravelle, Gen- 
eral Manager of the Stubby 
Company, Toronto, Ontario. Two 
additional plants are expected to be 
in operation before next spring 

The new Stubby bottlers are: 
J. A. Roy, Lac Megantic, Quebec; 
Fort Frances Brewery Co., Fort 
Frances, Ontario, and G. E. Garri- 
son, Prince Albert, Saskatchewan 


NEW OFFICERS OF ALBERTA ASSOCIATION Mr. Gravelle also reported on the 
expanding promotional activities of 


These are the new officers of the Alberta Bottlers of Carbonated Bever- 
ages, elected at the association's recent annual convention. Front. left to established Stubby bottlers As 
right: A. Pearlman, vice-president: Wm. Hawrelak, president, and J. A. : . . F 
Whitmore. Managing Director of C.B.C.B. Back row: Directors W. K. examples, he noted that Stubby’s 
Price, J. G. Buchanan, R. V. Truant, and secretary-treasurer T. Ashenhurst Victoria, B.C. bottler is currently 


(on arm of couch). Not shown are directors W. Bruce and D. Margolis. 
featuring a weekly radio program, 
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One of America’s 
best known trademarks 








Starts every new franchise 
with a presold market! 











Because 35 million dollars’ worth 
of continuous, compelling 
national advertising is paying 
off—in hard cash! 





made urth 
”Y ROOTS-BARKS- HERBS 





@ A few franchises remain to be had. 
Drop us a line for the “why’’ 
and “wherefore.” 


THE CHARLES E. HIRES COMPANY 


206 SOUTH 24TH STREET, PHILADELPHIA 3, PA 


December, 1951] 








Theonett Ginger Ales and White Sodas are the life of any 
party. Used as is, or in a mix, they make sparkling, 
delicious drinks that everybody likes. 


Try our No. 224 

Topsy Pale Dry 4-oz. type, rich in ginger and 
made from the finest raw materials obtainable. 
Or, if you require a 2-0z. type, you'll like No. 
309 Pale Dry Theonett Ginger Ale. 


There’s plenty of flavor and 
sparkle in Theonett No. 228 clear, alcoholic 
l-oz. lemon and in No. 313 clear, alcoholic, 
2-oz. lithiated lemon dry. They are ideal for 
white soda. Order a supply today. 


Other “Jheonett Flavors 


Raspberry @ Orange 
Imitation Grape Cream Soda 


Lime 


Root Beer 
Imitation Strawberry 


Imitation Cherry 
Hi-Lo Punch 


7. 
* 
@ Lemon 
” 
- 


TheoNett & Co. 3 in teesor 


330 N. ASHLAND AVE. + CHICAGO 7, ILL. and extracts. 








and that in Calgary, L. H. Luther 
recently conducted a successful 
month-long contest through news- 
papers, radio and point-of-sale. 

Mr. Gravelle further reported 
that Stubby’s sales have more than 
doubled over the past three years 
and the total number of bottlers 
handling Stubby products in Can- 
ada has trebled. 


Named President 
R. W. Henwood has been ap- 
pointed president of the Laurentian 
Spring Water & Beverage Ltd., 
Montreal. He succeeds the late 
T. G. Wells, who died July 16 


Niagara Dry Appoints 

Three important appointments by 
Niagara Dry Beverages Ltd. were 
announced recently by president 
W. J. Woon 

H. P. Hiles has been appointed 
vice-president and managing direc- 
tor. John Pappain and J. W. Woon 
were appointed directors. Mr. Hiles 
and J. W. Woon will be located at 
Niagara Falls, and Mr. Pappain at 
Hamilton. 


Sydney Imposes Vendor Tax 


A $25 tax on all soft drink vend- 








HEADS STUART BROTHERS 


L. W. King has been named Presi- 
dent and General Manager of Stuart 
Brothers Company. Limited. Mr. King 
has been associated with Stuart 
Brothers for over 25 years, latterly as 
a Vice-President. M. O. Simpson. 
former President, has been elected 
Chairman of the Board of Directors. 
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from New York 


depend 


”" DRY ICE 


17 strategically located warehouses — supplied from 
one of the largest carbon dioxide plants in the 


world — make it easy for you to receive Mathieson Dry MATHIESON DRY ICE WAREHOUSES 


Ice when you need it and where you need it. Each of 
these warehouses is adequately staffed and equipped 
to provide dependable service. Technical help is also 
available for assistance with your Dry Ice problems. 


A pure product, Mathieson Dry Ice is ideal 

for the refrigeration of food or for the carbonation 
of beverages. Visit or call your local Dry Ice 
warehouse and learn how Mathieson Service can 
benefit you. Mathieson Chemical Corporation, 
Mathieson Building, Baltimore 3, Maryland. 


SERVING INDUSTRY, AGRICULTURE 
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Atlanta, Ga. Memphis, Tenn. 
Baltimore, Md. Nashville, Tenn. 
Birmingham, Ala. New Orleans, La. 
Charlotte, N. C. New York, N. Y. 
Chattanooga, Tenn. Norfolk, Va. 
Greensboro, N. C. Philadelphia, Pa. 
Jacksonville, Fla. Richmond, Va. 
Knoxville, Tenn. Saltville, Va. 
Washington, D. C. 
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AND PUBLIC HEALTH 
101 








= 

ss 

o awe a ay 
5 SS ‘ 
a a a 2 2 ii ae ‘ i 
aa vo od : 


themae 


Here's a combination that fondles 50 cases of bottles as gently as 
you handle one of your wife's Wedgwood cups. It's the new Towmotor 
Hydraulic Bottle Case Clamp, combined with Towmotor Mass Handling. 

Bottling plants have found it can cut truck loading time from 3 hours 
to 5 minutes .. . move and stack 1200-bottle loads .. . stack up cases of 
bottled goods and raw materials right to the ceiling . make savings 
that have the same effect on profits as a drop in sugar prices. And how 
about safety? One of America’s largest soft drink bottling plants dis- 
covered that Towmotor reduced handling breakage from thousands of 


cases annually to less than one (1) case! 


For more details on the savings Towmotor makes for bottlers, write 
Towmotor Corporation, Div. 63, 1226 East 152nd Street, Cleveland 10, Ohio. 


F TOWMOTOR 


THE ONE-MAN-GANG 


£ 


’ 


FORK LIFT T 


RO 


RUCKS and TRACTORS 
SSING STORAGE . DISTRIBUTION 

nD 
ra 


HOW MANY PEOPLE HAVE YOU TALKED TO ABOUT AMERICANISM TODAY? ¥ 
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ing machines in Sydney, N.S., was 
imposed recently by the City Coun- 
cil. In recent years, the City has 
been collecting a tax only on pinball 
machines. 


Big Plant Planned 
Browning-Harvey Ltd., St. John’s, 
Newfoundland, is planning the 
erection of what will reportedly be 
the largest soft drink plant in New- 
foundland. Four buildings have al- 
ready been demolished to prepare 

the site for the new plant 


Charles Morigl 


Charles Morigl, tor over 25 years 
associated with the firm of Theall 
& Pile, Inc., N. Y. C., died Octo- 
ber 13 

A former officer of the N. Y. & 
N. J. Bottlers Service Club, he was 
very well known to the trade in the 


New York metropolitan area 


J. P. Benkendorfer 

J. P. Benkendorfer, Sr., 82, pres- 
ident of the Dr. Pepper Bottling 

. Corpus Christi, Tex., died Oct 
10. He was the father of James M 
and Jack P. Benkendorfer, Jr., man- 
ayer and assistant manager, re- 
spectively, of the Dr. Pepper plant. 

The Benkendorfers have been 
associated with the soft drink plant 
in Corpus Christi since 1926 


H. W. Young 


Henry W. Young, president of 
the Royal Crown Bottling Com- 
pany, Kansas City, Mo., died re- 
cently. He had been associated with 


the bottling firm for 30 years 


Emil Jacobs 

Emil Jacobs, co-owner of the 
Nesbitt Bottling Company, Bellaire, 
Ohio, died recently. Dr. Richard 


Jacobs will carry on the business 


B. R. Brown 

3vron R. Brown, 43, representa- 
tive on the Pacific Coast for Whis- 
tle-Vess Beverages, St. Louis, Mo., 


died October & 
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Bilingual Quebec 
agrees on Coca-Cola 


In Quebec, some say “‘Have a Coke” 

and some say “Prenez un Coca-Cola.”’ Both 
are friendly invitations to pause and be 
refreshed. Throughout the empire to the 
north, Coca-Cola is a popular favorite 
summer and winter. But then Coca-Cola 

is favored everywhere by those who agree 
that thirst knows no season... that 
refreshment is welcome around the clock 


* . and around the calendar. 
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Big Netherlands Plant Opens 


The largest bottling plant in the 
Netherlands, and one of the most 
modern in 


Europe, was recently 


opened in Bunnik 
The new plant, Vrumona Aerated 


Non-Alcoholic Beverages Co., was 


Eight Coke Plants Add 
Miller Hydro Case Packers 
Eight Coca-Cola plants in vari- 
ous parts of the country recently 
have installed completely-automatic 
Miller Hydro case and carton pack- 
ers, it has been reported by the 
Miller Hydro Co., Bainbridge, Ga. 


Biscoe, N. C.; and Louisa, Ky. The 
latter plant also added a new Miller 
Hydro 100 b.p.m. bottle washer to 
its equipment. 
Seven-Up Plant Assists 
Red Cross 

As a public service, the Seven-Up 


established with the cooperation of Bottling Company of Madison, IIl., 


These plants are the Coca-Cola 
the Pepsi-Cola Co., 


bottling 
is to be managed on a co-operative N. J 


and, reportedly, soeniliteen has been cooperating with Ameri- 


Havre de Grace, Md.; Pon- 
Mich.; Madison, Wisc.; Fort 
Worth, Miss. ; 


companies of : ; 
sit can Red Cross blood banks in its 


, = ' territory by donating chilled Seven- 
basis by some 300 smaller firms tiuc, oo, es 


Up to blood donors and Red Cross 


joined together for this purpose Texas; Gulfport, 
workers. 


This policy was started during 
No Specks! World War II, and has been in ef- 
fect since that time. Following the 
recent disastrous explosion at the 
Shell Oil Company refinery in Rex- 
ana, Ill., which took the lives of 18 
the Madison 
operation provided 2,112 bottles of 


persons, Seven-Up 
Seven-Up for Red Cross relief work- 
ers and persons who donated blood 


to those injured in the blast 


Coffee Time Bows 
In New York Area 

Coffee Time, the new carbonated 
coffee widely 
available in the New York market. 
The product is being carried by all 
A & P. Gristede, Grand Union. Bo- 
hack, and Fair Stores, and is also 
available at leading independents. 


Your Bottles Sparkle 


beverage, is now 
with Cleanliness 


Introduced less than a year ago 
by Coffee Time Products of Amer- 
ica, Inc., Boston, the product is sold 
in a 16-ounce no-deposit bottle, and 


> 


retails at 2 bottles for 35c. 








When you use Solvay ANCHOR ALKALI, 
you add a bright sparkle to your bottles . . . you 
eliminate specks, spots and dulling film. Because 
ANCHOR ALKALI has special rinsing properties, 
this high-efficiency bottle washing cleanser 
does a" perfect” job—leaves your bottles 

glistening-clean and sterile! And it’s more 
economical because consumption per unit 

number of bottles washed is really low 


Be sure to specify Solvay ANCHOR ALKALI. 


ANCHOR 
ALKALI 


A soivay Special CLEANSER 


INDUSTRY'S “BEST FRIEND” 


He's Governor John S. Fine of Penn- 
sylvania, who has been acclaimed 
by that state’s bottlers as “the best 
friend the soft drink industry ever 
had” (he kept his campaign promise 
to repeal Pennsylvania's beverage 
tax). An ardent foe of discriminatory 
taxation, Gov. Fine said recently 
that he is opposed to placing unjust 
burdens on any industry. 


SOLVAY SALES DIVISION 
Allied Chemical & Dye Corporation 

40 Rector Street, New York 6, N. Y. 

- Branch Soles Offices 

Boston + Charlotte « Chicago + Cincinnati - Cleveland 

Houston + New Orleans - New York + Philadelphia + 

St. Louis - Syracuse 


+ Detroit 
Pittsburgh 
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Liquid Carbonic Corp. 

The Directors of The Liquid 
Carbonic Corporation have elected 
P. F. Lavedan, president, to the 
newly created office of chairman 
of the board, in which capacity he 
will continue as chief executive 
officer of the company. 

W. A. Brown, Jr., formerly vice- 


W. A. BROWN, JR. 





president and general manager of 
the company, becomes president and 
general manager, in recognition of 
his expanded responsibilities as the 
chief administrative officer of the 
company, Mr. Lavedan stated. 

At the same meeting, K. P. Miller, 
in charge of machinery sales, and 
J.P. Wright, manufacturing execu- 
tive, were elected vice-presidents. 


Harold Scowcroft, part owner 
and sales manager of the Seven-Up 
Bottling Company of Ogden, has 
been named president of the Tri- 
State Bottlers of Carbonated Bever- 
ages to succeed Elmo Taylor of Salt 
Lake City, who has moved to Albu- 
Avery M. Bis- 
hoff, Jr., has resigned as Vice Pres- 
ident of the Kalva Corporation of 
Waukegan, Illinois. ...C. D. Brooks, 
Jr., treasurer of the Seven-Up Bot- 
tlers of Fairfield County, Inc., Nor- 
walk, Conn., is Exalted Ruler of the 
Stamford, Conn., Elks Lodge, Num- 
ber 899. 

The marriage of Miss Dorothy 
Dejon Nicholas to Oliver Christian 
Thener, was announced recently. 
Mr. Thener is president of the B-1 
Beverage Company, St. Louis. 


querque, N. M. 
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CANADA DRY’S MARY 
WINS SALES AWARD 


Mary Hartline. Canada Dry Super 
Circus television star, recently was 
named outstanding saleswoman of 
the year by the Boston Sales Man- 
agers Club, and was presented with 
the Yankee Peddlers Award in rec- 
ognition of her talents. She’s shown 
above with another winner of this 
coveted sales “Oscar”, Philip Morris” 
Johnny, and J. G. MacKinnon, chair- 
man of the sales festival. 














Wifey 


BLACK BLACK 


PINEAPPLE 


CHERRY RASPBERRY 


4 on. 4 on. 
Made from fresh Made from fresh 


A 1-16 concentrate made with imi 
fruits berries 


tation flavor and natural juices. 





Bottle under name of NIFTY or under your own name — Crowns and Advertising Available 


HAPPY SEASON'S GREETINGS TO THE TRADE 


SALIENT FLAVORING CORP, ew touts 








A new bottle vendor and 
Coin Coolers Viewed two coin cooler models were 
At ABCB Exposition given their premier show- 
ing at the Washington 
ABCB show 


a new manual rack-type multi-flavor machine. Featur- 


Bevco (St. Louis) bowed its “Selectee”’, 


ing an “elevator action”, by which the patron lifts his 
drink from the vendor, this coin cooler holds 90 bottles 
in its racks and stores 72 more in a pre-cool compart- 
ment Atlas Metal Works (Dallas) debuted a new 
version of the “Varietee” vendor, which incorporates 
a dispensing rack and coin changer built by National 
Rejectors, Inc. (St. Louis). Now utilizing only one 
release gate, this 52 model has a multi-flavor vending 
capacity of 100-106 drinks (depending on bottle size) 
and an additional 60 can be kept in the pre-cool. Coin 
changers for the machines are available in either manu- 
al or electric types. Having halted its output of “*Auto- 
matic’’ vendors, Atlas is concentrating on production 
of the “Varietee” 


qChicago) unveiled a large-sized version of its “Oasis”, 


. General Vending Machine Corp. 


which will be known as the “Goliath”. New machine 
utilizing a pair of the rack-type “Oasis” units, geared 
to a center-feed dispensing operation, can stock up to 
10 flavors. It vends 90 bottles, pre-cools an additional 
18 F. L. Jacobs Co. (Detroit) showed single-drink 
units, with J-35 Coca-Cola and J-50 Pepsi-Cola models 
on view Ideal Dispenser Co. (Bloomington, Il.) 
exhibited the 3 models of its selective coin cooler. This 
proved to be the widest-shown machine at the conven- 
tion, being displayed at a number of parent company 
booths, including Chocolate Products (Kayo), Clover- 
dale, Julep (Howel’s), Lime Cola, Lucky Club (Holi- 
day), Sun Spot, and Yoo-Hoo . . . Automatic merchan- 
dising was the theme of the Dr. Pepper exhibit, where 
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VENDOR AND COOLER NEWS 


@ PLACEMENT 

e FINANCING 

@ MERCHANDISING 
© MARKETS 

e Costs 

@ SERVICING 


e NEW MODELS 


four S-96 and one S-48 SelectiVend coin coolers border- 
ed the booth. 
Soft drinks and beverage 
Vending Show vendors comprised a major 
Spotlights Soft Drinks segment of the displays at 
the 5th Annual Exhibit of 
Natl. Automatic Merchandising Assn. (NAMA), held 
in Cleveland last month... Machine makers displaying 
equipment included Automatic Products Co. (N.Y.), 
which showed its multi-flavor 1000-cup SodaShoppe; 
Cole Products Corp. (Chicago), exhibiting models of 
its ColeSpa 3-drinker; Hupp Corp. (Cleveland), debut- 
ing a new 3-flavor 600-cup unit as a companion model 
to its 2-drink unit; Lyon Industries (N.Y.), showing 
500 and 1400-cup machines, the latter in single and 
dual flavor models; and Spacarb, Inc. (Stamford, 
Conn.), premiering a new 4-flavor vendor that can 
also dispense hot coffee . . . Line-up of parent company 
booths included most major franchise firms active in 
the sirup vending field, with exhibits by Canada Dry, 
Coca-Cola, Dad’s Root Beer, Dr. Pepper, Hires, Nehi, 
Orange-Crush, and Pepsi-Cola ... A Spacarb 4-drinker 
in the Orange-Crush booth dispensed that product along 
with Old Colony flavors . . . The pre-mix Refresh-O- 
Mat, used extensively by Nehi bottlers, was on view 
at the Automatic Products exhibit, vending “still” Nehi 
Orange ... Lyon’s display included its 500- cup single- 
drinker finished in Dr. Pepper colors ... The motorless 
200-cup unit engineered by Hupp for Pepsi-Cola, was 
starred at the latter’s booth. Parent company expects 
. . Cole 


Products Co. showed a special gray and blue Pepsi- 


to license its production to a manufacturer . 


Cola model of its ColeSpa. Unit, created for General 
Bottlers, Pepsi franchise holder in Chicago, featured 
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NATIONAL switches 


Now Available to Manufacturers 


OVER 1,000,000 NATIONAL SWITCHES AT WORK IN THE VENDING 
INDUSTRY PROVE THESE SUPERIOR SWITCHES ARE TOPS!... 





Giv 
eS extra return force! 





a 


y 
rchangeable 
lonal Switches! 


Cannot be activated b 
abuse! ls inte 


with other Nat 





——— 


Dimensi. 
sions: °PProximately 


irae, Designed for all light 
aes action APplication below 
cop. amp's Capacity! 

















REJECTORS, INC. 


5100 SAN FRANCISCO « ST. LOUIS 15, MO. 





Greatest Name in Coin Control Devices* Near You, a NATIONAL SERVICE CENTER with Factory-Trained Engineers: NEW YORK+CHICAGO+ST.LOUIS+LOS ANGELES 
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MUCH as we'd like to, it's im- 
possible to send individual Holi- 
day Greetings to all our friends, 
much less to everybody in the 
bottling industry. 


Therefore, this is our Christmas 
card. We wish everyone con- 
nected with the business a most 
enjoyable Christmas... if we'll 
all work together, we're bound 
to have a very successful New 
Year! 


MR. FROSTIE 


I pre 
THE FROSTIE CO. 


BALTIMORE 28, MARYLAND 








NAMA SPEAKER 


Featured speaker at the 
National Automatic Mer- 
chandising Association's 
Cleveland convention last 
month was H. J. Chesley. 
Pepsi-Cola vice president, 
who delivered a key ad- 
dress on “Salesmanship 
and New Markets”. 





that drink along with the bottler’s Hi-Q flavors . . 

Only bottle machines shown were the V-83 Coca-Cola 
coin cooler at the Vendo (Kansas City) display and 
Ideal Dispenser’s (Bloomington, Ill.) 3 selective ven- 
dors . . . Coledrinx, Inc. (N.Y.) displayed conversion 
kits that can be used to adapt such single-flavor ma- 


| chines as the Drink-O-Mat, Mills, and Snead to multi- 


drink operation . . . Mills Industries (Chicago) un- 
veiled a new 700-cup 2-flavor frozen citrus juice vendor 


Featured speaker at the 
Senator Sparkman NAMA Convention was 
Speaks Senator John J. Sparkman, 

chairman of the Senate 
Small Business Committee, who discussed “Small Busi- 
ness In The Defense Program.” Viewing the automatic 
merchandising industry as a typical cross-section of 
U.S. small business, he noted that the National Pro- 
duction Authority had decided “that machines vending 
merchandise automatically have a very definite degree 
of essentiality in any preparedness program. Too large 
a percentage of your industry’s output is located in 
factories producing defense or essential civilian items 
and in our military camps, hospitals, and recreation 
halls to take any other view of the matter.” Discussing 
the impact of critical material allocations on small 
enterprise, Senator Sparkman pointed out that his 
committee is trying to give small users of metal, like 
the vending machine manufacturer, “their fair share 
of available materials.” ... Participating in a panel 
discussion on “Government Controls’, led by I. H 
Houston, president of Spacarb, Inc., were Washington 
officials Richard Murphy of NPA and William Burt of 
OPS. 


Several of the key officers 
chosen to head the NAMA 
for 1951-52 have been 
drawn from the soft drink 
vending field. Aaron Goldman, elected president, heads 


NAMA & Beverages 
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the G. B. Macke Corp., major Washington, D. C. auto- 
matic merchandising firm, which includes a large cup 
machine route in its diversified operation. Elevated to 
the offices of first and second vice-president were I. 
Hayne Houston, present of Spacarb, Inc., cup vendor 
manufacturer, and John Pierson, president of the 
Vendo Co., builder of Coca-Cola coin coolers . . . Speak- 
ers at a salesmanship panel included Richard Cole, Cole 
Products vice-president, who stressed the fact that 
direct-to-location sale of cup vendors was economically 
unsound for the manufacturer and impractical for the 
average site, both from a supply and maintenance 
standpoint ...J. F. Gorski, Jr. of Hires disclosed that 
the firm’s surveys show that quality products will “tell 
and sell” in vendors, since. customers who are pleased 
with a branded beverage, in which they have faith and 
confidence, will return to a drink machine for repeat 


patronage. 


H. F. Chesley, Pepsi-Cola 
Salesmanship vice-president who deliver- 
& New Markets ed a key address on “Sales- 

manship & New Markets” 
to the NAMA, rated automatic merchandising as “the 
selling method of the future”. He noted that Pepsi’s 
Industrial Sales Dept. had found the approach of offer- 
ing to make an industrialist’s employees more happier 
and more efficient in their work (by supplying them 
with a quality product and’ a good vending service) 
“more important to management than the profit derived 
from the vending operation—though in many plants the 
profit is sizeable indeed.” Mr. Chesley disclosed that 
it was Pepsi-Cola policy to go out “after all the military 
installation and defense industry business it can get. 
It’s good protection, it’s profitable, and it’s a volume 
business.” Analyzing supermarkets as a developing 
location, he discussed a recent 1-month test with a cup 
vendor in this type of outlet which showed that 1 out 
of every 4 patrons entering the store had patronized 
the machine. This volume was “far ahead of any other 
individual item sold, both in number of sales made and 
net profit involved.” Observed Mr. Chesley: “If you 
can get close to the executives of this allied field, and 
find ways of solving some of their problems, I feel cer- 
tain you will share some of their profits.” As other 
types of fields well-suited to cup vending, he also sur- 
veyed the theatre and youth markets, and concluded: 
“The future of your industry is limitless—because your 
market is everywhere about you. Every man, woman 
and growing child in your territory represents a poten- 
tial customer. You have only to give these people the 
products they want—where they want them—and the 


way they want them!” 


Scheduled for production 
early next year is Spacarb’s 
(Stamford, Conn.) 4D53, 
1952 model of the 4-flavor 
1000-cup machine the firm has been marketing. Aiming 


Spacarb Adds Java 
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We “Shaul 
THE SCORES OF 
BOTTLERS WHO VISITED 


THE 


BOOTH 
We “haul them 


for saying once again: 
“SUN SPOT IS THE MOST 


DELICIOUS ORANGE DRINK 
ON THE MARKET” 


them for saying : 


“THE SUN SPOT PLAN 
‘HAS GOT WHAT IT 
TAKES’ TO QUICKLY 
BUILD A BOTTLER 
INTO DOMINANCE 
OF HIS TERRITORY" 


For complete information 
regarding Franchise write to: 


SUN SPOT COMPANY 
OF AMERICA 


1500 Ridgely Street 
Baltimore 30, Md. 











“Cuts Case Handling Time’ 


COCA-COLA—Cincinnati has the same report 
on the White 3000 which ram been heard from rMERGENCY 
bottlers across the nation: “It cuts case ; a 
handling time ... cuts delivery cost!” See Your White TERVICE 


J 
Representative For Facts J)ORPS 


for more deliveries ...in less time ... at lower - 


This entirely new kind of truck is engineered 


cost. Ask your White Representative for facts 


about its advantages for your business. 





= 


More Deliveries 
THE WHITE MOTOR COMPANY With WHITE 3000 
Cleveland 1, Ohio 


IN EVERY phase of delivery service, the 
White 3000 saves time, according to 
reports from bottlers everywhere. Its 
lower loading height saves energy... 
saves time. Its maneuverability re- 
Tips its cab to service —, duces traffic time. In every way, it’s 


tomorrow's truck today! ) 


For more than 50 years the greatest name in trucks 








SUPER POWER 
3000 
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at the conservation of strategic materials, this unit 
utilizes a center display panel of Plastolight (a tough 
plastic) and eliminates the trim used on prior models 
The 4D53 also represents one more step in product 
diversification within the same vending unit. In ad- 
dition to the optional hot drink feature that permits 
Spacarb machines to dispense hot chocolate or soup, a 
new coffee assembly can be added to offer java as a 
selection along with 3 cold beverages. Employing pow- 
dered ingredients, a dial-type attachment enables the 
multi-drink vendor to offer a choice of black coffee, cof- 
fee with cream, etc. By combining both hot java and a 
selection of soft drinks within a single cabinet, a num- 
ber of industrial locales which could not profitably sup- 
port 2 separate vendors will now be able to utilize the 


new Spacarb 


With cup vendors now a 
Movie Models 
Pull Patronage 


fixture in the larger motion 
picture houses, extra effort 
is being made to design 
special cabinets with that note of “showmanship” nec- 
essary to match the lush picture palace decor and cap- 
ture the attention and impulse purchases of the cinema- 
goer. At the NAMA Show, Automatic Products 
(N.Y.) displayed a new model, styled for theatre use, 
featuring a specialty designed cabinet door for its 
SodaShoppe. Utilizing a plastic dome with a revolving 
color organ, the door is faced with flexible glass in 


either silver and ruby or gold and ruby color schemes 


Cole Products Corp. (Chicago) displayed a Theatre 
Model of its ColeSpa, highlighted by a cabinet door- 
front of gold mirrored glass. A run of these machines 
is being completed by Cole for a West Coast motion 
picture circuit, and the mirror-faced vendors are avail- 


able in a variety of color schemes 


Heading an NAMA panel 
devoted to sanitation in 
vending, Dr. W. L. Mall- 
man, professor of bacteri- 


Sanitation Study 


ology at Michigan State College, disclosed that the 
trade association’s cup drink research project had 
reached the stage where it provides sufficient data 
for codification. Working on a basic ordinance to 
govern bulk beverage vending, the NAMA has been 
getting a consensus of opinion from various municipal 
health department officials, and hopes to come up with 
a model regulation that will serve as a guide to stand- 
» eae 
Herman, of the Chicago Health Dept., one of the few 


ardize controls in all parts of the country 


cities to adopt regulatory ordinances for vending, 
cited the need for such controls, now that automatic 
merchandising has outgrown the novelty stage. Pro- 
viding a food service for the public, it’s necessary 
not only that the product be safe and wholesome, but 
that machine design facilitates easy cleaning. Mr. 
Herman voiced the view that such legislation also 


protected the vendor operator business-wise, since it 





our history. 





THANK YOU ABCB 


For the most successful convention in 
We signed more franchises 


with bottlers at the Washington Show 


than at any other convention in the past. 


B-1 BEVERAG 


2301 HAMPTON AVENUE 





E COMPANY 


ST. LOUIS, MISSOURI 
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insured that all competition must meet the same high 
sanitary standards 

Hupp Corp. (Cleveland) 
debuted its new 3-6-600 
cup machine at the NAMA 
show. Unit is a compact 


Hupp’s 3-Drinker 


upright model, similar in design to the firm’s dual- 
drinker. A third selection has been added to the 600- 
cup machine, and the exhibit vendor featured Pepsi- 
Cola, Vernor’s, and Hires. Hupp is set to schedule 
the 3-drinker for production, following several months 
of successful field-testing of a group of some 15 ma- 
chines operating in the Cleveland plant of the National 
Carbon Co 


Keeping pace with the re- 
Od¢-Cent Ventas cent shifts in retail pricing 

that have an immediate 
effect on soft drink vend- 
ing, National Rejectors, Inc. (St. Louis) displayed its 
line of coin mechanisms available for use on bottle 
and cup units at both the ABCB and NAMA shows. 
Concern’s latest device is designed to cope with an 
&-cent vending price, now prevalent in West Virginia 
as the result of a state tax. With the new National 
mechanism, machines can be adapted to a 10-cent 
chute, accepting 2 nickels or a dime, and it incorpor- 


ates a lever actuator so that two cents in change is 


At the NAMA 
exhibition, Guardian Electric (Chicago) exhibited its 


returned when the sale is made 


new “Penny Adaptor’, which is utilized in series with 
a coin changer to permit a drink machine to function 
at the 6,7,11, or 12 cent price level. These single-chute 
units are so designed that pennies must be inserted 
before the coinchanger will accept silver. Use of a 
Jones plug permits the Guardian Adaptor to be in- 
stalled in the vendor without additional wiring. To 
meet its expanding production needs, Guardian Elec- 
tric recently acquired 30,000 feet of additional floor 
space at another plant in Woodstock, III. 


What’s the “pay-out pe- 
Pay-Out Period riod” on a coin cooler that's 
been sold to a location on 
some type of installment 
program? Clifton C. Carter, who owns the 7-Up Bot- 
tling Co. of Brazos Rover Valley, Bryan, Tex., told the 
“Cooler Corner” that the average payment period in 
his territory has run “just a little over 3 years”. He 
stipulates that the right-sized machine must be matched 
to a location’s needs, and observes: “This program will 
work wonderfully well if properly financed.”” Some time 
ago, Mr. Carter’s firm sold about 30 selective Ideals 
(Bloomington, Ill.) to locations on a 10-cents per case 
payment basis. The machines merchandised this 
plant’s line of 7-Up, Sun Spot, and Yankee Doodle 
Root Beer, but the outlets were free to dispense any 





Let Your Deliveries Determine Which is the 








Need the safety factor of Under-Dek* 
doors? A palletized design for mechanical 
loading? Want to increase payloads with a 
space-saving low design? When you buy a 
HESSE truck body—you get every factor you 
want in one efficient custom-built job. 

All HESSE bodies have the electrically 
welded, heavy steel construction to give 


can Ree 


years of trouble-free service. All are engi- 
neered for the utmost in loading capacity. your local dealer and 
All have labor-saving features not found in 
ANY standard make. us for mounting ond 


*HESSE five-wide 
custom-built truck 
body with Under- 
Dek* doors which 
slide ouf of way 
at finger touch. 


Delivery is Simple 

We deliver at your 
convenience. Yow save 
time and expense by or- 
dering truck chassis from 
sending specifications to 


handling. We will deliver 


If you want the finest truck body money fully equipped unit to you 
can buy—a body with the built-in features or hold to be picked up 
to make your deliveries more effectual. .. . 
Make your next body a custom-built HESSE. 


WRITE HESSE the facts about your needs TODAY! 


by your mon. 
* Patent No. 2,495,447. 





i$ HESSE CARRIAGE CO. kansas city, Mo. Distinctive Tick Bodies for Over Half a Century 
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other brands, with a counter device on the vendors used 
to keep track of the total volume vended. Since that 
initial drive, however, credit conditions in this region 
tightened up a bit, and the financing policy has been 
revamped. Says Mr. Carter: “We are continuing to sell 
Ideals right along, but now on a down-payment and 
24 months basis.” (Under this type of program, most 
bottlers generally add to the sales price of the coin 
cooler such items as freight, salesman’s commission 
for obtaining the stop, maintenance costs, and an inter- 
est charged.) 7-Up Bottling has placed its selective 
units at the recently reactivated Bryan Air Force Base, 
and bottler Carter reports that the automatic mer- 
chandisers “are enjoying a brisk business there.” 
* * . 
In many a marginal volume 
Tew Qn feo Cason outlet, particularly in the 
rural areas of the Deep 
South, the ice-type manual 
cooler is still proving an effective low-cost salesmaker. 
However, a spot check of drinkboxes in these stops 
shows that some locations still lack the “know-how” 
necessary to create sales by presenting soft drinks in 
their most palatable setting. Where driver-salesmen 
do not stock the coolers, it’s a good idea to have them 
stress the point to the dealer that ice should not be 
just “one big hunk”, but chipped into small pieces for 
a quicker and more efficient chilling of bottles. In addi- 
tion, water in the cooler should not top the 2-inch 
mark, and it must be changed often. Make the outlet 


Use 


aware that drinks piled into a cooler helter-skelter will 
sell a lot slower than those arranged in an orderly man- 
ner, and emphasize the need for spick-and-span clean- 
liness in merchandising a beverage. 
> + . 
Atomic projects, mush- 
Diente Reiaiiien rooming whole new com- 
munities, have also given 
rise to new areas for auto- 
matic merchandising. For example, at Aiken, S. C., not 
far from Augusta, Ga., the Atomic Energy Commission 
is erecting its new 900 million dollar Savannah River 
plant, and “H” Bomb project eventually expected to 
employ a peak force of 36,000 workers. With several 
years of construction ahead by DuPont, cup vendors 


’ have already been brought into the location to provide 


soft drinks for the thousands of employees now at 
work. At last count, 14 Lyon (N. Y.) single-drink cup 
machines were in use in the administration buildings, 
geared to 6-cent operation. With a penny tax in effect 
in South Carolina, a special National Rejectors (St 
Louis) attachment collects the 1c levy, functioning in 
conjunction with a stand 5-10-25 cent coin changer 
. > * 

Multiple vencor locations 
Multiple Site Multiplies within a single site are de- 
Profit sirable because they lower 

per machine product deliv- 
ery charges for the stop, and save time and cut labor 
costs if the machines are loaded by the bottler’s driver- 


CARAMELS FOR ALL PURPOSES 


(Acid-Proof or Foaming) 


COLAS @ ROOT BEER e@ OTHER BEVERAGES 


Standard QUALITY for 88 Years! 


°F BERGHAUSEN CHEMICAL «.. 


4538 W. MITCHELL AVE, 


CINCINNATI 
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' GET ALL THE 
FLAVOR YOU 


PAY FOR... GET <— 7 


CALIFORNIA 
FLAVOR! 


Exchange Bottlers Lemon and Orange 


ERS LEMON are always sold in cans to seal in the 
e 
pat =" G flavor until you use them. That way the 
| ESS mie full flavor of oranges and lemons, nur- 
GRO 
—_ tured by sunny days and cool nights, 


- Clear mountain water and the mineral- 
rich soil of California, is brought to you 


at its tree-ripened peak. 


BOTTLERS 
ita +) 


CALIFORNIA 
FRUIT GROWERS EXCHANGE 


PRODUCTS DEPARTMENT 
ONTARIO, CALIFORNIA 


400 W. Madison St., Chicago 6, Illinois 
99 Hudson Street, New York 13, N.Y. 
318 Cadiz Street, Dallas 2, Texas 
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salesmen. In Walla Walla, Wash., the Pepsi-Cola Bot- 
tling Co. has found several stops where more than a 
single coin cooler could be profitably placed in an outlet 
At the local Birds Eye (General Foods) frozen food 
processing plant, for example, 3 vendors insure per- 
sonnel an adequate supply of soft drinks. While all 
three units are selective Ideals (Bloomington, Ill.), one 
machine is used exclusively for Pepsi-Cola, another for 
Nesbitt’s, and the third for the 5 private-label flavors 
bottled by this firm. Manager J. R. Wishart reports 
that, during the active processing season, the vendors 
sell several hundred cases per month. Pepsi-Cola Bot- 
tling now has about 100 Ideals on location, utilizing 
3 different -sized models, and “placing them according 
to the volume sold in the outlet.”” Notes Mr. Wishart: 
“We are very pleased with out vending operation, and 
intend to place more machines next spring and sum- 
mer.” 

* * 

With the Christmas season 
Christmas Cooler just around the 
Promotion 


corner, 
bottlers once again have 
the opportunity to promote 
the sale of “picnic” coolers as a gift item. These port- 
able drinkboxes, finished in franchise colors and carry- 
ing a brand insignia, can make an out-of-the-ordinary 
Xmas present for the hunting and fishing enthusiast. 
It’s simple to arrange an on-consignment tie-in with 








the best hand truck 


in the lan 
Zz 


Poe Ee 
) 


ALY; 
oa unt). 


Tubular steel “Knitted” frame; nose is arc-welded 
at six points; loads up to 500 pounds: four 
models; four types of wheels. Write for details. 


Wheel Ey 


ANOTHER Rapistan® propuct 


The RAPIDS-STANDARD COMPANY, Inc. 
587 Rapistan Building, Grand Rapids, Michigan 
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BUILDS VOLUME, 
BOOSTS BRANDS 


With selective vendors 
strategically placed in 
key traffic locales 
around the Reidsville, 
N. C. territory. the Big 
Bill Bottling Co. finds 
that coin coolers can 
build profitable “extra” 
volume. Machines are 
used to plug the plant's 
products, which include 
Double-Cola. 








sporting goods stores, ice companies, etc., and such 
cooler displays also serve as an ad for your beverages. 
Due to the current pro- 
= duction situation, relative- 
Competitive Notes : 

ly few new vendors were 

shawn at this year’s 
NAMA exhibition, particularly for those beverages 
competitive to soft drinks . .. In the fruit juice field, 
one can vendor and two cup-type machines were on 
view, with both of the latter dispensing two frozen 
. The hot drink display in- 
cluded one new selective dispenser which can vend 
coffee, tea, chocolate, etc., and three of the standard 
java units ... Only 2 milk machines were exhibited, 


concentrates selections . . 


Get Full-Rated Capacity...Plenty of 
Low Cost Steam with a KISCO-BILT 


CABINET BOILER 


EXCLUSIVELY DESIGNED FOR 
GAS OR OIL FIRING 


- gives you fully automatic 
steam production. No fireman 
needed . it operates almost 
entirely without human atten- 
tion. And because it is auto- 
matically controlled it main- 
tains even pressure, uniform 
water level and steam space 
at all times, which results in 
more efficient, more econom- 
ical operation. 


Write for 
Catalog DC-12 





“Sctucerely Recommend 














Coca-Cola of Jasper, Indiana, is 
Another Enthusiastic Evans Unit User! 


@ Here is another letter from an Evans owner that PROVE 


there’s nothing else like the Evans 


Unit for bottlers! 

Read what Mr. Kremp says . . . then write us for the full 
, 

story. 


No bottler ean afford NOT to use the Evans Unit 


NY 
y +TTLING COMPA? 
Coca-COLa — 
jasrta. INDIANA 
PPR PEERS 
PTEEREEEE SO 
ya 
g3331 p10) 
1@ 


Sl. 
Jenuery 17, 19 





















c. Evans sales os 
eittie Rock, arcenses- 











Gentlemen: 








ter 
Fvans Heat 
» Model Ded Meyer 
rence to our compartment *°s 
with refer re r 6 wide, 4 comp 
re using - 
which we 


Soaker- 





This revolutionary solution heating 
unit burns gas. Holds temperatures 
automatically; just light it and for- 
get it. There is a size for every need 





r roz- 
ing this heater soa 
us 





resent 
mn at the pr 
we have yes cost of operetics 22.00 per 
imately one veer gallon for putene 68 

f 14¢ pe bis © 
rate 0” eae pottied. ees 
— in handling Our S* 
ecss8: 
that it isc 




















t 
en arrive a 
or ready for operation: 






e Evens 
incere in recommending th 
we are since 





Heater. 





Yours very Lruly. 


Dass cane CO-s 


°.  gtemp, 





@a@uunuaa 











COMPLETELY 
AUTOMATIC! 


The Evans Unit replaces expen- 
sive, troublesome boilers. Saves 
fuel, saves time, saves 
saves bottles. Pays for itself 
many times over! Write for 
descriptive literature and let us 


give you names of Evans owners 
near you. 


labor, 





Manufactured by G. C. EVANS SALES COMPANY, Little Rock, Ark 
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Platform Adapter Developed 
For Electric Pallet Truck 

A new platform adapter 
for its Electric Pallet Truck is now 
available from ‘Towmotor Corpora- 
tion. 

The new device swiftly converts 
the Towmotor Model “W” Electric 
Pallet Truck into a platform truck, 
and makes possible the efficient 
handling of platforms, skids and 
tote boxes 

Constructed of 
framework, the new platform adap- 
ter adds extra height tothe forks 
of the Towmotor Model “W”. 
When not in use, it folds up over 


Towmotor's electric pallet truck with 
platform adapter. 


sturdy _ steel, 





the battery and latches securely as 
shown in the photo. The open frame 
construction permits full visibility 
for the operator. 

Height of the forks with adap- 
ter is 7 inches in the lowered posi- 
tion, 11 inches raised. This permits 
plenty of clearance in transporting 
tote boxes, skids and platforms. 
Designed for use on Towmotor 
Model “W” Pallet Trucks powered 
by lead acid batteries under 27 
inches long, the new platform 
adapter is available in lengths to 
match standard pallet truck forks 
up to 72 inches long. 

Special platform adapters for use 
with batteries longer than 27 
inches, the standard Model “‘W” 
width, can be designed by Tow- 
motor engineers, 

Complete information on the new 
platform adapter is available on re- 
quest to Towmotor Corp., 1226 
East 152nd St., Cleveland 10, Ohio. 


Counterfeit Money Detector 


An easy-to-use counter- 
feit money detector, called the 
“Spuriscope,” has been devised by 
Ruth Devices Corp., N. Y. C. 

The detector may be used on cur- 
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rent Federal Reserve Notes, Silver 
Certificates and United States 
Notes of every denomination (since 
1929). 

It is designed for use by any 
employee engaged in the handling 
or collection of paper money. The 
manufacturer suggests that it be 
used by routemen as they make 
their rounds. 


Stainless Steel Coating 
Developed For All 
Metal Surfaces 


A new stainless steel 
coating for all metal surfaces, 
which can be applied by brush or 
spray gun, has been developed by 
the Steelcote Manufacturing Co., 
St. Louis. 

The coating protects against 
rust, corrosion and other types of 
deterioration caused by salt air and 
water, industrial atmospheres, al- 
kalis, oils, greases, most strong 
acids, heat, cold and sunlight. Film 
is non-inflammable, odorless, taste- 
less when dry. 

The coating dries to handling in 
thirty to sixty minutes (for regu- 
lar use in 3 to 4 hours). It is packed 
in one and five gallon containers. 


Small Metering Pumps 


Mechanical Products Cor- 
poration, Chicago, has announced 
r 


es 


a new “Maisch” line of small meter- 
ing pumps of fixed and variable 
capacity for dispensing controlled 
volumes of hot or cold, viscous or 
liquids with 
non-pulsating flow. 


non-viscous smooth, 

The metering pumps are pre- 
cision built; floating stainless steel 
gears permit close running toler- 
ances within a self-lubricating car- 
bon housing. Pump heads are quick- 
ly demountable and_ sterilizable. 
Governor-controlled units provide 
full power at all speeds from 10 to 
750 rpm. Variable-speed, transmis- 
sion units are adjustable in capaci- 
ties from 0 to 50 ml per second. 
Liquid is dispensed as soon as 
motor starts; a check valve pre- 
vents dripping when motor stops. 
Maximum head pressure is 15 psi. 

Descriptive circulars and _ tech- 


B-1 CELEBRATES 11TH YEAR—IN NEW PLANT 


B-1 Beverage Co. of St. Louis recently started its second decade in the 
franchise business in a new plant and with plans for continued expan- 
sion. President Oliver C. Thener stated that B-1's future growth is assured 
because (1) the product sells almost as well in winter as in summer; (2) 
its vitamin content gives it additional marketing value; (3) lemon-lime 
is enjoying increasing popularity, and (4) the parent company works 


closely with each of its bottlers. 








nical data on these pumps may be 
had by requesting Folder P from 
Mechanical Products Corp., 168 N 
Ogden Ave., Chicago 7, Ill 


Low-Cost Plan Offered to 
Equip Personnel With Uniforms 

An opportunity for bot- 
tlers to equip their sales and/or 
production personnel with new, in- 
tailored 
without making any initial invest- 
ment—is offered by the Magson 
Uniform Co., 174 Commerce St., 
New Haven, Conn. 


signiaized, uniforms 


New plant of Magson Uniform Co 
to clean and repair the uniforms 
and efficiently. 


. Kensington, Conn., is well-equipped 
of bottling plant personnel speedily 

















Magson will supply the uniforms 
free; the bottler merely pays a 
monthly service charge to cover 
regular cleaning and pressing and 
replacement of worn uniforms (at 
no extra cost). Exclusive use of 
the uniforms is assured by label- 
ing each garment with the wear- 
er’s name. 

The uniform maker points out 
that the plan enables the bottler 
to save his working capital for 
more important uses since the lat- 
ter pays only a monthly rental 
charge—just as he would an elec- 
tric bill. 








“FOUR SEASONS” CALENDAR 


Soon to be posted in dealer loca- 
tions throughout the country is Bire- 
ley’s 1952 “four seasons” calendar. 
Now being distributed, the calendar 
was produced by Ejinson-Freeman 
Co., Long Island City, N. Y., for 
Bireley's Div., General Foods Corp., 
Hollywood. 
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Donald Duck to Assist 
Lime Cola Expansion 

The Lime Cola Company, 
currently expanding its franchising 
activities throughout the nation, 
recently announced that Walt Dis- 
ney’s world-famous cartoon char- 
acter, Donald Duck, will support 
the company’s promotional activities 
in behalf of Lime Cola. In addition, 
the company will shortly begin 
franchising a new line of Donald 
Duck soft drinks. 

The firm’s enlarged advertising 
program will include newspapers, 
radio, billboards, television, and 
point-of-sale. A promotional folder 
which includes an actual recording 
of the Lime Cola jingle is available 
on request to the Lime Cola Co., 
Chattanooga, Tenn. 


Gaylord Bows Lightweight 
24-Bottle Carrier at Exposition 
A new light-weight 24- 
bottle carrier was introduced by 
Gaylord Container Corporation of 
St. Louis at the recent A.B.C.B. 
Exposition in Washington, D. C. 
This multiple-trip carrier for small 
bottles, known as the “Bev-Tote’, 
is manufactured of the same type 
of water-resistant board which 
Gaylord pioneered for beer carriers. 
The ‘‘Bev-Tote” is designed with 
a center handle for easy pick-up. 
Since the handle does not protrude 
above the tops of the bottles, the 
carriers can be stacked and loaded 
in the same way as conventional 


No snagged nylons to worry about 
with the new take-home 24-bottle 
“Bev-Tote” carrier introduced by 
Gaylord Container Corp. of St. Louis. 
Made of water-resistant smooth fibre, 
it is reportedly so light that the 
housewife can pick up 24 bottles of 
soft drinks with one hand. 


INFILCO’S NEW HEADQUARTERS BUILDING 


in “hate. 


Here is the new recently-opened research and executive headquarters 
building of Infilco at Tucson, Arizona. The $600,000 plant, reports P. N. 
Engel, President, includes 40,000 square feet of floor space and will house 
the most modern facilities for Infilco’s engineering. research and develop- 
ment divisions, as well as the home sales and executive offices. 
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HERE'S A WINNER—for you! 


MARBERT COLA—its downright goodness is a sure bet to 
win new customers and new business for the bottler who wants 
a quality cola. For just $1.00 we'll send you a full gallon of 
syrup* ready to bottle. Sample it — test it on dealers, then 
judge for yourself. Use the coupon to order. 


MarBert Conan 


MARBERT PRODUCTS, INC., 19 E. Lombard St., 
Baltimore 2, Md. 


*Syrup available for trial only to bottlers in U. S. and Canada. MarBert 
Cola and M-P Cherry Cola are regularly sold as a concentrate. 


SS ee 


MARBERT PRODUCTS, INC. Marbert Cola 
19 E. Lombard St., Baltimore 2, Md. M-P Cherry Cola 


Here's your dollar, send a gallon of the flavor checked (Check here} 
and information on prices to: 

Name 

Company 


Address 


City Zone State 
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Snecity 


AMERICAN 


NTERLOCING pRE-AsseMBte 


ARTITION 


© Speed up case loading. 


® Reduce breakage. Minimum bottle 
movement 


® Low cost per trip. Re-usable 


® Save labor costs. 


© Save shipping weight over wooden 


ELECTRIC 
COUNTER 


ay 
PET ET 


eft 


BOTTLE AND CAN 
COUNTERS 


CASE 


ms caf COUNTER 


® Save overall case size. | 


| © Help point-of-sale display. Cleaner, precision 
die-cut, water repellent. 


me/uLcamn 
PARTITION CORPORATION 


3043 N. 30TH ST. UPTOWN 3.5100 MILWAUKEE 10, WIS. 
Eastern Plant and Sales Office: Bound Brook, New Jersey 
Bound Brook 9-3/00 
Western Representative: Seaman Heymes Co. — Exbrook 2-3244 





Productimeters register accurate count of 
every unit processed . , . eliminate profit- 
eating losses . . . insure economical plant 
Operation and maximum use of man hours. 
DURANT MANUFACTURING CO. 
1920 N. Buffum Street 120 Orange Street 
Milwaukee 1, Wisconsin Providence 3, R.1. 
Representatives in Principal Cities 





Merchants Exchange Building, San Francisco 4, Calif 
Midwest Sales Representative 
767-73 Milwaukee Ave. Chicago 22, |I|. — Monroe 6-192 


SINCE 1879 IA 








yo) Tai ladat 
Everything ) 








CROWNS 
As You Need Them! 
When You Need Them! 


MOTOR 





« 

or ' 

ot cts gst’ 
st ae 

st at « 


Stainless Steel 

Propellor and Shaft 
Adjustable Clamp 

Heavy Rubber Cord and Plug 


PENN has been servicing the 

industry with Precision-made 

brightly lithographed 

CROWNS for more than 20 

years 

Need delivery in a hurry? Need special Pays kr itself oe an thins 2s week ! 
decorations? — Stock designs? — Just call 
We also manufacture metal SCREW CAPS 


from 18mm up to 89mm 








MANUFACTURING CO., INC 
Penn Cork & Closures, Inc. WEST BERLIN, NEW JERSEY 


Evergreen $-4416, 7, 8 and 9 1155 Mashattan Ave. Brooklyn, W. Y. 
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wooden cases. The carrier, which 


weighs less than four pounds, is 
reported to stand up for 50 to 75 
trips. 

The carrier is shipped knocked 
down and can be quickly assembled 
by the bottler with a stitching ma- 
bottle manufacturers will 


deliver bottles packed in assembled 


chine or 


carriers 
The carrier’s cost is low—about 


one-third of the regular wooden 
case, according to Gaylord. Its com- 
pactness makes it possible to load 
28 more carriers per average truck, 
200 more per average semi-trailer. 

The “Bev-Tote” is designed as 
package 
yrocery 
stores, drug stores, filling stations, 
etc. It makes the buying of 24 
bottles an impulse purchase for the 
housewife who can lift it with one 
hand and 


a merchandising display 


for use in supermarkets, 


doesn’t have to worry 
about snagging her 
car upholstery 


nylons or her 


Relates Bottle 
Services 


‘Liberty Story’ 
Maker’s History, 

Commemorating its thirty- 
fifth anniversary, the Liberty Glass 
Co., of Sapulpa, Okla., 
a colorful and informative 


has published 
booklet 
on “The Liberty Story.” It is avail 
able to bottlers on 


The booklet 


request 


briefly discusses the 








FROSTIE BOWS CARTONS 


Colorful and sturdy carry-home car- 
tons are now being made available 
to Frostie bottlers throughout the 
country. Above, George Rackens- 
berger, President of the parent Fros- 
tie Company. and Fred P. Glose, 
Vice President and General Man- 
ager of the Maryland Container 
Company, Baltimore. a subsidiary of 
Fibreboard Products Company, 
watch the first of the new Frostie 
cartons come off the press. 
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company’s inception and its rise 
to one of the leading bottle suppliers 
to the soft drink and milk indus- 
tries. It also 
company’s 


delves into the 
specialized production 
methods, its research program, and 
various other of its facilities. 

In a foreword, President George 
F. Collins, Jr., declares that the 
company “faces the 
determination to 
traditions 


future with a 

perpetuate the 
which the com- 
pany’s products and services have 
been built.” 


upon 


Standard-Knapp Purchases 
Norton Labeling Business 

The Norton Company has 
announced the sale of its labeling 
machine business to the Standard- 
Knapp Division, Portland, Connect- 
icut, of Emhart Manufacturing 
Company of Hartford, Connecticut. 
The Standard-Knapp Division is 
one of the nation’s leading producers 
of automatic packaging machines, 
maintaining sales and service of- 
fices in all principle cities. 


In announcing the sale, Everett 


How Fjoudler beverage equipment 


help you cut costs... 


can 








YOUR PFAUDLER DISTRIBUTOR 
WILL BE GLAD TO SERVE YOU 


Early deliveries are still available for cer- 
tain types and sizes. Check over your 
requirements now with your nearest 
Pfaudler Distributor. His name and ad- 
dress are: 


THE PFAUDLER CO., ROCHESTER 3, N.Y. 


PFAUDLER MIXERS deliver the 
thorough agitation that dissolves 
allsugarin the least possible time. 
Special bottom head design keeps 
syrup flowing to the filler. Sani- 
tary, easy-to-clean stainless steel 
construction. All welds gr vd 
smooth and polished to prevent 
product from “pocketing.” 


PFAUDLER STAINLESS STEEL STOR- 
AGE TANKS are built to last indefinitely. 
Self-draining. easy-to-clean features mean 
lower labor costs. Made of high quality 

nless steel, they permanently retain 
their shiny sanitary finish. 


PFAUDLER PRESSURE PROCESS VATS 
provide the efficient heating, holding, 
cooling and mixing that help you keep 
operating costs at a minimum. Self-dra 


and simple in design for easy clean 


Polished stainless steel assures maximum 
sanitary protection. 


American Brewers "Supply Cc ‘o., Smithfield St., 
Pittsburgh 22, Pa.; T Lilly Co., 466-8 
Union Ave..M phis, on.; Northwestern 
Extract Co., 6 Broadway, Milwaukee, 
Wisconsir rith Akers Mfg. Co., 1311S 
Fifth St., apolis, M f 
Sons, 1402 We bster St., Or whe, “peewegg o 
4445. W. Fifth St.. Des M 903 
S. Flores St., San Antonio, 
Douglas Ave., Wichita 12, Kansas, 211 So 
Compress St., Oklahoma City, Okla., 1612 
First Avenue, Rock Island, TIL, 5715 Man 
chester Avenue, - Louis, Mo.; Buckner 
Equipment Co Avenue, 

. I. C. G. G. Schirmer, Box 181, 

m, Connecticut; 
we, El Pa 
tmont & Haddon Avenue, 

Camden 4, N. J.; Geller Bale Co., lac., 161 
E. 33rd St., New York 16, N. Y.; Consol 
dated Siphon Supply Co., Inc., 22-24 Wooster 
St., New York 31, N. Y. 





ACCEPTED FLAVORS 


@ Successful bottlers from coast to coast have proved that P-/ 
flavors are the tops in taste, the highest in quality. P-A flavors 
are backed by 40 years of flavor making experience. Listed below 
are a few of the popular P-A flavors, juices and compounds... 
free samples will be sent on request 


Punch Compounds Cream Soda Compounds 
F-296 Orange-Pineapple | to 10 F-732 Tip Top Cream Soda 2oz 
F-220 Pineapple Punch F-702 Paco Cream Soda 401 

Imitation 1 to 12 
Cherry Compounds Strawberry Compounds 
F-321 DeLuxe Black Cherry eae ere eens “pn. - 

mitation 2 Imitation Circumstances alter cases . . . Beverage cases 

F-189 m.. Cherry-Strawberry F-746 Paco Fruity Strawberry, 

ne in —— ¥ are no exception. Their size, shape and construc- 


PREE) Witte fer free book, “ttermation Cor Gosttere- tion features are determined by the physical charac- 
teristics of individual bottles. 


Write for * "ag re > 2ctiy 
Presrnged pny Custom-made” beverage cases are correctly 


P-A Price List! 


designed to suit your needs, thus reducing break- 
LYLE age to a minimum. 
THE GREEN COMPANY nc. 


MANUFACTURING COMPANY 


131) SO. FIFTH STREET « MINNEAPOLIS 4, MINNESOTA 265 Post Road Darien, Connecticut 
HIGHEST QUALITY FLAVORS, FRUIT JUICES, COMPOUNDS Plant - Bellows Falls, Vt 


PEOPLE 
BUY 


when given 
a choice .... 


x Analysis Proves...a 


selection of beverage 
flavors displayed in full 
view, to satisfy various 
thirst appetites, grectly 
increases traffic (as 
compared to ‘‘one- 


ACID PROOF CARAMEL | *s=c""""" 
FOAMING TYPE CARAMEL 
Selective VENDERS 


Caramel Coloring Provide the Choice 
for ALL TYPES of AND BOOST SALES.... 


IDEAL venders get added traffic. They offer a choice of up to 8 flay 


g A Q B re) N A T E D B E V E R A G E S easily chosen attractively displayed appetizingly “dry-cold™ ¢ 
Simple only one moving part “Package ae refrigerati 
seldom requires attention. New “Manualmatic™ Coin Unit 


Samples on Request or levers to operate. Write now for “Increased Profit inf mation. Dept. 118 


D. D. WILLIAMSON & CO., Inc. Ting ag DISPENSER CO. 


5.39 FORTY-SIXTH AVENUE, LONG ISLAND CITY 1, N.Y. 


1901 PAYNE STREET, LOUISVILLE, KY 7 ne meme. en, ocr Orem, mam 1 InOoOtS 
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M. Hicks, Norton’s 
Grinding Machine Division, stated 
that the sale includes the termina- 


Manager of 


tion of all manufacture and selling 
of Norton Oslund Automatic Label- 
ing Machines and the sale of this 
entire line. 

Norton Company’s Grinding Ma- 
chine Division has been building 
these labeling machines since Octo- 
ber, 1946, when it purchased the 
Oslund Bros. Machine Company, 
Inc., of Worcester. 


DeLisser Extract Company 

Acquires Conron Flavor Line 
W. J. Woodhull, Jr., 

president and 


vice- 
treasurer of the 
DeLisser Extract Company, New 
York City, has announced the ac- 
quisition of the Conron flavor line, 
effective October 15, 1951 
Conron’s flavors will now be man- 
ufactured and distributed by the 
DeLisser Extract Company organi- 
zation. The Conron flavor manufac- 
turing will be supervised by Edwin 
Westbay, who has been a principal 
of the 
many vears. 


Conron organization for 

DeLisser has been engaged in 
the manufacture of flavors since 
1869 


Thatcher Glass Net Up 
Thatcher Glass Manufac- 
turing Co., Inc., registered a 35.8° 
increase in net income on a record- 
business in the 
twelve months ended September 
30, 1951, Franklin B. Pollock, pres- 


high volume of 








DRUM HANDLER 


A horizontal drum handler, just de- 
veloped by the Philadelphia Div., 
Yale & Towne Mig. Co., permits any 
industrial truck to carry one or two 
standard drums without any me- 
chanical or hydraulic connection 
and without removing the forks. 
Completely automatic, the new de- 
vice is a self-contained unit that fits 
over the forks and is fixed to them 
with two screw type clamps. The 
drums may be stacked to any height 
within the lifting range of the truck. 


ident, reported in his quarterly 
financial statement. Net earnings 
before federal income taxes were 
nearly double those of the year be- 
fore 

twelve months 
$23,038,482, an in- 


Sales for the 
period 
7 


crease of 31.27° 


were $23, 
over the $17,550,- 
463 volume of business reported 


for the preceding twelve months. 


Standard Pressed Steel 
Appoints Agency 

The Standard Pressed 
Steel Co., Jenkintown, Pa., has ap- 
pointed Gray & Rogers, Philadel- 


phia, to handle its advertising, pub- 
lic relations and publicity. 

SPS manufactures the Unbrako 
line of socket 
pressure plugs and dowel pins, the 
Flexloc line of self-locking nuts and 
Hallowell shop equipment. 


screws, wrenches, 


Regional Celebrations 
Commemorate H. Kohnstamm’s 
100th Anniversary 

The first of several re- 
gional dinner parties commemorat- 
ing the 100th anniversary of H. 
Kohnstamm & Co. was held recently 
in Brooklyn, N. Y. Two-hundred and 








QUALITY BEVERAGES NEED 
QUALITY LIQUID SUGAR! 


. . . produced by exacting standards . . . 
backed by 40 years of KNOW-HOW ... 
is QUALITY Liquid Sugar . . . always uniform. 


Write us for samples 


TANK CARS—TANK WAGONS 


Order direct or through your Sugar Broker 


THE NULOMOLINE DIVISION 
AMERICAN MOLASSES COMPANY 


120 Wall Street 


New York 5, N. Y. 


PLANTS AT 


BROOKLYN, N. Y. 
CHICAGO, ILL. 


LOS ANGELES, CAL. 
MONTREAL, CANADA 
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Now is the time to buy (- a 
that Water Polisher! Mopern TIME ano COST — 


” = BUILT By... | TF, 


COMMON SENSE hs m 
DISC FILTERS | NE tas 











Improved taste and appear- . fa i/ *U 
ance of your beverage 4 
means increased sales! 





Extend & Operate 


























Capacity for water at 25 
Ibs. pressure is more than aoe eee 
300 gal. for the first hour. 
Uses inexpensive filter pa- rOnPINwITH THE Revect 
per or cloth. 

E-X-T-E-N-D-0-V-E-Y-0-R Q 
Other “Filpaco" Products for 
the Beverage Plant: Filter This compact, mobile, easily maneuver- 


—— 47 | 
able power-belt conveyor unit extends to "OC awh 
Presses, Stainless Steel Tanks, 46 ft. in either direction and retacts to Ly wi 
& t= 


























Transfer Pumps, Conveyors, 9 ft. 10 in. Reaches into cars, trucks, 
Filter Paper, Filter Cloth. trailers. Handles boxes, bags, bundles, 

WRITE TODAY! cartons, crates, cases weighing 
up to 150 Ibs. Available in Roll Awoy 
two models — 1 way stretch 

















and 2 way stretch — and 4 


FILPACO INDUSTRIES A sizes. Write for Extendoveyor 


Bulletin—address Dept Nb 


The FILTER PAPER CO. STANDARD CONVEYOR COMPANY 


General Offices: North St. Paul 9, Minn. 


Sales and Service in. Principal Cities 




















A Product — 
is known by the 
Company it Keeps! 


Coca Cola Bottling Company @ Dr. 

Pepper Bottling Co. @ Royal Crown 
Bottling Company @ Hires Bottling 

e RINGLESS Company @ Pepsi Cola Bottling 

Company 

SELL-ability depends on EYE- 


I lity t 
uaeat das a yp agg ng are but a few of the many companies who use 


sire—and that’s where appearance counts! 
The new, improved appearance of Majestic 


| 
Orange, with the deeper, richer cloud 
gives it a color that glows — 4 U # N S 
a true juice-like, fresh fruit ' y 
character that is irresistible } Write for . & 


Produced of the same fine ingredients Catalog | 


r that have made it a leader for years, MODEL "G6" 


Majestic Orange quality remains the same 
g This mew appearance adds greater ap | FILLER 


& 

y 

' +6 ~< “ a peal greater volume for you. 
i A . é ‘ 
Be . . Write for a trial gallon of Majestic : ‘| Manufactured by 
IN 4-GAL, LOTS J J r . 


— 





2-ounce Orange, and details of our 
ALLOWED accumulative rebate plan for eco- 


nomical flavor buying. » Mey BURNS BOTTLING | 
| 





MACHINE WORKS, 





C.0. & W.D. SETHNESS COMPANY 1 oy INC. 


45 
1926 SUNNYSIDE AVE. ¢ CHICAGO 40, ILL. > BALTIMORE 18, MD. 








National Bottlers’ Gazette 





KOHNSTAMM CELEBRATES 


Officials and employees of the Eastern Division of H. Kohnstamm & Co., Inc., recently 
celebrated the company’s centennial with a big 


“100th Anniversary Dinner.” The H 


Kohnstamm firm produces the well-known Atlas True Fruit Extracts. 





sixty-nine members of the H. Kohn- 
stamm «& 
residing in or near New York were the 


Company 


in attendance 


The gathering was addressed by and in many foreign countries 
Regarding the firm’s future pros- 
stated: “It is in 


Woolf, President of the 
company, who briefly discussed the pects, Mr. 


Louis J 


history and growth of the firm. He the 
paid tribute to all members of the 


organization, past and present, who ress and to better our way of life.” 


The World’s 
Best 
Opener 


STAR 


TRADE MARK REG. 
cron STATIONARY 
wm, BOTTLE 
OPENERS 


Eliminate loss of 
bottles and contents. 
Prevent danger to 
the public. 

Have long life. 


Brown Manufacturing Co., Inc. 
NEWPORT NEWS. VA. 


pole Flavors 


— FEATURING — 


MONTE CRISTO 
THESCO 


HOW IT WORKS 





A Full Line of Distinctive Extracts 
and Concentrates 


THEALL & PILE, Inc. 


297 Pearl St. New York 7, N. Y. 


had cooperated in the development 
organization of the business to the 
products it 
used throughout the 


Woolf 
future that 
opportunity to make greater prog 


Damrow Brothers Acquire 


point where Tri-Clover Heaters, Coolers 


manufactures are 


Machine Co 
has transferred all manufacturing 


ee : Tri-Clover 
United States 

and selling rights covering the line 
of former Specialty Brass Heaters 
will have the and Coolers to Damrow Brothers 
Company, of Fond du Lac, Wis- 


consin 





FOR THOSE WHO PREFER 
LIME-SODA TREATMENT 


1, ph, 


COAGULANT REACTOR 


OUTSTANDING FEATURES 


Thorough Mixing 
Long Reaction Time 
Unhurried, Positive Flocculation 
Roofed Discharge Nozzles Prevent Short- 
Circuit Water Paths 
Sterilization Accomplished After Floc Has 
combined with Organic Matter 

). Lime, Alum, and Chlorine Handled at Floor 
Level. No Cl imbing or Hoisting 

. Full Automatic Controls, including Slurry 
Removal 


Write for this Descriptive Catalog 


Details on the complete line of AquaMatic products 

are covered in the 20-page catalog ‘Water Treat 

ing Equipment Write us for a copy, or ask your 
Liquid” representative 


AUTOMATICCorrorarion 

















2412 GRANT AVENUE, ROCKFORD, ILLINOIS 


AquaMatic’ Products are Distributed by The Liquid Carbonic Corp, Chicago 





December, 1951 


127 








BROMINATED VEGETABLE OILS 


HIGH AND LOW GRAVITIES 


For Making Ringless Cloudy Emulsions of Orange, 
Lemon, Lime, Pineapple, Etc. 


Be Lisser 
» Wishes You a 


Merry Xmas and Happy New Year! 





GINGERS (7 4 Ox, No. 1828—: 
CREAM 
The CONRON line is now distributed by us. 


KOLA CONCENTRATE #382 
Va ox. to 1 Gal. of Syrup 
Superior Flavor 
Samples and Prices on Request 


DOMINION PRODUCTS, INC. 


10-40 44th DRIVE L. 1. CITY 1, N. Y. 




















Nedick’s, Ine. 

Walter S. Mack, Jr., President of 
Nedick’s, Ine., has announced the 
appointment of Burt M. Strouse as 
Vice President in Charge of Ne- 
dick’s Franchise Stores throughout REJOINS BARRY-WEHMILLER 
Barry-Wehmiller Machinery Com- 
pany has announced the return of 
its Advertising Manager, W. Ralph 
Abell. For the past sixteen months 
Mr. Abell has been on active duty 
as a captain in the Marine Corps. 
He recently returned from Korea 
where he spent 11 months as an in- 
fantry unit commander. 


the nation 











SEVEN-UP APPOINTS 

Miss Bettye J. Byrne is the newest 
member of the Home Development 
Department of the parent Seven-Up 
Company. St. Louis. 





United Beverage Bureau 
Kenneth E. Block has been 
named Manager of the United Bev- 
erage Bureau, succeeding Howard 
Maywood Glass Co. L. 








Smith, who, after 28 years, is 


Maywood Glass Co., Division of retiring from the organization. 
JOIN CORN PRODUCTS BOARD 


James A. Moffett, left, and Robert W. 
White. right. have been elected to 
the Board of Directors of Corn Prod- 
ucts Refining Co., N. Y. C. Mr. Mof- 
fett is a vice-president of the com- 
pany: Mr. White is a business con- 
sultant. 


Anchor Hocking Glass Corporation, Mr. Block is said to have an ex- 


has announced the appointment of 
Howard D. Jordan as Arizona sales 
Jordan will 
headquarter at 5313 N. 12th St., 
Phoenix 


representative. 


cellent background of bureau, group 
and interchange experience with 
both the Chicago and Honolulu of- 
fices of the National Association of 
Credit Men. 





“COOLERS 


for efficient WET or DRY operation 
5-Sided refrigeration. 
5-Year Warranty on compressor at no extra cost. 
Saves you $5.00. 


| There’s Profit in PAL 





24-CASE BEV-MASTER 6-CASE BEV-COOLER 


6-CASE BEV-FOOD 
Write fur literature and prices 
¢ MANUFACTURING CORP. 
E. Kibby St. Lima, Ohie 
Imericva’s Largest Manufacturer of Private Brand Refrigerators 
“Trademark Reg. U.S. Pat. Off 


Ai\ 
\ 0 7 oe et ee 
: WASHINGTON 6, D. C. 
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ERICA’S FINEST BEVERAGE COOLERS 


"“GBeuee 


Four sizes in each 
model...capacity 

) range from 5 to 50 
cases, here is the an- 


Above Mode! 

Du Pont 

Baked Ename —~ 
Finish, Stainless Stee! Top 


Adjustable Divider Grills ‘ 
Rail and Slide-Type Lids, Ad- The BEVCO J. ¢ 
justable Divider Grills ‘'C'' 1 S0E, with No. 282C Speer Wester 


Models Dry Operated. 
3 Sizes—4, 5 & 6 Ft. 


swer for fast, low-cost, 
trouble-free cooling... 
Write for literature 
and complete details. 


Model DB-21, 


Equipment ‘'DB . Dr 


3316—28 S. Broadway « St. Louis 18, Mo. Sos 7" 4 Ste & 


CHOICE OF THE TRADE IS THE “BEVCO-MAID” 


Knox Glass Bottle Co. 


At a meeting of the 
Board of Directors of Knox Glass 
Bottle Company held recently, Ches- 
ter R. 
president of 


special 


Underwood, formerly vice 
Knox Bottle 
Mississippi, was 


Glass 
Company of 
elected president of Knox Glass 
Bottle Company to fill the vacancy 
in that office occasioned by the 
death of his brother, Roy R. Under- 


wood. At a similar meeting held 


the same day, the Board of Direc- 
tors of Knox Glass Associates, Inc., 
named C. R. Underwood president 
of that central administrative or- 
ganization. G. B. Underwood will 
continue in his capacity as vice 
president. 

C. R. Underwood has been close- 
ly associated with the Knox group 


of companies virtually since its in- - 


widely known 
throughout the glass container in- 


ception and is 


dustry. 


Bond Crown & Cork Co. 


Continental Can 
cently announced the appointment 
of R. A. Vogt to the position of 
manager of manufacturing for the 
Bond Crown & Cork Co., 
nental subsidiary, according to John 


Company re- 


a Conti- 


G. Murray, general manager of 
Bond. 

Mr. Vogt has been with Conti- 
nental since 1949, and prior to his 


present appointment was manager 








@ hl 


MILLER HYDRO NAMES 

W. E. Whitehurst has been appointed 
regional representative in Pennsyl- 
vania, New York and New England 
by the Miller Hydro Co., Bainbridge. 
Ga. Formerly in Miller Hydro’s engi- 
neering department, Mr. Whitehurst 
will headquarter in Canaan, Conn. 


PROMOTED BY PEPSI 


James T. Powell has recently been 
promoted to San Francisco Regional 
Manager by the Pepsi-Cola Co. For- 
merly Manager of the Western Divi- 
sion of National Sales, he will now 
be responsible for Pepsi-Cola sales 
in eleven western states. 





rolls... folds in any direction! 


MANUFACTURING CO., INC. 
591 Ferry Street, 
CORRUGATED PAPER PRODUCTS SINCE 1919 M 


Newark 5, N. J. 





GETS TOP SALES POST 


S. C. Lloyd has been appointed sales 
manager of the Pre-Engineered Di- 
vision of Materials Handling Sys- 
iems, Inc., Detroit, President W. V. 
Cargrain has reported. The Pre-Engi- 
neered Division covers all standard 
materials handling equipment. 








Exceptio 
"al flex}. 
bility With ful! - 


COLA 
LEMON 
GINGER ALE 
SELTZER 


Write Dept. 591-C 
for samples and 
literature 


7 


Multiplex *seer* Dispensers 
For BARS and TAVERNS 


Fresh Carbonated Drinks 


MULTIPLEX FAUCET COMPANY 


4321-27 Duncan Ave., Dept. N.B.G.-14, St. Louis, Mo. 


‘ers of B 


SPEEDS SERVICE 

INCREASES PROFITS 

ELIMINATES BOTTLES 
Write for Folder and Prices 


ge Dispensers for 45 Years 
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THE CHRISTMAS SPIRIT res rosxgerxren: 


. Strips business of its traditional stern facade. 
In so doing, it reveals the love and gratitude that is 
always present in the hearts of men but is seldom AND EXTRACTS 
expressed. e VANILLAS @ 
TRUE FRUIT EXTRACTS 

ACID SOLUTIONS 


BEVERAGE FLAVORS 


To you who are both customers and friends, we 

——— extend our sincere thanks for your loyal patronage. 

er = May your Christmas be the best. May your New 
ee Year be filled with the good things in life. 


CHANDLER LABORA TORIES, INC., 8th Street and Chelten Avenue, Philadelphia 26, Pa. 


VP OOP 





of production for the crown and Goods Corporation, St. Louis. His as representatives for the Yale line 
cork division addition to the Herman Body staff of materials handling machinery in 
will enable the firm to work in even the Charleston (W. Va.) market- 
closer harmony with the bottlers it ing area was announced recently 
Herman Body Co., St. Louis, Mo serves 


Herman Body Co. 


by James P. Kinney, General Sales 
Manager of the Yale & Towne 
Ray W. Cor, as Advertising and Yale & Towne Names Manufacturing Company’s Phila- 
Sales Promotion Manager. Mr. Cox 


has announced the appointment of 


New Sales Representative delphia Divinien. Fav — 
Charleston, Huntington, Bluefield 
and Clarksburg, sales engineers of 
Advertising Manager of Metal- Equipment Engineering Company 3aker will 


brings to the firm a wide experience 
For the past five years, he was Appointment of Baker 


serve industry in the 


oe BOTTLING VA N | LL] N 





ZIMCO"LIGNIN VANILLIN U.S. P. 


A Natural Source Vanillin Originated 
and Manufactured in the United States. 


A Finer Vanillin of Exquisite Aroma. 








Cash in on this 


popular sure profit, “am 4 Or Consult your flavor supplier 
yeor ‘round beverage f 


©) fee ° me . = : ; ‘Z 3 Z 
in Chocolate Drinks for : | aM. 


over 25 years SUBSIDIARY OF STERLING ORUG INC 








CHOCOLATE PRODUCTS CO. ™ | a pentane eee 


415 WEST SCOTT STREET, CHICAGO 10, ILLINOIS FACTORY: ROTHSCHILD, WISCONSIN 




















i @ THEY ARE PURE 
| @ SMALLER QUANTITY REQUIRED 


‘ia 
F E REDUCE DUTIES AND . 
| TREEN BOX C0 | ph sg FREIGHT COSTS 
‘ a. REDUCE COSTLY DELAYS F) 
+ 


IN WORK 


Bm 
ODORLESS AND TASTELESS’ “= 
Manufacturers of WOODEN BOXES 


OF EVERY DESCRIPTION d > 
TIOGA AND MEMPHIS STREETS | 











v-« E- KOHNSTAMM Jn 
329 Canal St., New York (3, N.Y., U.S.A. 


PHILADELPHIA 34.PA Suld since 
1907 
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It Costs No More to Use... Our 


ACID-PROOF CARAMEL COLOR 


Guaranteed to be the finest Acid-Proof Caramel Color on the market, 

it is brilliantly clear, free flowing, and exceptionally strong. 

You take no chances when you take advantage of our experience and 
service. You are assured of quality and dependable performance, 
backed by 70 years devoted to the manufacture of fine Caramel Colors. 


SETHNESS PRODUCTS COMPANY 


1300 W. DIVISION ST., CHICAGO 22, ILL. ¢ 41-11 29th ST., LONG ISLAND CITY 1,N.Y. 





selection and application of mate- President Seenter sensei the “ie an officer and a member of the 
rials handling equipment to speed Elliott E. Geisinger has been Board of Directors. 

elected Vice-President and General Election of Herbert Eckhardt to 
Manager in Charge of Production the office of Treasurer was also 
and Research. announced. Herbert W. Krase is 
Comptroller and Assistant Treas- 
urer. 


production and lower handling 
costs of manufactured goods. 
Headed by Charles’ Foutche, 
president, Baker maintains a cen- 
tral office at 404 Morris Street, Ranlet Miner, formerly Vice- 
Charleston President and Treasurer, has been 
Satine Co. advanced to Vice-President and 
Mercer Brugler, President of Vice-Chairman of the Board of Di- 


Other officers re-elected were 
Edward G. Miner, Chairman of the 
Board; Mercer Brugler, President; 
The Pfaudler Co., Rochester, N. Y., rectors Claude Birch, Vice-President and 
has announced the election by the Donald A. Gaudion, Assistant to Secretary; and George C. Calvert, 
Board of Directors of new officers the President in Charge of Sales Vice-President in Charge of Elyria 
and a director and Advertising, has been elected Division. 


VI IN 
¢. af TI 


RELIABLE wt 10 SPARKLING CLEAN BOTTLES AT LOW COST 


COC x IOC x 


< Goody 
2:0") ( ORANGE DRINK 
New! Delicious! Profitable! 


Here’s a refreshing drink to liven up beverage sales 
in your market. Another popular Goody money- 
maker, Goody Orange Drink is made of tree-rip- 
ened California oranges and is shipped to your 
plant in one gallon tin containers—6 to the case. 
A Goody Orange Drink franchise may be available 
in your territory. WIRE OR WRITE TODAY! 
318 7th Avenue, North 
The GOODY Company winneanolis 1. Mi 


Minn. 
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ee 


ats anytHing 
tried | 


gives us the best-looking bottles 

we've ever had.” That’s the re- 

port from one bottler who's 
proved for himself the important advantages of 
Oakite Bottle-Soak. 


Oakite Bottle-Soak is no ordinary bottle-washing 
material. It’s patented. It not only turns out spar- 
kling, film-free bottles. Its germicidal properties 
prevent and destroy contaminating organisms in 
your solution tank. Bottle-Soak does first rate job 
washing carbonated soft-drink, chocolate drink, 
fruit juice, beer, mineral water bottles. Cuts reject 
rate to as little as 14 of 1 percent. 


Saves money, too! 


Small initial charge, low upkeep, long solution life 
of Oakite Bottle-Soak result in actual savings like 
these: 40% off former cleaning costs; one-and-a-half 
million bottles washed at rate of 

4 cents a thousand; washing costs 

cut $456.21 per year. 


FREE Booklet 4176 tells all about 
Oakite Bottle-Soak—all about money- 
saving Oakite methods of lubricating 
conveyors, descaling washers, con- 
trolling mold, steam-cleaning, etc. 
Write for your copy today. Oakite 
Products, Inc., 20C Thames St., New 
York 6,N. Y. 


“ auiztd INDUSTRiag Cheay 
Ine 


OAKITE 


4p avic® 
"Riats “ s° gt 


METHOD 
Technical Service Representatives in Principal Cities of U. S. & Canada 
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Some of the outstanding fea- 
tures of the PRIESAND stain- 
less steel tank: 


@ Built to A.S.M.E. Code, U-69 
specifications. 

@ Safer — Safety valve built 
into the head 

@ Lightweight — single wall 
construction, eliminates use of 
lining 

a ee 


any tank on the market 


@ Attractive — polished clean 
to stay clean 


Liberal trade-in allowance on your present old, tin 
lined tanks toward the purchase of these new stain- 
less steel tanks. ORDERS FILLED WITHIN 3 WEEKS 


Priesand Bros., Vmc. “terse tie. 














Union Acid Proof Caramel Color #125 


®@ High Coloring Value 
®@ Free Flowing 
®@ Uniformity 


® Service 


UNION SALES CORPORATION 


CISTRIBUTOR FOR 


UnNton STARCH & REFINING Co, 


Co_umBus, INDIANA 
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CLASSIFIED 
ADVERTISING 





RATES AND GENERAL 
INFORMATION 

ON CLASSIFIED ADVERTISING 
e For sale, Exchange and Wanted 
Advertisements are available to read- 
ers at the following rates: 25 words, 
$1.50 each insertion; 6¢ for each addi- 
tional word. Address or box number 
is not included in word count. A num- 
ber, or group of numbers is considered 
as one word 

@ Orders for classified advertising 
must be accompanied by payment. 


@ Those advertisements which do not 
comply with the established headings, 
or which advertise new products or 
services are not acceptable. The Edi- 
tors reserve the right to change or 
reject any advertisement submitted 
for these columns. 
@ All advertisements appearing in 
these columns are bona fide. In an- 
swering same, please take notice that 
letters must be sent to the box num- 
ber, initials, name or address given by 
advertiser. The N. B. G. assumes no 
responsibility for condition or descrip- 
tion of items listed in this section. 
@ Under no circumstances will the 
N. B. G. give the names of parties 
where box number or initials are 
given as the address. All answers 
sent in care of this office are promptly 
forwarded. 

NATIONAL BOTTLERS'’ 

GAZETTE 

9 East 35th Street, New York 16, N. Y. 




















FOR SALE 


Business Opportunities, Bottling Establishments 


FOR SALE 
n Hn t 


FOR SALE. Bot 
ws 10 to 12 


FOR SALE 


BOX No 


Bottling plant, small installation 
in West Central Kansas; will sacri ace because of 
other interests . s is a real buy ottling equip- 
ment in go d ndition, 3 trucks, Dixie filler, 
Miller-H ydre ] franchise drir ks 
w/private brand »f bottles ; 
opportunity n 

well worth 


FOR SALE 

t 

wines 2 nat 
of flavors; plenty « 


for someone to buy 
the money 0. C 


December, 195] 


SPECIAL 
ANNOUNCEMENTS 


BOTTLERS’ TRADING POST 


WE BUY - SELL - EXCHANGE 


MACHINERY LIQUIDATION! 


Complete 24-spout liquid plant: 

Filler, washer, carbonator; 15 h. p. ice 
machine; Star Liquid water polisher; Cem 
mixer; Complete Lomax sirup-room equip- 
ment; Permutit 500 g. p. h. water treating 
system; conveyors, etc. 


ALSO:—2—12 spout Red Diamond fillers 
1—500 gal. Liquid carbonator 
J 1—500 gal. Lomax sirup maker and 
iter 
1—12 head Cem mixer 
1—3X York water cooler 
1 Miller sirup cooler 
2 Peerless filters 


SPECIAL!—10,000 full-depth cases 6 oz. 
int attractive bottles. One uni- 
form lot, excellent condition. 
Real savings! 








AIDMON BOTTLE & SUPPLY CO., INC 


7615 Ird AVE BROOKLYN 9. N.Y. 
BEACHVIEW &.3450 





IT 1S INCOMPARABLE! 


A-1 Cola Base Concentrate 
“The Cola of Superior Flavor’ 
write for free sample te 
CLOISTER LABORATORIES, INC. 
325 W. Huron St. 


Chicago 10, tli. 








CONSULTANT 


Preparation and Production of Carbonated Beverages 


Leading U.S. A. and Foreign Manufacturers 
erved. 
DR. FREDERICK H. POLLACK 


Lorree Laboratories 
8-28 Astoria Goutevara 


Long isiand City, N. Y. 





Chartes S JACOBOWITZ @. 


3O7) MAIN STPEET 


FOR SALE 
IMMEDIATE DELIVERY! 


BUFFALO 14, Nm. AMHERST 2100 





Meyer 16-wide, 5-compartment 
Wazher, used six months. 
Cem 40-spout Filler, completely 
and inspected. 
Cem 16-head Mixer, completely rebuilt and 
inspected. 
Cem or Liquid 1000-galion 
bonator. 
This complete outfit is only one of sev- 
eral that we have available 
Tell us your requirements and let us 
quote. Good late model equipment is still 
available at prices of about 50% of new. 
What are your requirements? 
What do you have for sale? 


Quart 


rebuilt 


stainless car- 


Sewing American Industry £or over 30 Years 
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FOR SALE 


Machinery, Apparatus, Materials, Bottles, 


Boxes 





B isi SALE Av 
s Exchange Calitormiar 
uice 65° Brix, crog 


st favorable tern 


FOR SALE. — 1) gr 
mM) 


gr. are new ir 


tainer 4 t hells make 
GRAPETTI BOTTLING COMPANY 
OSHKOSH 

Oshh \ 


Siwbiw 
pe t ur 
don 
e 
} 


IMPERTAT 


Rocheste 


12 


ls FOR SALE. 


WISCONSIN, 300 W Murd 


Antwerp; 


Red 


washer ete Pe?.0000.00 
STUMPFI 
I 2.-1 


1309 


$2 TW 


cer ENUP. RO’ : COMPANY, 
ji, Minn.—12.-2 


wo 
j 


| FOR SALS 
| 1 

es 

| a SALE 
| 


pl v 


irger 





FOR SALE 
925 


| BOX 


w 
842. Sumter 


FOR SALE. 
» wide, cay Hw 
thet ick 
Decer 


FOR SALE. 40) y 
crowner ¢ 10 year t 
ition at our plant at “Ha 
CLOVERDALE SPRING. 
f nue. B . 


Hol ¢ 


Pennsylvania 
PANY 
12.-1 


COM: 











FULL OPENING FOR SALE 
D RY l Cc E pate *¢ oz. emerald green sodas, packed two doz. 


10,000 cases, 24/7 oz. flint sodas, ACL ‘Joe Louis.'’ 
C oO N V fb R T iz R yg 800-gr. 7 o:. emeraid green ‘ACL’ water shape. 
| $000-gr. 12-oz. emerald green ale botties. 
Pee Up to 60% of co, Cost! 5000-gr. 12-oz. amber slope neck shape plain bottles. 


|. BASKOWITZ BOTTLE CO., Inc. 
1301 Grand Street Brooklyn 11, N. Y. 





t i y er “ € 
"ROTTLING CO OF WESTERN 
AN, HOLLAND, MI¢ 12.-tf 


FOR SALE. 2.5 

] t and titioned; 3, eptt 

: TPS he BARQO BOTTLING 
COMPANY S135 ett leve 





Take Full 50 Ib. Cakes . a‘ . 

We Will Buy At Any Point , POE, BARD —Asecon. TA00 Sot dont 

Any Quantity of Emptied 10-Gellon Grapette, | )),(cre'! Lig": Ae cach fob Ko 
WRITE FOR FREE FOLDER Solalecee” and Pepsi-Cole Metal Cans; oe im R a st aN pe eh 
describing, how you can save aad Also Wooden Kegs, Barrels and Steel 
money. Gives complete construction, Orems. FOR SALE—Soda tank 15 om 
cs angina BUCKEYE COOPERAGE CO. | sins: new inike oie ho OH 
| 3803 Orange Ave. Cleveland 15, Ohio 








FOR SAL E —Water 


TULSA. OKLAHOMA i x 105 Kearn 


FOR SALE.—2 D&I 

lat 1 1000 G PH Cem 1 ne 
1947 replac wit arger equipment ava 
n January Ton? PEPSI-COI 4 BOTTI 
CO., 1380 S. High St., South Bend, In 





FOR SALE w suey Ege ri a eng sepals 


“Approximately 1,000 gross 6'/,-ounce capacity, !4-ounce orth - ae Cts turator GI HH ey. 
weight, emerald green sodas initialed on the shoulder, Ht E &R unit PEPPER BOT 
packed paper crate service cartons; 500 cases, !2 each, PLING ¢ OMP ‘ANY chmond St., Bruns 
| 24-ounce green, amber, flint, with or without cases; 1500 Wick, & 12 
half-depth cases for 7-ounce and |2-ounce; 12,000 cases |2- 
ounce flint export shape beer bottles, packed 2-dozen pa- 
per fibre board boxes, suitable for Army Camp deliveries. FOR SAL E.- 
} 


SIGNER BOTTLE SUPPLY CO. Posh ha 
Wilstach & Dalton Sts., Cincinnati 14, Ohio t 
Phone: Cherry 6227 








M&S 8 he 








| FOR SALE.2 
ALWAYS BUYING = osicses 
Seda Water Tanks—Block Tin Tubing — 
Syphon Tops. Get Our Prices First! 


RELIANCE LEAD SOLDER & BABBITT CO., INC. 


399 Genesee St. Buffalo 4, N. Y. 


FOR SALE 





FOR SALE. 


uperk 
WOR! D aut 





FOR SALE 


300 gross, 7'/, oz. Tall Flint Sodas, New 

700 gross, 8 oz., Tall Flint Sodas, New 

eae 200 gross, 32 oz., Clicquot Style Flint Sodas, New 
ce 5 30,000 cases, 12 oz. omeraid green ales, Ballantine style 
1,200 cases, 7 oz. Crystal and '/, depth shelis 

10,000 —_ 12 oz. Export Shelis, paper partitions, 


10,000 aa 12 oz. Steinie Shells, paper partitions, 
24 ea 


- peas 3,000 cases, B-1, ACL Emerald Green Bottles & | FOR SALE. 
FOR SALE feverage ng ¢ Boxes 24 to '/, depth case ares DORESS 
base t © 9% apart We buy all! surplus bottles and Crowns \- Le 
BOTTLI® MI wD N. ot treet PENN BOTTLE & SUPPLY eany 
Je “ 5619 Cherry Street . 39, Penna. 


ise STAR’ si 
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CLASSIFIED 
ADVERTISING 


FOR SALE 
CEM 


“Wa 


Kendall mixer; used 2 
»000 f.0.b 


ILHEIMER BEV. CO., 
ack, N 11-2 


tit sand 

200 gal. 

{ 

wit 4 t 110-60 

BOTTLING COM 
St. Louis, M 


FOR SALE 


FOR SALE. rd app bottle packe 
141 t motor, 3 phase DY BALA'S 
SPRIN mas St., Woon 





Br ims nee Special, 
with larger 
CEVEN UP BOT- 
Greensburg, Pa 


FOR SALE 
handles splits, ¢ 


4 years old 


hes SALE re 8 wide 3 tank quart 

z priced low.—MINNEAP.- 

OLIS LING. COMPANY, 254 South 14th 
Avenue ay s, Minn.—10.-3 


tinge SALE rie ig sing! be end washer, 8 
wi tank, fo int ttles only; od 
t MINNE APOLIS BOTTL NG 

254 South 14th Avenue, Minn., Minn 


December, 1951 





WORRIED... 


Breakdowns ?\< 


FIRSTENBERG FACTORY 
REBUILT EQUIPMENT 
GIVES YOU RELIABLE 
SERVICE ... AND SAVES 
50°% OR MORE! 


Some Current Values:— 


28 CEM Filler & Crowner 

40-spout CEM Filler & Crowner 
24-spout Red Diamond Filler & Crowner 
2-24" Loomis Manning Water Filters 
4W2C Meyer Dumore Washer 

20 spout CEM Filler & Crowner 


250 GPH Red Diamond Stainless Car- 
bonator 


Dixie Model “F'' Automatic Filler 
Liquid 32-spout 
Jumbo crowner 
8W3C Double-end Superkleen 

6 DISC STAR SYRUP FILTER 

2-30" Permutit Water Filters 

12-Head Cem Mixer 

World Rotary B-N-F Automatic Labeler 
8WOQ2C Liquid Superkieen Washer 

6 wide Heil Automatic Washer 

24 spout CEM Filler & Crowner 
250-1000 GPH CEM Saturators 

40 spout Liquid Low Pressure Filler 

5HP P&R water cooler 

5 HP York Water Cooling System 
Liquid “O & J" Automatic Labeler 

90 CPH Sturdy-Built Automatic Washer 
4W2C Liquid Superkleen Washer 

500 GPH Liquid Lifetime Stainless Car- 
bonator 

1000 GPH Liquid Recirculating Stainless 
Carbonator 


low pressure, with 
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WANTED TO BUY 
Bottling Outfits, Bottles, Boxes, Machinery, Materials 


WANTED TO BUY 
ttler in New York ¢ 


washer 


gargs a a New or 


150.000 case 
Central South 
Eastern states, Florida preterred; state particulars 


rst letter P. ¢ BOX 586.—12.-1 


WANTED TO BUY.—75,000 to 


ng peration in Sout 


WANTED TO BUY mm ple late model 


representat ves, 


, preferably 
omplete details 
asking price in 
ct and pay 
betore taking 
oO. I BOX 


WANTE D TO BUY. 


yy agers 


BOX 601 ° 


WANTED TO BUY 


price N. S 


,_ WAN TED TO BUY Cer f ead 

ate t VITA FROG 

LING COMPANY P. O. Box 127 € 
Y 12.-1 


1 
N 


WANT BD jes BUY. 
It H 


ne 601 


WANTED TO BUY P 
soake give ce atior 
N 566 11.-3 





HELP WANTED 


Foremen Helpers, Practical Bottlers, Salesmen 
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FOR SALE 


1500—Single Shell Steel Quarters. 
| 2000—Lee Steel Half Barrels, 1947's, 48's, 49's. 
15000—Wooden Export Cases, paper partitions. 
| 1500—Aluminum Half Barrels. 
1—Ermold 8 wide Labeler. 
3—World Lobelers, qts. & pts. In operation at 
present time. Can be inspected. 
500—Gross 7 oz. Brown Export Bottles. 
1—12 mide Soaker, qts. and pts. 


GIRARD MACHINERY & EQUIPMENT COMPANY 


134 S. Second Street Reading, Pa. 
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HELP WANTED 


WANTED 





HELP 


Buy — Sell— Exchange 


BOTTLES—SUPPLIES 


M. WALSH 
8201 4th Ave. Brooklyn, N. Y. 
SH 5-5856 











HELP WANTED 





PRICE REDUCED! 


CITRIC ACID 27c per lb. 
f.0.b. Brooklyn 


BENTON-LEE CORP. 
109 COOK ST., BROOKLYN 6, N. Y. 


HELP WANTED 
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LIQUIDATING 
BOTTLING MACHINERY 


8-Wide, 3-Comp. Quarts 


1—tLiquid Washer, 
8-Wide, 3-Comp. Quarts 


1—Meyer Washer, 
1—Liquid Washer, 16-Wide, Quarts 

1—Liquid Washer, 16-Wide, Pints 

1—Yundt No. 25 Automatic Torpedo Pasteurizer 
4—Liquid and O&J Rotary Duplex Labelers. 
6—-World and Ermold Semi-automatic Labelers 
1—Infilco 12°' dia. Filter with 12°" Hydrodarco 
new. 





FOR SALE 


Tanks, 50- 3,000-gallon 


Stainless Steel from to 


New 
capacity 


Low Pressure, adaptable to three 


Purifier, 


PERRY EQUIPMENT CORP. 
1419 N. 6th Street Philo., 22, Penna. 


24-spout Liquid 

sizes prac. 
10-spout line, 
24-spout CEM, 
10-spout CEM 
24-spout Red Diamond Filler; 8-wide Liquid Washer, 
ter & Rayfield Cooler—pints only 

Model “Eb” 6-head Crowner, like new 
Meyer-Dumore Washer, «plits to quarts 
50-case-per-hour bottling plant, consisting 
DAL Washer, Liquid Carbonator, 
syrup filters, and two «stainless steel 
Full priee—82,000.00 

120 bottles minute 


from «plits to 12-02 


rebuilt 





with 

Jumbo 
t-wide 
complete 
of Burns Filler, 
Ermold Labeler, 
(55 gallons each) 
Labelers, 


tanks 
oa) 
$1,000 ea 
CEM Model “B" 
Flectrie-eye Produc 
Durant Bottle Productor eters 
D &L Washer, 75 cases per hour, 
6 months 
Several sets of water filters, 
500 to 1,000 gallons per hour 
Tell us your requirement« 


Duplex per 


Saturator, 1000-gallons per hour 


CHERRY FLAVOR 
with other natural tavors 
150 4 oz. goods with natural color 
RASPBERRY FLAVOR 


with other natural flavors 
No. 150 4 oz. goods with natural color 


TORRE PRODUCTS CO., INC. 


52-54 Wooster St. 
Telephone REctor 2-1153 


% years old, used 


No. 


Permutit and International, 


from 
All equipment owned by ux 
What do you have to sell? 


PHILADELPHIA MACHINERY COMPANY 
3034 N. BOUDINOT ST., PHILA, PA. 
Phone: RE 9-1589 
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SALESMEN WANTED 


manager experier 


HELP WANTED.—Salesmen wanted; old es- 
tablished flavor house wants men; will consider 
side See or full time. sy th ar PRODUCTS 
Co., INC., 50 Fulton St., N. Y. C.—8.-tf. 








WORK WANTED 


Situations — Salesmen, Bottlers, Foremen, Helpers 
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National Bottlers’ Gazette 





we ve “squeezed” all the water out of citric acid! 


boy CHTRIC ACID ANHYDROUS. 


and S2ve the cost of shipping and handling a gallon of 


water with every 100 pounds of citric acid 


There are 8.58 pounds of water of erystal- 
lization in every 100 pounds of Citrie Acid 
U.s.P., but there is none at all in Pfizer's 
Citric Acid Anhydrous. You save 8'4 
pounds in shipping weight for every 100 
pounds of the U.S.P. material formerly 
used. You can save a ton on a truckload 
shipment! 

Pfizer Citric Acid Anhydrous is prepared 
by a spec ial process developed in Pfizer's 


research laboratories. It cannot dry out, 


and it does not absorb water. Freedom 
from caking makes it easy to handle, cuts 
waste. Its composition remains absolutely 


constant, insuring uniform results. 


Write for technical data 

and prices to 
Chas, Pfizer & Co., Inc., 630 Flushing 
Ave., Brooklyn 6, N. Y.; 425 North 
Michigan Ave., Chicago 11, Ill.; 605 


Third St., San Francisco 7, California. 


> PARR 


Manufacturing Chemtsts fer Over 100 Years 








A.-MATTER OF DOLLARS 
AND SENSE 





In the purchase of pale dry flavor, your dolla 
nvested in the one ingredient that can 
raise your brand head and shoulders above 


competition 


It's just good sense to get the most for your 
money. Look for 


Ginger character from blended types 


Freedom from ginger terpenes which 
turn ‘woody’ or stale 


Pure, terpeneless citrus flavors for 
bouquet 





. Harmonious balance of ginger and 
bouquet. 7 


Cost per case that lets you make a 
living. 


PSS 


4 


You get all these features and more when you 


SESE 


select from America’s Foremost Line of 


foole «Jenks 


JACKSON, MICHIGAN 





THIS PUBLICATION IS REPRO-— 
DUCED BY AGREEMENT WITH THE 
COPYRIGHT OWNER. EXTENSIVE 


DUPLICATION OR RESALE WITH- 
OUT PERMISSION IS PROHIBITED. 





